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ICTORY— AMERICA'S  NO.  1  JOB 


We'll  all  need  a  lot  of  fortitude  —  physically, -financially  and 
industrially  to  win.  That's  O.  K.  with  us — complete  victory 
regardless!  Northwest's  .family  of  paper  users  will  under¬ 
stand  why  our  previous  high  standards  of  "brightness"  are 
mutually  sacrificed  as  contribution  to  help  protect  America. 

VICTORY  War  Quality  PAPERS 

THE  NORTHWEST  PAPER  C  O  M  P  A  N  Y  •  C  L  O  Q  U  E  T ,  MINNESOTA,  U.  S.  A. 


SCRAP  metal  is  essential  in  making  new  metal  parts  for  armament. 

Outmoded  cylinder  presses,  thousands  of  them,  of  all  styles  and 
sizes,  everywhere  .  .  .  are  a  source  of  vitally  needed  scrap  metal. 

The  new  War-Time  Miller  Scrap  Allowance  Plan  offers  an  induce¬ 
ment  for  scrapping  old  cyhnder  presses  for  use  in  armament  manu¬ 
facture  while  at  the  same  time  ridding  the  industry  of  the  losses 
resulting  from  the  use  of  obsolete  machinery. 

Any  owner  of  outmoded  cyhnder  presses  may,  by  previous  arrange¬ 
ment  with  the  Miller  Printing  Machinery  Co.,  have  the  old  equipment 
scrapped  and  receive  the  scrap  value  in  cash  or  Defense  Savings 
Bonds  and  Stamps.  In  addition,  the  Miller  Printing  Machinery  Co. 
will  issue  to  the  owner  a  certificate  for  two  or  three  times  the  scrap 
value  of  the  old  cyhnder  equipment.  The  credit  certificate  may  be 
apphed  towards  the  future  purchase  of  new  MiUer  Automatics. 

Complete  details  wiU  be  sent  to  any  responsible  concern  or  person 
interested  in  scrapping  presses  under  the  new  War-Time  Miller 
Scrap  Allowance  Plan. 


MILLER  PRINTING  MACHINERY  CO.,  Pittsburgh,  Pa 


For  the  Duration 

of  the 
Emergency 


There  are  tinies  in  the  hijl  ' 
tory  of  a  nation  when  event 
man  must  subordinate  hul 
private  hopes  and  ambil 
tions  to  the  security  of  tiitt 
country  of  which  he  is  a  part.  No  one  cai| 
doubt  the  need  today  for  American  armj| 
supremacy  .  .  .  the  urgency  of  the  task  bt.| 
fore  us  .  .  .  or  the  necessity  for  the  fullcal 
cooperation  of  individual  and  industry  aliktl 
in  the  emergency  that  confronts  us.  f 

We  of  the  Miehle  Printing  Press  andl 
Manufacturing  Company  have  taken  out  I 
responsibility  most  seriously.  We  are  manu  l 
facturing  large  quantities  of  ordnance  fot| 
the  United  States  Navy  and  many  machines 
tools  so  sorely  needed  by  hundreds  of  other  I 
manufacturers  anxious  and  waiting  to  in-» 
crease  their  production  of  defense  materials.  | 
Through  early  participation  in  this  effon  I 
and  by  virtue  of  long  experience  in  work- 1 
ing  to  high  standards  of  mechanical  excel- 1 
lence,  our  production  is  well  under  way  t 
.  . .  even  ahead  of  schedule  in  a  number  of  i 
items.  And  we  are  naturally  proud  that 
Miehle  was  one  of  the  first  fourteen  Ameri- ' 
can  industrial  concerns  whose  manage- 1 
ment  and  men  were  honored  with  tlM 
U.  S.  Navy’s  famous  “E”  award  for  “out¬ 
standing  performance  in  the  production  ofj 
naval  oranance  material  for  the  nationd 

flpfpncA  nrftixram  1 


The  extent  of  our  participation  in  the 
National  Defense  Program  has  necessitated 
a  considerable  reorganization  of  our  staff 
and  equipment.  We  are  not  unmindful  of 
our  obligation  to  the  many  users  of  Miehle 
Printing  Presses  and  to  the  graphic  arts  in 
general.  Our  customer  relationships,  pains¬ 
takingly  built  over  many  years,  are  invalu¬ 
able  to  our  company’s  present  and  future 
. . .  probably  more  valuable  than  all  our 
physical  assets  combined.  And  so,  in  our 
plans  we  have  provided  for; 

1.  Repair  part  and  machin- 
ist  service  as  usual. 

H  2.  The  construction  of  new 

machines  to  the  maximun^ 
r  extent  we  are  able  to 

cure  necessary  materiaLi^p 

3,  Continuation  of  engineering  effqfi0S^e 
end  that  postwar  requirements  met 

by  improved  Miehle  product^^^^ 

The  extent  to  which  we  y^||Pfsuccte^»| 
in  meeting  the  needs  ^|H^(rapbt^i|^| 
industry  in  these  tryii||Hpies  i$ 
hinge 


MIE 


PRESS 


TURING  CO. 


Scago,  Illinois 


0$cnt  V.  S.  AVp.t  Hff  graph 


SELL  SERVICE  STATIONERY 


THE  BOYS  IN  SERVICE 

STATiniMEHY 


This  attractive  red,  white 
and  blue  window  or 
counter  display  mount 
with  your  order  of  12 
boxes  or  more. 


PER 

BOX 


60c 


F.O.B.  Chicago 

Sold  only  in  carton 
lots  of  12  boxes  —  your 
choice  of  5  insignia  as 
shown. 

(Weight  15  lbs.  per  carton) 

ORDER  NOW! 


Each  box  contains  50  sheets,  size 
7V4x10V2  Genuine  Engraved  with 

authentic  Army,  Navy,  Marino  I  I 

Corps,  Army  Air  Corps  or  Navy  W’  1 

Air  Corps  insignia  in  rich  blue  1| 

ink  on  good  bond  paper  with  h  ^ 

matching  envelopes.  I 

Special  Sample  Offer 

for  two  saleable  sam- 
pie  boxes  (any 

display  mount.  Sent  postpaid — 

(only  one  sample  offer  to  a  cus- 

tomer).  _ ''  '  ^ 

Be  prepared  for  the  big  demand — order  a  carton  or  two  NOW — or  WRITE  for 
illustrated  literature  on  your  business  stationery.  Address 


STAUDER  ENGRAVING  COMPANY 

4130  Belmont  Avenue  Department  S-4  Chicago,  Illinois 


Rouse 
Economy 
Band  Saw 


Don't  handicap  production  be* 
cause  of  leJbor  shortage  when  the 
proper  equipment  will  increase 


the  time  lost  in  setting  gauges, 
watching  measures,  and  reclamp* 
ing  for  each  measure.  It  saws  ac- 


man  *  hour  output. 


curately  and  rapidly — and  does  not 


The  Rouse  Band  Saw  does  the 
work  of  hours  in  minutes.  It  cuts 
slugs  for  run*arounds  and  ads  as 
fast  as  straight  matter  —  whether 
there  is  one  or  a  hundred  differ* 
ent  measures. 

The  Rouse  Band  Saw  eliminates 


slow  down  t3rpesetting  machines. 

There  are  models  yet  available 
for  both  large  and  small  plants.  If 
you  want  maximum  output  from 
your  composing  room,  write  for 
prices  and  complete  information. 
There  is  no  obligation  to  you. 


The  National  Emergency  Dictates 

Gilbert  DISPATCH  Bond  and  Gilbert 
AVALANCHE  Bond  now  to  be  known  only  os 

GILBERT  BOND 

25%  Cotton  •  Fibre  ~  Content 

Gilbert  DISPATCH  Ledger  and  Gilbert  ENTRY 
Ledger  now  to  be  known  only  as 

GILBERT  LEDGER 

25%  Cotton  ~  Fibre  ~  Content 

This  is  an  announcement  we  planned  to  make  almost  a  year  ago.  The  growing 
demand  for  GILBERT  water-marked  quality  paper,  representative  of  this  famous 
fifty-year-old  name,  made  the  announcement  imperative. 

But,  the  economies  and  restrictions  of  Defense  did  not  make  the  new  GILBERT 
paper  announcement  feasible.  Now,  actual  wartime  necessity  dictates  that  paper 
lines  be  simplified  .  .  .  materials  and  labor  be  conserved  .  .  .  excessive  operations 
be  eliminated.  That’s  why,  as  soon  as  present  stocks  of  DISPATCH,  AVALANCHE 


TWO  FAMOUS 

MANNING  HOTELS 

INVITE  YOU 


EASTMAN 


HOTEL  AND  BATHS 

HOT  SPRINGS 

NATIONAL  PARK,  ARK. 

Truly  the  most  glorious  resort 
spot  in  America  I  All  sports  and 
recreations.  Government  super¬ 
vised  baths.  Write  for  booUet. 


MAJESTIC 


HOTEL 

APARTMENTS  AND  BATHS 


c^ew%iii1iindar 

HOTEL 

LINCOLN 

44*11 4S*l11.lf  •"Ml. 
OUR  CHOICtST  ROOMS  Fremi 

1400  ROOMS  eock  with 
lotiv  Servider,  end  Rodia. 

*  Four  fine  retiowronu 
eworded  Grand  Flm  1940 
Cwlinery  Art  EKkibitien.] 

MARIA  KRAMiR 
mmtBt 

iokn  L  Horgon 

• 

Go  MOmiMNI 


IN  THE  CENTER  OF  MIO-TOWI  liRTOSK 
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*  (  I 

simplification  of  Paper  Lines 


and  ENTRY  papers  are  exhausted,  you  will  be  supplied  with  GILBERT  Bond 
and  GILBERT  Ledger. 

As  originally  planned  last  year,  the  new  GILBERT  water-marked  papers  would  be 
the  best  of  their  types  that  materials  and  skill  could  produce.  Today,  they  still  will 
be  the  finest  in  their  class  .  ,  .  the  finest  25%  cotton-fibre-content  papers  that 
wartime  restrictions  will  permit! 

Concentration  upon  GILBERT  water-marked  papers  in  our  25%  cotton-fibre- 
content  line  will  permit  better  productive  facilities  .  .  .  better  efficiency  in  deliver¬ 
ies  to  you  through  simplification  of  stocks. 

The  GILBERT  Bond  line  will  be  available  in  white  and  the  permitted  color  range, 
with  an  attractive  cockle  finish.  A  laid  finish  will  be  available  in  white  and  ivory. 
Envelopes  to  match  in  entire  line.  The  GILBERT  Ledger  line  will  be  available  in 
white  and  buff,  and  six  colors  for  machine  posting.  Your  Gilbert  paper  merchant 
will  be  glad  to  give  you  any  further  information  desired  regarding  GILBERT 
Bond  and  GILBERT  Ledger.  Gilbert  Paper  Company,  Menasha,  Wisconsin. 


IT'S  PRUDENT  and  PATRIOTIC  to- 


•  America's  Victory  program  makes 
conservation  of  every  ple<M  of  machin¬ 
ery  in  the  cotmtry  a  patriotic  necessity 
as  well  as  a  prudent  step  to  assure 
continued  operation  of  your  plant. 

O  To  help  you  conserve  your  BRACK¬ 
ETT  Machines  in  first  class  running 
order  for  the  duration  we're  going  to 
keep  in  touch  with  you.  Also,  we're 
going  to  keep  all  repair  parts  promptly 
available  and  up  to  BRACKETT  qu^ty 
standards.  Meanwhile,  give  special 
care  to  your  machines.  Keep  them 
clean.  Keep  them  weU  oiled.  See  that 
only  experienced  operators  use  them. 
Thus,  protect  your  investment 
. . .  get  longer,  better  service 
and  help  Uncle  Sam  win  the  war. 


lent  I 

•  •  *  1  [ 
war.  I 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicago,  III 
320  W.  42nd  St.,  New  York,  N.  Y. 


conserve 

youR 

BRACKETT 

machines 


DON'T  HOARD  PARTS 

Order  ONLY  what  you  need  WHEN 
you  need  it.  Our  stocks  will  be 
adequate  .  .  .  shipments  prompt. 
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CUT  DOWN  ON 


WASTE  SfFOftT 


Don't  wait  until  forms  are  on  the  press  to  find 
out  that  type  or  cuts  are  defective — or  that  they 


don't  please  the  customer. 


Check  them  on  the  No.  320G  Vandercook 
Hand  Operated  Proof  Press  BEFORE  they  go  to 
the  press  room  or  foundry.  Show  the  customer 
proofs  that  equal  production  press  quality. 
Eliminate  chance  of  error  and  consequent  waste 
of  time,  labor  and  materials. 

The  No.  320G  Vandercook  will  prove  forms 
up  to  19"x  241/2'' •  There  are  a  few  still  avail¬ 
able.  Write  for  complete  information. 


No.  320G  Vandercook 
Hand  Operated  Proof 
Press. 


Hacker  Gauges 


VANDERCOOK 

Proof  Presses  •'  Block  Levellers 


fmERCOOK  &  SONS.  Mein  Offioe  end  PUnt.  900  N.  Kilpatrick  Av«.. 
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Sure,  Printing  Is  in  the  War! 


The  printing  industry,  too,  is  in  this 
war!”  states  the  New  York  Employ¬ 
ing  Printers  Association  in  answer  to 
the  brash  canard  that  “patriotism  calls 
for  the  curtailment  of  printing.” 

In  a  well-prepared  printed  piece,  the 
Association  carries  the  March  18  re¬ 


lease  from  the  WPB,  (which,  by  the 
way,  appears  on  page  66  of  this  issue 
of  GAM)  and  in  a  marginal  note 
states:  “Explicit  in  the  government’s 
release  is  the  government’s  desire  ‘that 
the  industry  be  maintained  to  the  full¬ 
est  extent  possible  under  war  condi¬ 
tions’.” 


Sure,  the  industry  is  in  the  war.  And 
until  such  time  as  it  is  proven — if  it 
can  be — that  presses  and  other  printing 
equipment  can  be  used  for  the  manu¬ 
facture  of  war  material,  the  graphic  arts 
industry  has  well-defined  war  duties. 


One  is  that  printing  cooperate  as  much 
as  possible  in  the  acceleration  of  war 
production. 

Another  is  that  it  help  maintain  public 
morale,  and  there  will  be  increasing 
need  of  this  as  the  war  continues. 


But  there  is  still  another  duty,  and 
it  is  definitely  a  duty.  Printing  must 
help  business  in  general  through  the 
war  period,  and  must  help  business 
prepare  for  post-war  markets.  Cer-  , 
tainly,  lack  of  materials,  restricted 
transportation  facilities  and  conversion 
to  war  production  have  voided  many 
pre-war  printing  plans,  but  there  is 
much  that  can  be  done  to  help  business. 


Witness  what  one  alert  printing  firm  is 
doing.  In  a  convincing  piece,  “A  Two 
Minute  1942  Check  List  for  Every 
American  Business  Man,”  William  E. 
Rudge’s  Sons,  225  Varick  Street,  New 
York  City,  point  out  that  intelligently 
planned  printing  can  help  American 
business  with  twelve  basic  jobs  that 
business  has  to  do. 


Among  the  jobs  enumerated  by  this 
alert  printing  firm  are:  Tell  what  the 
company  is  doing  for  Defense ;  Prepare 
the  war  for  successful  development  of 
Post-War  markets;  Secure  public  ac¬ 
ceptance  of  substitute  or  simplified 
products ;  Inform  customers  about  spare 
parts  and  repair  service;  and  Tell  the 
consumer  how  to  make  products  last 
longer. 
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CLEVELAND,  OHIO 


>HE  Chandler  &  Price  Cylinder  is  a  fully  automatic  press 
that  handles  a  large  percentage  of  run-of-hook  work  in  the 
^eiage  printing  plant  ...  a  press  that  not  only  provides 
)eed  and  economy  of  operation  but  which  also  possesses 
16  versatility,  distribution,  and  register  so  necessary  in 
iday's  printing  equipment. 

hese  presses  are  adaptable  to  short  as  well  as  long  runs 
ueto  complete  accessibility  for  form  changes  and  make- 
iady.  They  produce  fine  halftone,  close  register  and  color 
rioting  at  speeds  from  2200  up  to  4800  per  hour.  Sheet 
izemay  be  as  large  as  12^4"x  18 down  to  3V4“x  5"— 


26V4"  Lever  Paper  Cutters 


HK  Grand  Central  Palace,  480  Lexington  Ave  CHICAGO'  Transpo.rtation  Bldg  608  S  Dearborn 


★  The  kind  of  job  every  wide  awake 
printer  is  looking  for  is  one  that  can 
be  done  on  a  regular  schedule,  month 
in  and  month  out,  with  specifications 
known  far  in  advance.  This  is  the  bread 
and  butter  of  a  healthy  business.  There 
is,  in  these  days,  few  new  possibilities 
to  be  found  in  this  direction,  but  there 
still  remains  one  field  whose  surface 
has  barely  been  scratched.  That  is  the 
periodical  issued  by  an  office  or  apart* 
ment  building  for  its  tenants. 

If  there  is  an  office  building  in  your 
community  in  which  at  least  a  thou* 
sand  people  work,  or  a  housing  develop* 
ment,  public  or  private,  in  which  a  thou* 
sand  or  more  families  live,  you  have  a 
potential  spot  for  which  such  a  maga* 
zine  may  be  issued. 

These  magazines  have  one  purpose. 
Every  real  estate  manager  or  building 
executive  is  aware  of  the  importance 
of  establishing  good-will  towards  the 
building  among  his  tenants.  This  in* 
tangible  factor  of  good-will  is  extreme¬ 
ly  important  in  getting  people  to  renew 
their  leases.  To  this  end,  most  manage¬ 
ments  sponsor  various  kinds  of  tenant 
clubs  in  many  hobby  fields,  such  as  pho¬ 
tography,  first  aid,  skiing,  bowling,  and 
so  on,  in  order  to  tie  the  tenants  to  the 
building,  to  make  them  feel  more  of  a 
community  spirit. 

If  you  can  go  to  a  building  manager 
and  show  him  how  he  can  increase  and 


solidify  this  good-will,  you  will  find  him 
extremely  responsive.  In  addition,  when 
you  tell  him  that  it  will  cost  him  abso¬ 
lutely  nothing  outside  of  a  little  time 
and  thought,  that  such  a  project  can  be 
completely  self-supporting,  your  propo¬ 
sition  is  as  good  as  sold. 

This  business  of  no  cost  is  not  a  fairy 
story,  although  at  first  thought  it  might 
seem  so.  Advertising  is  the  obvious  an¬ 
swer.  A  building  magazine  goes  to  a 
very  concentrated  group  of  readers,  and 
any  such  group  is  a  natural  object  of 
advertising.  Stores  in  the  building  it¬ 
self  or  in  the  immediate  neighborhood 
will  sign  up  for  space  without  much 
persuasion.  They  are  able  to  reach  their 
market  without  any  waste  circulation. 
This  advertising  will  pay  all  expenses 
of  publication. 

The  exact  relationship  between  the 
printer  and  the  building  management 
varies  widely.  In  some  cases,  the  printer 
does  no  more  than  print  the  magazine, 
while  at  other  times,  he  is  the  publisher 
as  well  as  the  printer.  One  building 
management  pays  the  printer  a  flat  sum 
to  edit  and  print  each  issue,  but  sells 
the  advertising  space  itself,  and  makes 
up  the  expenses  in  that  manner.  Others 
prefer  to  have  the  printer  take  complete 
charge,  getting  whatever  advertising  d 
revenue  comes  in  as  his  payment.  Han-  1 
dling  the  magazine  completely  in  the  1 
printer’s  office, entails  more  work  for 


12 


The  Graphic  Arts  Monthly — April,  1942 


HAMPION 

fools  the  Submarines 

Champion  learned  a  hard  lesson  in  the  last  war,  being 
forced  to  charter  its  own  ship,  dodge  the  submarines, 
and  pay  big  money  to  import  clay  needed  to  continue 
coating  paper.  Today  Champion  operates  its  own  clay 
mines,  controls  great  stands  of  domestic  timber,  and 
makes  many  of  its  chemicals.  Champion  has  combined 
such  foresight  with  unusual  resources  and  lon^  expe¬ 
rience  to  become  largely  self  contained.  This  mill  thus 
assures  Government  and  essential  industry  the  greatest 
flow  of  paper  possible  under  this  wartime  emergency. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacture  of  Advortiamrt*  and  PtMuhort*  Coated  and  Uneoatod  Papon,  Cardboards 
Bonds,  Envolopo  and  TtMot  Writing  .  .  ,  Over  1,500,000  Pouttds  a  Day 

DISTRICT  SALES  OFFICES 

MEW  YORK,  CmCAGO,  PmLADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


him,  it  is  true,  but  greater  returns  may 
be  obtained. 

It  is  very  often  true  that  a  manage¬ 
ment  starting  such  a  magazine  will  want 
to  have  as  little  extra  work  as  possible, 
and  will  be  glad  to  turn  the  entire  re¬ 
sponsibility  over  to  the  printer,  retain¬ 
ing  only  the  privilege  of  reading  copy 
on  any  questionable  subject  before  the 
issue  appears.  If  this  arrangement  is 
made,  the  printer  must  find  an  editor, 
either  on  his  own  staff,  or  hire  a  free 
lance  writer  to  take  charge  of  collect¬ 
ing  and  writing  copy.  Solicitation  of 
advertising  is  a  simple  matter,  since  all 
potential  space  buyers  are  in  the  imme¬ 
diate  neighborhood  of  the  building. 

Let’s  look  at  some  of  the  magazines 


now  being  published.  Most  pretentious 
of  all  is  the  Rockefeller  Center  Maga¬ 
zine,  with  its  circidation  of  27,000.  It 
is  a  well-printed,  slick  job  that  can 
stand  comparison  with  almost  any  na¬ 
tional  periodical.  There  are  few  build¬ 
ings  whose  size  could  support  such  an 
expensive  job.  But  it  doesn’t  take  a 
large  circulation  to  support  a  good- 
looking  magazine.  Two  of  Manhattan’s 
apartment  developments  have  maga¬ 
zines  of  two  to  three  thousand  circida- 
tion,  the  London  T errace  News  and  the 
T udor  City  V iew. ,  Each  ef  these  is  a 
pocket-size  magazine,  with  many  half¬ 
tones  and  line  cuts,  and  both  are  quite 
attractive.  On  the  tabloid  style  are  two 
papers,  the  Mart  Retail  News,  of  Chi- 
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cago^s  Merchandise  Mart,  and  Boston’s 
Park  Square  Building  Life.  The  latter 
is  the  only  one  of  those  mentioned  that 
carries  no  advertising,  being  completely 
supported  by  the  management  as  a  serv* 
ice  to  its  tenants.  The  Retail  News  is  a 
twelve-page  paper,  on  regular  news¬ 
paper  stock,  issued  twice  a  month  in  an 
edition  of  10,000. 

In  all  of  these  papers,  regardless  of 
their  format,  the  echtorial  material  is 
quite  similar.  News  items  about  ten* 
ants  occupy  an  important  position,  as 
does  just  plain  gossip.  Stories  about 
interesting  tenants  are  popular.  Typi* 
cal  features  would  cover  the  oldest  ten¬ 
ant  in  the  building,  tenants  with  un¬ 
usual  businesses  or  hobbies,  stories 
about  important  visitors,  and  so  forth. 
News  from  various  tenant  clubs  is  sup¬ 
plied  by  their  secretaries,  and  inter¬ 
spersed  throughout  the  paper  are  items 
relating  to  the  building  itself :  services 
available  to  the  tenants,  advantages  of 
locating  there,  suggestions  about  curb¬ 
ing  dogs,  lowering  radio  volume,  and 
the  like.  The  building  manager  will 
welcome  this  last  as  a  painless  way  of 
enforcing  house  rules,  and  boosting  the 
building  itself. 

As  the  paper  becomes'  more  familiar 
to  the  tenants,  collecting  material  be¬ 
comes  easier.  Amateur  journalists  will 
spring  up  without  much  encourage¬ 


ment,  and  more  and  more  copy  will  be 
sent  in  regularly.  The  Merchandise 
Mart  has  developed  a  whole  staflF  of  re-  ^ 
porters,  one  or  more  from  each  floor  of  [ 
the  building.  This  group  has  taken  j  j 
over  a  great  deal  of  the  work  of  edit-  ^ 
ing  of  the  newspaper,  and  has  started 
its  own  class  in  journalism.  Other  ten¬ 
ants  will  get  in  the  habit  of  sending  in 
news  items. 

If  you  can  find  no  one  building  large 
enough  to  support  its  own  paper,  the 
formula  may  be  adapted  to  a  group  of 
buildings  in  one  neighborhood.  This 
may  be  published  by  the  printer  as  an 
independent  venture,  but  it  is  generally 
better  to  get  the  backing  of  the  owners 
of  the  buildings  involved.  If  one  com¬ 
pany  owns  all  the  buildings  in  the 
group,  it  is  easier  to  negotiate  with  it, 
but  the  paper  may  be  handled  through 
an  already  existing  real  estate  associa¬ 
tion,  or  even  with  a  less  formal  group¬ 
ing  of  managers. 

In  order  to  sell  this  idea  to  a  build¬ 
ing  manager,  you  must  be  prepared  to 
bring  him  a  detailed  plan  of  how  the  'I 
paper  will  work,  what  it  will  look  like, 
his  benefits  from  its  publication,  and 
his  part  in  getting  it  out.  Properly  pre¬ 
sented,  you  should  have  little  trouble 
in  having  the  idea  accepted,  and  you 
will  have  just  one  more  slice  of  bread 
and  butter  for  your  shop. 


The  Craftsmen^s  Invocation 


O  Thou  Beneficent  Art  and  Mystery,  whose  mission  is  to  carry 
enlightenment  to  all  people  from  age  to  age,  make  us,  thy  craftsmen, 
worthy  of  thee  and  of  all  the  craftsmen  who  in  times  past  have 
glorified  thee.  Let  thy  light  shine  upon  our  lives  and  our  vocations. 
May  no  word  or  deed  of  ours,  or  any  of  our  handiwork,  bring  dis¬ 
honor  upon  thee;  but  rather  may  we  uphold  thy  dignity  at  all  times 
and  in  all  places,  and  in  brotherly  love  and  helifulness  advance  thy 
fame,  to  the  end  that  all  men  may  be  persuaded  to  acknowledge  thee 
as  mightiest  among  the  Arts  and  Crafts.  So  let  it  be  I 


— Henry  Lewis  Bullen 
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Millions  of  Printing  Buyers  Read 


to 


Here  is  one  oi  a  series  of 
envelope  stuiiers  telling  the 
"Plan  With  Your  Printer" 
story.  Back  page  is  blank  for 
your  imprint  and  individual 
message.  Also  FREE  is  the 
Nekoosa  Bond  Plan  Book. 
Ask  your  paper  merchant. 


(mtA  tyou/i 

Every  other  week  ol  the  year 
NEKOOSA  BOND  advertisements 
in  TIME  and  BUSINESS  WEEK 
sell  you  as  on  expert  in  planning 
business  printing.  BUSINESS 
WEEK  reaches  your  prospect  at 
the  office,  TIME  at  home.  These 
ads  are  backed  by  direct  mail 
from  the  mill  plus  FREE  sales 
helps  for  you.  Your  Nekoosa  pa¬ 
per  merchant  has  full  details.  Let 
him  show  you  how  this  plan  will 
build  and  hold  business  for  you. 


j 


NEKOOSA 


PRE¬ 

TESTED 


BOND 


One  of  the  Pre-Tested  Business  Papers  made  by  the  NEKOOSA-EDWARDS  PAPER 
COMPANY,  Port  Edwards,  Wisconsin.  Others  are  JOHN  EDWARDS  BOND, 
NEKOOSA  MIMEO  BOND,  NEKOOSA  DUPLICATOR  BOND  and  NEKOOSA  LEDGER. 


★  Why  is  it  the  average  printer  does 
not  like  to  do  die  cut  work?  Show  him 
a  job  involving  die  cutting,  and  he  will 
give  you  a  dozen  reasons  why  the  job 
would  look  much  better  on  a  straight 
piece  of  board.  And  failing  to  con¬ 
vince,  he  will  quote  a  price  so  high  the 
average  customer  will  either  forget 
about  the  die  cutting  and  accept  an 
inferior  job,  or  will  go  to  some  other 
printer  to  whom  die  cutting  isn’t  such 
a  “bug-a-boo.” 

Now  let’s  look  at  it  from  the  print¬ 
er’s  angle.  The  presses  he  usually  has 
aren’t  made  for  die  cutting  heavy  stock, 
so  he  may  ruin  a  job  if  he  is  not  care¬ 
ful.  Again,  lots  of  printers  are  not  fa¬ 
miliar  with  the  makeready  on  a  cutting 
job  and  lose  lots  of  time  getting  started. 
If  the  job  is  not  put  on  right,  the  cut¬ 
ting  will  soon  stop.  This  adds  up  the 
cost  of  the  job.  Then  there  is  the  cost 
of  the  die.  In  some  sections  die  prices 
are  so  out  of  line,  the  printer  is 
licked  before  he  starts.  But  once  he 
makes  connections  where  his  die  prices 
are  low  he  can  then  as  a  rule  get  all 
the  die  cutting  he  cares  to  handle.  He 
can  also  get  all  the  information  he  re¬ 
quires  about  makeready,  and  so  forth, 
which  will  enable  him  to  put  a  job  on 
in  the  least  possible  time. 

Now  let  us  look  at  the  benefits  to  be 
derived  from  doing  die  cutting.  In  the 
first  place  a  buyer  likes  to  get  all  his 
work  done  in  one  place  if  it  is  pos¬ 
sible.  If  he  has  to  take  his  cutting 
work  elsewhere,  the  chances  are  that  he 


will  also  take  the  printing  there  sooner  -i 
or  later.  m 

Then  there  is  the  man  who  is  always  M 
looking  for  a  price.  Once  you  have  the  ■ 
die  you  have  the  edge  when  it  comes 
to  figuring  future  jobs.  Let  me  give  « 
you  an  example  of  how  this  works  out  " 
in  actual  practice.  A  small  manufac¬ 
turer  in  Evansville  has  an  item  which 
he  sells  to  the  dime  stores.  This  is 
mounted  on  a  small  oblong  card,  with 
two  slots  an  inch  and  a  half  long.  In 
the  course  of  a  year  I  saw  this  job  jl 
in  about  every  shop  in  town..  But  ■ 
finally  one  printer  made  a  sample  hav-  g 
ing  nice  round  corners ;  and  he  showed  9 
the  manufacturer  how  he  could  have  n 
a  much  nicer  looking  card  with  no  in-  a 
creased  cost,  inasmuch  as  the  slots  had  9 
to  be  die  cut  anyway.  That  particular  9 
job  has  quit  floating  around  and  now  1 
the  printer  gets  a  nice  repeat  order  | 
regularly  because  he  used  his  head. 
This  is  but  one  case.  However,  almost 
any  printer  can  pick  up  an  extra  dollar 
by  selling  his  customer  on  some  little 
simple  die  cut  item  which,  while  not 
raising  his  costs  very  much,  will  in¬ 
crease  the  eye  appeal  many  times  over. 
This  applies  especially  to  the  small 
shops  located  in  the  smaller  towns 
where  jobbers  buy  razor  blades,  aspirin, 
breath  sweeteners  and  other  items 
which  are  mounted  on  display  cards. 
These  are  usually  straight  cut  cards 
with  one  color  to  keep  down  costs.  The 
printer  could  suggest  a  little  design 
( Continued  on  page  50) 
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nem  ^mmed  . . 


The  new  (limited)  National  Emergency  Edition  of  the  McLaurin- Jones 
Guaranteed  Flat  Gummed  Paper  HANDIBOOK  is  ready.  81  pages  to  tell 
you  everything  you  ever  wanted  to  know  about  gummed  papers.  Loaded 
with  ideas,  suggestions,  use-charts,  white  and  colored  gummed  paper  for 
every  conceivable  need— nothing  has  been  omitted  for  either  the  technician 
or  the  idea  man!  < 

Distribution  of  this  limited  edition  must  of  necessity  he  restricted  to 
printers  and  users  of  gummed  papers.  would  appreciate  it  if  you 
would  place  your  request  for  a  copy  through  your 
McLaurin-Jones  merchant,  or  if  you  prefer  to  write  us 
directly,  please  mention  your  paper  merchant’s  name. 
McLaurin-Jones  Co.,  Brookfield,  Mass. 


★  In  reading  the  January  issue  of  The 
Graphic  Arts  Monthly  I  ran  across  a 
howl  from  a  press  user,  which  howl  in¬ 
duces  me  to  write  of  that  important 
item  in  the  smooth  working  of  any  type 
of  machinery — oil. 

To  too  many  mechanics  oil  is  oil,  so 
long  as  it  lubricates  to  some  extent. 
However,  little  thought  is  given  to  the 
matter.  Ordinarily,  especially  in  the 
smaller  shops,  when  oil  is  needed  a  visit 
is  paid  to  the  nearest  service  station 
and  the  purchase  made.  While  the  oil 
thus  obtained  is  the  best  on  the  market, 
it  is  not  the  right  oil  to  use  on  anything 
other  than  an  internal  combustion  mo¬ 
tor.  It  is  manufactured  for  that  pur¬ 
pose  and  contains  elements  that  enables 
it  to  withstand  the  terrific  heat  inside 
the  engine  cylinder  and  still  maintain 
its  lubricating  qualities. 

These  same  elements,  when  used  on 
machine  bearings,  create  a  drag  and 
slow  down  the  machine.  The  oil  be¬ 
comes  gummy  and  sticky  and  cannot  be 
easily  wiped  off  the  machine.  It  gathers 
dirt  and  lint,  and  is  altogether  an  ex¬ 
pensive  method  of  lubrication. 

On  some  of  the  recent  presses  the  in¬ 
formation  is  given  on  a  plate  on  the 
base  of  the  press  that  nothing  heavier 
than  No.  10  oil  should  be  used.  And  on 
these  same  presses  I  have  seen  oil  drag 
•develop  to  the  point  where  the  press 
failed  to  work  properly,  and  an  expert 
bad  to  be  called  in  from  the  selling 


agency  to  remedy  the  trouble.  This  is 
done  by  washing  out  the  bearings  and 
reoiling  them.  Of  course  sooner  or  later 
the  trouble  will  reoccur. 

If  you  have  the  welfare  of  your  press 
at  heart,  do  not  use  gasoline  motor  oil. 
Any  of  the  service  stations  can  get  for 
you  the  oil  that  is  used  in  the  machine 
shops  and  engine  rooms  where  oil  must 
do  its  work  right.  For  printing  presses, 
typesetting  machines,  and  even  electric 
motors,  medium  red  engine  oil  will  fill 
the  bill.  It  costs  less,  also,  than  the 
other.  I  have  used  it  for  more  than  30 
years,  and  know  from  experience  what 
it  will  do. 

In  Marshfield,  Oregon,  several  years 
ago,  a  pressman  complained  to  me 
that  his  press  was  running  hot  in  the 
cylinder  ways.  It  had  plenty  of  oil,  but 
it  was  gas  engine  oil.  At  starting  the 
press  would  protest  with  slipping  belt 
and  slow  motion.  I  threw  out  that  oil 
and  put  in  the  regular  engine  oil.  At 
the  next  starting,  the  press  went  off 
smoothly,  and  gained  400  an  hour  in 
speed. 

Medium  red  engine  oil  is  handled  by 
all  the  oil  manufacturers  and  can  be 
obtained  from  any  selling  agency.  It  is 
not  a  special  product  of  any  one  firm. 
It  will  cost  you  very  little  to  try  it  out, 
and  if  you  are  not  satisfied  that  it  has 
helped  your  presses  and  other  machin¬ 
ery,  you  can  go  back  to  the  gas  motor 
oil  with  its  attendant  troubles. 


20 


The  Graphic  Arts  Monthly — April,  1942 


^OR  THE  WATERMARK  IT  IS  HAMMf  i 


Question: 

What  does  90,298,102  mean  to  me? 

Answer 


It  means  more  business  for  your  shop.  For  that  is  the  number 
of  times  this  year  the  Hammermill  Paper  Company  is  telling  business 
men — your  customers — to  “call  in  your  printer.”  That  is  the  number 
of  separately  printed  advertisements  in  Hammermiirs  1942  campaign 
to  keep  your  presses  busy. 

These  advertisements  appear  in  The  Saturday  Evening  Post,  Time, 
Business  Week  and  other  nationally  circulated  magazines  reaching 
business  and  advertising  printing  buyers. 

This  1942  campaign  is  using  real  space  in  big  magazines — and  it  has 
behind  it  a  background  of  30  years  of  continuous  advertising  to  build 
printers’  business.  Year  after  year,  since  its  first  advertisement  ap¬ 
peared  in  The  Saturday  Evening  Post  in  May  1912,  Hammermill  has 
continued  to  use  space  in  that  and  other  large  magazines. 


Question:  Are  my  customers  interested  in  this  advertising? 

Answer:  They  are.  Thousands  of  printing  buyers  write  for  the  business 
helps  Hammermill  offers.  These  helps  shows  them  how  they  can  use 
printing  to  solve  many  of  their  office  problems. 


Question:  Can  I  use  this  advertising  to  bring  business  into  my  shop? 

Answer:  You  can!  Hundreds  of  printers  have  used  two  booklets  “21  Ways 
to  Keep  a  Clear  Desk”  and  “How  to  Design  a  Business  Form”  to  show 
their  customers  how  printing  can  help  them. 

If  you  are  not  one  of  these  printers,  use  the  coupon  for  your  copies 
of  the  books  now.  Look  the  books  over,  then  let  Hammermill  know 
how  many  you  need  for  presenting  to  customers. 


Hammermill  Paper  Ck)..  Erie,  Pa. 

Please  send  me.  free,  one  each  of  the 
booklets,  “f'  "  - 

Desk" 

Form. 

them  over.) 


"21  Ways  to  Keep  a  Clear 
id  "How  to  Design  a  Business 
(I'll  ask  for  more,  after  I  look 

CAII'AP 


Name. 


Position. 


(Attach  coupon  to  business  letterhead) 


★  After  the  crash  of  1929,  many  pro¬ 
claimed — if  they  were  still  able  to 
proclaim  anything  —  that  speculation 
was  only  a  genteel  way  of  saying 
“gambling.”  Which  was  strictly  taboo 
after  the  cra^.  That  is  until  money 
again  became  a  recognizable  com¬ 
modity. 

A  sound  investment  is  something 
completely  diflferent;  but  the  sounder 
it  is  the  more  clamor  it  takes  to  put  it 
across.  Printers  must  limit  their  in¬ 
vestments  to  the  sound  class,  because, 
in  the  first  place,  printers  are  in  the 
business  of  printing ;  and,  in  the  second 
place,  printers  generally  cannot  set 
aside  large  amounts  for  utilization  in 
any  investment  except  plant  and  equip¬ 
ment. 

Suppose,  however,  we  know  how 
something  will  work  out,  by  a  careful 
examination  of  our  records.  That  isn’t 
gambling  or  speculation.  It  becomes  an 
investment,  in  the  same  sense  that  your 
life  insurance  and  fire  insurance  pol¬ 
icies  become  investments  to  the  corpo¬ 
rations  issuing  them — and  to  you.  We 
conducted  an  experiment  along  this  line 
that  has  increasingly  proved  its  use¬ 
fulness.  The  plan  has  possibilities  far 
beyond  the  meager  limits  we  have  pur¬ 
sued  it.  Any  printer  can  apply  it  to  his 
own  business  with  results  varying  in 
success  depending  upon  the  vigor  with 
which  it  is  presented. 


Beginning  in  1934  we  secured  the 
account  of  a  church.  The  printing  was 
about  what  could  be  expected  from  a 
church;  coin  envelopes,  bulletins,  let¬ 
terheads,  envelopes,  calling  cards,  all 
kinds  of  forms  and  quite  a  lot  of  pro¬ 
motional  material,  llie  letterheads  es¬ 
pecially  bothered  us.  Letterheads  are 
a  hobby  with  us  and  we  like  to  see  them 
attractive.  Churches  particularly  have 
every  reason  to  use  the  best  of  letter¬ 
heads  to  express  the  value  of  the  rela¬ 
tionships  they  offer,  but  churches  are 
no  more  careful,  or  little  more,  than 
any  other  organization  in  letterhead 
distinction.  We  have  seen  church  let¬ 
terheads  that  look  no  different  from 
those  of  second-rate  plumbers  or  coal 
dealers.  Not  coal  dealers  literally,  but 
those  people  whom  one  might  judge  to 
be  in  that  business  from  the  amount  of 
Cooper  Black  printed  and  otherwise 
smeared  on  their  stationery. 

Many  organizations,  like  churches, 
listen  carefully  when  the  idea  of  a  good 
letterhead  is  explained  thoroughly.  You 
show  them  a  nice  two-color  job  you  ran 
off  once  and  have  bragged  about  ever 
since,  and  they  agree  with  you.  It  is 
lovely!  It  is  just  the  finest  thing  they 
ever  saw  on  rag  paper.  But  you  know 
how  the  interview  ends.  Everyone  is 
entirely  satisfied  that  something  should 
be  done.  You  want  to  sell  a  letterhead 
job  that  you  will  be  proud  to  run  off — 
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Far  out  at  sea  the  Commanding 
Officer  opens  an  envelope  .  .  .  and 
proceeds  under  "sealed  orders." 
High  up  in  the  offices  of  Manhattan 
— and  all  across  the  land — men  are 
opening  envelopes.  For  the  business 
of  winning  a  war  is  controlled^  by 
authority,  communicated  in  writing. 

Envelopes,  as  manufactured  and 
guaranteed  by  U.S.E.,  are  vital  to 
such  communications — and  worthy 
of  your  continued  confidence. 

UNITED  STATES  ENVELOPE  CO. 

Springfield,  Massachusetts 

12  Manufacturing  Divisions 
5  Sales-Service  Offices 


U*S*E  envelopes  0 

ENVELOPES— ESSENTIAL 
COURIERS  IN  WAR  AND  PEACE 
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and  there  is  tremendous  satisfaction  in 
putting  out  a  job  that  does  you  credit 
— and  the  church  wants  a  better  letter¬ 
head.  An  artist-drawn  heading  would 
please  them  mightily,  but  at  this  point 
the  negotiations  break  down. 

“How  much  would  the  art  work  and 
plates  cost?”  a  canny  buyer  will  ques¬ 
tion.  ^ 

“Not  so  much,”  you  reassure  him. 
“In  fact,  not  much  at  all.”  But  that 
just  doesn’t  go  over.  Not  on  your  life. 
Before  you  know  it,  you  are  going  out 
the  door  with  only  the  blessing  of  the 
clergy  in  your  order  book.  No  Sale 
has  been  rung  up  again !  Makes  a  nice 
jingle,  but  doesn’t  put  Washington’s 
portrait  in  pay  envelope.  Yes,  the  regu¬ 
lar  letterhead  job  comes  along  period¬ 
ically,  one-color,  sulphite,  but  you’ll 
turn  your  face  when  you  wrap  it  and 
still  wish  that  you  could  sell  a  better 
job. 

That  was  the  way  with  us.  Then  one 
day,  back  in  1937,  we  thought  of  some¬ 


thing.  The  question  of  the  better  let¬ 
terheads  came  up,  and  instead  of  lamely 
going  over  the  same  ground,  we  went  up 
to  the  pastor  and  said,  “Pssssss-ssss?” 

He  said,  “Hmmmmm-mmmm.  Go 
ahead!” 

We  said,  “You  won’t  be  wanting  to 
use  sulphite  paper  with  a  nice  two-color 
artist-drawn  letterhead,  will  you?  A 
rag-content  paper,  say  25%,  will  add  a 
lot  of  snap  and  dignity  to  the  whole 
thing.  You  want  the  rag  paper? 
Splendid!” 

And  that  was  that.  Simple,  wasn’t 
it?  Nothing  to  it  at  all.  Here’s  what 
we  told  him.  “We  will  have  an  artist- 
friend  design  you  a  two-color  letter¬ 
head.  We  will  secure  the  cuts.  They 
will  be  our  cuts,  because  we  will  have 
paid  for  them.  You  may  have  the  use 
of  those  cuts  for  your  letterhead.  The 
only  extra  cost  will  be  the  regular  in¬ 
crease  in  price  over  one-color  letter¬ 
heads,  plus  the  extra  cost  of  better 
paper.” 

By  close  figuring  we  were  able  to 
keep  the  costs  down  to  rock  bottom. 
The  two  zinc  cuts  cost  us  somewhat 
under  $10.  The  art  work  was  furnished 
in  exchange  for  printing  that  the  artist 
needed.  Primitive  barter?  What  mat¬ 
ter?  The  letterhead  was  designed  for 
two  colors,  with  a  tint  background  be¬ 
hind  the  letters  and  a  panel  at  the  left 
with  a  drawing  of  the  church.  Both 
colors  had  to  be  used  in  order  to  pro¬ 
duce  a  finished  job. 

The  church  was  highly  elated.  We 
are,  too,  because  it  will  be  a  good  in¬ 
vestment  for  us  over  a  period  of  years. 
The  unit  sale  price'  has  very  nearly 
doubled.  Further,  we  have  learned 
something  about  this  system  that  will 
be  of  use  to  us  when  we  want  to  try  the 
method  again.  We  have  the  cuts  yet 
and  the  customer  is  still  ordering  and 
everything  he  orders  now  is  two-color 
work.  Two-color  envelopes  are  needed 
to  go  with  two-color  letterheads.  The 
( Continued  on  page  50) 
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profits  in 


‘SK.'ZlTi 


PRICE 


MRTt  •>*  RunnRf 


iddition  to  these  and  many  other  kinds  of  merchandise  tags.  New  Era  multi-process  presses 
be  used  also  for  printing  labels,  tickets,  shipping  tags,  checks,  multiple  carbon  forms,  book 
match  covers,  small  cartons,  office  forms  and  many  other  kinds  of  printing. 


MERGBANDISE  TAGS 


press  for  using  existing  male  and 
female  dies. 

Cardboard  of  any  weight  obtain¬ 
able  in  rolls  can  be  used  for  mak¬ 
ing  merchandise  tags,  with  print¬ 
ing  on  either  or  both  sides,  in  any 
number  of  colors. 

When  writing  for  Catalog,  please 
be  sure  to  mention  the  kinds  of 
work  in  which  you  are  interested. 

New  Era  Manufacturing  Co* 

371  Eleventh  Ave.  Paterson,  N.  J. 


Merchandise  tags  are  another  big 
item  of  business  for  many  owners 
of  New  Era  presses,  and  the  sizes 
and  shapes  of  the  tags  turned  out 
are  of  infinite  variety.  Merchan¬ 
dise  tags  are  frequently  died  out, 
often  in  very  complicated  con¬ 
tours.  This  work  is  done  with  the 
standard  New  Era  punch  head, 
with  either  bent  rule  dies,  which 
are  very  economical,  or  by  means 
of  a  unit  built  into  the  New  Era 


^044fl  A0¥SnTISIN9 


niHim  WHO  APVSRTISl 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  spoce  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specintens  of 
pieces  mentioned  should  en¬ 
close  odeguote  postage. 


★  M.  L.  Franklin  is  a  Chicago  printer  whose  ideas  run  in  the  right  direc¬ 
tion.  Mr.  F.  originated  a  two-way  “Serviceman’s  Correspondence  Card.” 
It’s  a  colorfully  illustrated  three-fold  postcard  affair  that  enables  you  to 
write  a  few  words  to  some  guy  in  the  Army,  Navy,  or  Marine  Corps,  and 
there’s  a  perforated  return  postcard  arrangement  that  enables  the  recipient 
to  return  your  greetings.  Mr.  Franklin  (727  S.  Dearborn  St.)  offers  a  few 
of  the  cards  gratis,  and  tells  folks  they  can  have  ’em  in  quantities  at  his 
cost.  A  swell  idea  that  has  a  fine,  thoughtful  spirit  behind  it . . .  rates  AAA, 
of  course! 

THE  SMITH  PRINTING  COMPANY,  appropriate.  The  card  accompanying  the 

1011  N.  6th  Street,  Kansas  City,  Kansas.  pads  was  beautifully  designed  and  printed, 

L.  Landon  Smith  keeps  sending  out  his  too.  Many  thanks !  Ad  Rating :  A. 

clean  little  “Printsmith”  Ijouse  organ,  regu-  ALLEN,  LANE  &  SCOTT,  1211  Clover 

larly,  and  we’re  glad  to  note  that  he  makes  Street,  Philadelphia.  We’ve  always  asso- 

interesting  changes  in  its  format  every  once  ciated  A  L  &  S  with  super-dooper  blotters, 

in  a  while.  Ad  Rating :  A.  po  you  can  imagine  our  surprise  when  they 

ACME  LETTER  SERVICE,  121  W.  came  out  with  a  flashy  broadside  that  fea- 

Washtenaw,  Lansing,  Michigan.  This  shop  tured  a  pop-up  of  their  building.  They  did 

demonstrates  its  ingenuity  in  sales  letters  ^  to  show  folks  “  ‘where  to  go’  to  find  a 

by  sending  one  out  with  a  red  fill-in.  Good  helpful  printer.”  A  super-dooper  idea,  just 

letter,  well  reproduced ;  but  why  don’t  you  as  good  as  the  best  of  your  blotters— well 
tie  up  with  a  good  printer  for  your  blotter  too !  Ad  Rating :  A. 

prinUng  press'tb!  '  THE  DRAKE  PRESS,  333  S.  Broad 

THE  CARDY-LUNDMARK  CO.,  1801  Street,  Phil^elphia  A  new  service  an- 
Byron  Street,  Chicago.  Your  little  four-  nounced  by  Drake  should  be  of  interest  to 

page  folder  ‘‘There’s  Good  News  in  Extras”  f  f T?  Business 

does  a  whale  of  a  fine  job  in  bringing  out  Systems  Division,  and  placed  in  charge  of 

the  unusual  qualities  of  your  printing  serv-  ^ 

ices.  Good,  bright  copy,  with  layout  and  siderable  experience  in  this  work,  Drake 

art  to  match.  Ad  Rating:  A.  offers  help  to  customers  and  prospec  s  for 

LIBERTY  PRINTCRAFT  COMPANY,  simplification  of  records,  etc.  Should  be 
6523  Euclid  Avenue,  Cleveland.  The  pack-  Pi-oductive  of  plenty  of  business.  The 
age  of  desk  pads  was  a  swell  surprise--  announcirig  this  service  is  a  good- 

especially  the  printing  of  my  name.  I  ap-  presentation  of  the  idea, 

preciate  your  thoughtfulness,  and  I’m  sure  ®  ^ 

your  customers  and  prospects  will  have  the  ECLIPSE  PRINTER Y,  807  Oak  Street, 
same  reaction.  You’ve  done  a  fine  design-  Sandpoint,  Idaho.  Floyd  Perks  believes  in 
ing  job,  and  the  patriotic  theme  is  most  making  his  advertising  useful — to  himself 
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KALAMAZOO 

MICHIGAN 


A  6-Foof  pile  and 
NO  sign  of 

OFFSET! 


From  top  to  bottom — cmywhere  in  the  stack 
— clean,  sharp  impressions — and  no  offset 

That's  a  lot  to  ask  of  any  ink — ^but  it's  no 
trick  with  Wotta  Blacks.  They're  doing  it 
every  day — on  cdl  kinds  of  jobs — and  you 
can  depend  upon  it — they  won*t  offset. 

Hundreds  of  printers  have  found  out — ^to 
their  profit — ^how  Wotta  Blacks  stop  offset 
troubles.  So  can  you.  Try  'em  in  your  own 
plant — on  any  job— emd  if  you  don't  agree 
with  us,  we'll  gladly  refimd  every  cent  you 
paid  us.  Mail  the  coupon — now. 


BlojcUi 


They're 

GUARANTEED 


Mail  the  Coupon  for  Free  Trial  Offer 

L  I.  KELLY  CO.,  Kalamazoo,  Mich. 

We're  interested.  Give  us  the  dope  on 
your  FREE  TRIAL  OFFER  on  WOTTA 
BLACKS. 


Address 


GAM  4-42 


•  SIrf 


and  to  the  guy  who  gets  it.  This  shop  has 
issued  a  vest-pocket  blotter  that  features 
a  year’s  calendar,  and  a  handy  little  note¬ 
book  of  the  same  size.  Ad  Rating :  A. 

HESSE’S  PRINTERY,  449  Troutman 
Street,  Brooklyn.  This  shop  distributes 
good-sized  memo  pads.  This  type  of  adver¬ 
tising  is  always  productive  of  good-will; 
Hesse’s  name  appears  in  small  type  at  the 
bottom  of  each  sheet.  Ad  Rating:  B. 

EARL  BEEMAN,  4201  East  Side  Avenue, 
Dallas.  Earl’s  reminder  card  is  inspired  by 
a  good  idea,  but  the  layout,  typography,  and 
presswork  don’t  look  as  if  they  came  out  of 
an  up-to-date  shop.  Earl’s  card  says:  “In 
looking  over  my  records  I  find  that  it  has 
been  more  than  a  year  since  I  did  your  last 
printing  and  ask  that  you  look  over  your 
supply  and  see  if  you  are  in  need  of  same.’’ 
Ad  Rating:  B. 

SAINT  LOUIS  PRESS,  1802  Oregon 
Avenue,  St.  Louis.  This  shop  really  believes 
in  blotters,  and  goes  all-out  to  prove  it. 
The  series  of  six  submitted  for  criticism 
show  a  brightness  and  diversity  of  appeal, 
but  you’re  overlooking  a  bet  by  not  em¬ 
ploying  a  good  artist  to  work  on  your  lay¬ 
outs.  You’ve  got  a  grand  selection  of  type 
faces,  but  I’m  afraid  they’re  not  used  to 
best  advantage.  I  like  your  idea  of  using 
waste  for  purse  and  checkbook-size  blot¬ 
ters.  Ad  Rating:  B. 

ATLAS  PRINTING  CO.,  103  E.  Indi- 
anola  Avenue,  Youngstown,  Ohio.  Your 
four-page  folder  “About  Worker  Bees’’  does 
a  good  job  of  promoting  form  printing.  I 
think  you’re  “Is  It  Blood’’  folder  b  just 
a  little  bit  too  repulsive  to  warrant  even 
a  second  glance.  Ad  Rating:  “Bees”:  A; 
“Blood”:  D. 

E.  C.  KROPP  CO.,  1830  N.  16th  Street, 
Milwaukee.  This  firm  specializes  in  the 
production  of  those  cards  you  send  back 
home  saying  “wish  you  were  here.”  It  has 
issued  a  useful  little  booklet  that  works 
out  as  sort  of  a  primer  of  advertising  post¬ 
cards.  It’s  arranged  in  question  and  answer 
form,  and,  instead  of  reproducing  postcards, 
actual  sample  cards  are  stapled  to  alternate 
pages.  Ad  Rating :  A. 

CARMAN-GOULD,  Inc.,  88  Beekman 
Street,  New  York.  This  firm  recently  sent 
out  a  little  postcard  that  does  a  strong  sell¬ 
ing  job  for  offset.  It  gives  complete  details, 
including  prices,  and  a  little  diagrammatic 


IV 


sketch  explaining  the  principle  of  offset  I 
printing.  Ad  Rating:  B. 

MASTA  DISPLAYS,  230  West  17th  i 
Street,  New  York.  To  announce  a  change 
of  address,  this  silk  screen  shop  did  an 
effective  job  in  white  ink  on  a  brilliant  red 
flint-coated  stock,  then  pasted  it  on  a  white 
blotter.  Very  handsome  job,  and  very  sim¬ 
ple,  too.  Ad  Rating:  A. 

PANTONE  PRINTING  CO.,  461  Eighth 
Avenue,  New  York,  N.  Y.  To  demonstrate 
its  ability  to  offer  multi-color  printing  at 
low  prices.  Pantone  sent  out  a  folder  re¬ 
sembling  a  swatched  color-card  which  re¬ 
produced  36  shades  which  had  been  printed 
in  only  six  impressions.  A  business  reply 
card  made  it  easy  for  prospects  to  get  more 
facts,  samples,  etc.  Ad  Rating:  A. 

ROSS-COOK  ENGRAVING  CO.,  Inc., 
307  West  38th  St.,  New  York,  N.  Y.  A 
neatly  engraved  folder,  and  a  smartly  dig¬ 
nified  blotter,  carrying  out  the  simple  theme 
begun  in  the  folder,  does  a  good  job  of 
selling  Engraving,  and  the  Ross-Cook  firm. 
Ad  Rating:  A. 

AMSTERDAM  LITHO.  &  PRINTING 
CO.,  Amsterdam,  New  York.  This  firm 
concentrates  on  the  production  of-^a  wide 
^variety  of  direct  mail  specialties.  Its  wise 
promotion  methods  are  best  demonstrated  in 
a  recent  offering  of  new  memo  books.  Its 
offer:  “We  are  about  to  produce  a  very 
large  edition  of  an  Address  Memorandum 
Book.  If  we  may  produce  some  for  you  at 
the  same  time,  we  can  save  you  considerable 


money  on  a  fine  little  advertising  item.” 
Ad  Rating:  A. 

THE  HALSTEAD  INDEPENDENT, 
Halstead,  Kansas.  When  Mr.  and  Mrs.  Van 
Camp  of  the  Independent  announced  young 
Brian’s  arrival,  they  did  it  in  the  manner  of 
“Look.”  Good  touch.  Ad  Rating:  B. 

THE  UNIONIST  PUBLISHING  CO., 
2203  Farnham  St.,  Omaha.  You’ve  got  some 
good  elements  in  your  blotter — a  ruler  and 
a  3-month  calendar — ^but  the  layout  is  con¬ 
fusing,  and  very  uninteresting.  Ad  Rat¬ 
ing:  B. 

OXFORD  PRINTING  COMPANY, 
Rumford,  Maine.  A  very  unusual  blotter 
layout  does  an  extremely  fine  job  of  pro¬ 
moting  form  printing  by  reproducing  mini¬ 
atures.  Very  clean,  simple.  Ad  Rating:  A. 
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Heavy,  black  forms  don’t  bother 
the  pressman  when  he  has  the 
proper  BINGHAM  ROLLERS.  He 
knows  that  with  the  right  ink  and 
paper  he  can  get  '^Black-Out” 
density  on  solids,  and  clean,  sharp 
impression  on  type  and  halftones. 

He  knows  that  Bingham  Rollers 
are  true  and  round— made  to  give 
even  coverage  on  the  entire  form 
without  needless  waste  of  time 


ting  out  for  light  areas.  He  expects 
full  distribution  from  Bingham 
Rollers— and  he  gets  it. 

Good  rollers  save  time.  They 
help  to  produce  good  printing. 
They  make  the  pressman’s  work 
easier,  and  increase  profit  for 
the  owner. 

You  can  get  good  rollers  from 
your  nearest  Bingham  representa* 
tive.  Call  or  write  him  about  any 


uaUU  ROUSHS 


in  building  up  on  solids  and  cut*  roller  problem. 


I 

I 

i 


iMp  to  incnoM  prodwIiMi  in  Hn  nokt* 
•f ,  lockvp  and  oialurMidy  eporatioiis 


Comp>o  Rule  and  other  strip  materials 
are  accurate  to  highest  possible  degree. 

Now  available  at  only 

19c  per  lb. 

for  HANDFINISHED  RULE 


LEADS  14V2C  SLUGS 

Prices  subject  to  change  without  notice 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  Tow  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  sent  on  request. 


COMPO  RULE  CO. 

5S  E.  WacLer  Drive  Cbicago,  III. 


The  BOLTON  KNIFE 


If  It  flio  Knit*  that  doat  tha  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawranca,  Mass. 


answered  by 


HAYWOOD  H.  HUNT 

Use  of  Optional  Letters 

Q  Enclosed  please  find  a  proof  of 
m  fob  set  in  Gar amond  Bold  Italic. 

/  wonder  if  I  have  used  the  optional 
characters  correctly?  There  are  a  num- 

Is  this  the  belt  way  to  use 
fecial  charaBers  that 
go  with  the  Garamond 
Bold  Itjalic?  "Be^ttejr 
LjO  havej  love^d  cL^nd 
loSt  tha^n  never  Ljo’ve 
love^d  o-jLj  o-jU!’  SBe 
friL^iL^tic  nijotjhejr  is 
askgd  to  TLAtJME  Egypt 


her  of  extra  characters  which  /  have  not 
run  into  in  other  kinds  of  italics,  and 
will  appreciate  any  pointers  you  might 
be  able  to  give  me. 

H.  L.  T.,  Pueblo,  Colo. 

A  We  have  taken  your  paragraph 
■  and  have  reset  it  to  fit  the  page  of 
GAM  for  better  showing.  We  have  also 
set  the  same  paragraph  using  the  spe¬ 
cial  characters  which  come  with  Gara¬ 
mond  Bold  Italic  as  we  believe  they 
should  be  used.  If  we  are  wrong  in 
their  use,  we  hope  that  some  of  our 
readers  will  give  us  their  whys  and 
wherefores.  There  are  some  other  fonts 
which  have  similar  special  characters, 
and  we  believe  that  the  same  general 
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We  think^this  may  be  a 
better  handling  of  your 
'words:  "Better  to  have^ 
loved  and  lo§t  than^ 
never  to’ve  loved  at  all.” 
The  frantic  mother  k 
asked  to  TAME  Sg^pL> 


rule  should  apply  to  all — to  make  the 
most  pleasing  final  result  on  the  printed 
page.  There  are  some  of  these  char¬ 
acters  which  should  be  avoided  in  most 
work,  as  they  are  rather  wild.  How¬ 
ever,  the  two  widths  of  some  letters 
do  give  you  a  chance  to  have  more 
uniform  spacing.  In  our  resetting  we 
used  some  final  characters  that  we 
would  not  ordinarily  use — in  fact,  we 
wonder  why  some  of  the  characters 
were  ever  made.  We  would  only  use 
the  wide  v  and  w  to  start  words — and 
of  course  the  final  letters,  a,  e,  k,  m,  n, 
and  t  should  be  used  only  at  end  of 
word,  and  preferably  at  end  of  line. 
There  are  several  swash  capitals  which 
should  be  used  ordinarily  only  at  start 
or  end  of  word.  Your  paragraph  is, 
incidentally,  about  as  well  a  studied 
example  of  how  not  to  use  these  vari¬ 
ous  letters,  as  we  have  seen.  Thank  you. 

V _ 

Spaceband  Wedges  for  Victory 

★  “Spaceband  Wedges  are  Needed  to  Speed 
Hitler’s  Doom,”  reads  the  caption  of  an  ad¬ 
vertising  piece  recently  mailed  by  Montgom¬ 
ery  &  Company,  Towanda,  Pennsylvania. 

“We  cannot  tell  you  just  what  they  are 
used  for,”  reads  the  circular,  “but  we  can 
tell  you  that  they  enable  workmen  in  de¬ 
fense  plants  to  SAVE  TIME — and  TIME 
MUST  BE  SAVED  if  we  are  to  win  this 
war!  We  are  appealing  to  owners  of  type¬ 
setting  machines  to  send  us  all  the  old  space- 
band  wedges  they  have  available.  Any  make 
or  thickness  may  be  sent — just  so  it  is  an 
unbroken  wedge.” 


PER 

SET 


fAV.V.V.V.WJ 


.V.V.V.VAf 
XWXX’K'i 

t.x.x;x;sxw*i 

lw.w.v,wj>A 

t.V.W.W.'W4 

»x.:.x-»x.x.5.a 


SAVE 


ON  INK 

Use  these  NEW  M  &  L  Type  Foun¬ 
dry  Business  Reply  Card  and  Enve¬ 
lope  cuts  for  NEATER  appearance 
and  a  definite  saving  on  ink.  They 
require  less  makeready,  and  be¬ 
cause  they  do  not  have  to  show  solid 
black,  permit  faster  running. 

Every  printer  should  have  a  sup¬ 
ply  to  meet  the  requirements  for  his 
largest  form  of  business  reply  cards 
or  envelopes. 

Use  the  coupon  for  the  number  of 
sets  you  require.  At  the  same  time 
send  for  the  complete  M  &  L  Type 
Foundry  catalog  of  type  faces. 


M  &  L  TYPE  FOUNDRY 

4001  Ravenswood  Ave.,  Chicago,  Ill. 


□  Enclosed  is  $ _ for _ _ sets  of 

M  &  L  Business  Reply  Card  Cuts. 

□  Send  M  &  L  TYPE  FOUNDRY  cata¬ 
log  of  type  faces. 

Name . _ 

Address _ _ _ 
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HELP 


WKEEP  METAL 

In  Service  Longer! 


MONOMELT 


DIRECT  MELTING 

Preserves  Tin,  Antimony! 

it  Uncle  Sam  needs  metal  for  our  all-out 
war  effort!  Help  conserve  essential  metals 
in  your  plant  by  equipping  typecasting  ma¬ 
chines  with  the  Monomelt  system!  Mono¬ 
melt  reduces  drossage,  cuts  tin  and  antimony 
losses  to  a  minimum,  saves  on  purchases  of 
toning  metals.  Eliminates  metal  troubles, 

produces  type 
that  stands  up 
longer.  Get  the 
facts  on  Mono- 
L-  melt  now! 


WRITE  FOR 
FREE  FOLDERS 


MONOMELT  CO. 


1611  Polk  St.  N.  E. 


Minneapolis,  Minn. 


lypfstniiiG 

Qutsiions 


answered  by 
H.  C.  ROCKWELL 


Eliminating  Serious 
Mairix  Wear 

Q  Enclosed  you  will  find  a  10-pt, 
•  mat,  which  has  a  noticeable  burr 
on  the  lower  ears,  both  front  and  back. 
This  trouble  has  been  noticed  for  some 
time  on  other  mats  running  on  this 
machine  and  our  efforts  to  correct  same 
has  made  no  noticeable  difference. 
Would  you  tell  us  what  might  be 
causing  this  and  what  we  could  do  to 
either  correct  the  trouble  or  eliminate 
it? 

L.  R.  H.,  NoblesvUle,  Ind, 

A  The  10-pt.  mat  you  sent  for  in* 
spection  tells  an  interesting  story 
of  unnecessary  wear,  which,  having 
been  definitely  located  in  recent  years, 
has  today  been  largely  eliminated  in 
later  machines. 

I  refer  to  the  heavy  bruise  and  ex¬ 
panded  “tit”  produced  by  the  rounding 
of  the  lower  comer  of  the  short  ear, 
where  it  strikes  the  inside  of  the  front 
cover  in  dropping  from  the  magazine, 
and  is  there  deflected  to  drop  vertically 
to  the  matrix  delivery  belt. 

This  front  cover  is  made  of  hard 
metal,  and  in  earlier  years  no  provision 
was  made  to  protect  the  softer  brass 
mat  against  the  shock  and  resulting 
wear  produced  at  this  point.  The 
matrices,  contacting  at  a  45-degree  an¬ 
gle,  in  time  literally  wore  grooves  and 
deep  hollows  inside  the  front  cover, 
and  while  doing  this,  rounded  and 
bruised  their  lower  toes,  beating  the 
brass  into  expanded  “tits”  upon  the 
toes,  sometimes  interfering  with  proper 
clearance  through  the  magazine. 

In  later  years  many  machinists  and 
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NO  HOimilG  ALLOWED 

it  is  closed  season  on 
wasting  time  and 
money  in  "hunting^' 
for  things  in  your 
composing  room. 

Here  is  how  a  new 
Hamilton  Imposing 
Table  reduces  hunt¬ 
ing  time  and  speeds 
up  production  in  your 
composing  room. 

1.  No  hunting  for  lock-up  materials  .  .  .  they  are  conveniently  stored  and 
indexed  in  the  table  to  save  you  time. 

2.  No  hunting  for  live  work  in  process  .  .  .  it's  safely  indexed  on  one  of  the 
1 1 0  galleys  in  the  table. 

3.  No  hunting  for  locked-up  forms  .  .  .  they  are  out-of-the-way  and  safe 
from  harm  in  the  built-in  chase  rack  units. 

4.  No  hunting  for  tools  .  .  .  they  are  In  the  drawer  above  the  reglet  or  in 
special  compartments. 

5.  No  hunting  for  the  working  surface  ...  it  is  always  clear  because  provi¬ 
sion  is  made  under  the  table  for  everything  that  ordinarily  clutters  up 
the  top. 

Send  for  the  Hamilton  Catalog  of  Imposing  Tables  and  see  how 
they  can  save  you  money  by  reducing  waste  **hunting**  time 


j  Two  Rivers,  Wis.  GAM-4-42  ' 

1  Send  me  your  complete  catalog  of  Imposing  Tables  and  Composing  Room  i 

j  equipment.  I 

I  Signed _  l 

I  Firm _  j 

I  Address _  i 

I  City  and  State _ { 

_ _ _ _ _  ' 
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SK 


SpfflSDS 


UP 


so  say  CMtstaaJimg  ^  ^ 

Printers  and  Typog¬ 
raphers  about  _ 

SmPPOUNDERS*  PRODUCTS 

•  Printers  and  typographers  can  save  money 
by  using  Stripfounders’  quality  rule  and 
spacing  materials.  Not  only  in  cost  but  plus 
the  added  savings  in  time  during  makeup, 
lockup  and  makeready  operations. 

It  will  pay  every  plant  operator  to  give 
Stripfounders’  Products  a  trial.  Send  now  for 
low  prices  and  descriptive  Wall  Chart  show* 
ing  the  complete  faces  in  stock. 

STRIPFOUNDERS 

512  Sherman  Str««t  Chicago,  Illinois 


operators  applied  soft  flexible  sheet  tin 
shields  inside  the  front  cover  to  ab¬ 
sorb  this  shock,  practically  eliminating 
further  toe  bruise  upon  the  mats.  In 
the  meantime  the  manufacturers  pro¬ 
ceeded  to  apply  these  shock  absorbers 
at  the  factory. 

If  your  front  cover  has  no  shock 
absorber  one  may  be  easily  fashioned  of 
soft  flexible  sheet  tin,  extending  down¬ 
ward  inside  the  front  cover  to  a  point 
an  inch  or  so  below  the  shock  point  of 
the  dropping  mat.  The  tin,  being  softer, 
will  then  take  the  shock  instead  of  the 
matrix. 

The  lower  short  toe  of  your  matrix, 
upon  which  it  rests  in  travel,*  is  also 
considerably  worn,  but  this  is  sliding 
wear,  not  shock  bruise,  and  is  in¬ 
evitable  with  its  continued  use.  Slight 
expansions  may  occur,  but  wear  usually 
eliminates  them  before  interference 
develops. 

V _ 

Celluloid  Shock  Absorber 
Prevents  Ear  Bruise 

“I  get  great  pleasure  in  reading  your 
magazine  and  many  good  pointers  also.  In 
your  December,  1940,  Linotype  column  you 
tell  of  a  remedy  for  the  wear  of  mats  on 
the  lower  front  ears  by  pounding  against 
the  front  cover  of  escapement  channels.  I 
fouiid  an  easy  remedy  for  this  by  gluing  to 
the  inside  front  face  a  piece  of  celluloid 
(.011"  thick  by  6"  wide  and  long  enough 
to  reach  across  the  front  face).  I  used 
Tester’s  glue  and  the  piece  has  been  in  use 
for  over  six  weeks  without  any  show  of 
wear.  This  is  easy  to  apply. 

Stan  DeWitt,  Wilson-Hall  Ptg.  Co., 
Church  and  Jefferson,  Rockford,  Ill. 

It  is  indeed  a  pleasure  to  pass  on  to 
our  readers  this  interesting  letter,  de¬ 
scribing  how  the  writer  has  eliminated 
matrix  ear  bruise  against  the  inside 
front  cover  of  his  machine  by  simply 
gluing  a  piece  of  celluloid  across  the 
cover  to  receive  the  shock  of  dropping 
mats. 

For  many  years  this  bruise  of  the 
lower  ears  of  matrices  against  a  hard 
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RAPID  ROLLER  CO 


D  M  Rapport 
President 


Federal  at  26th 
Chicago,  Illinois 


FORMULA  FOR 
GOOD  LITHOGRAPHY 


You  can  be  just  as  sure  of 
quality  when  you  use  Mercury 
Products  as  you  can  be  that 
2  and  2  makes  4.  No  finer 
formula  for  good  lithography 
can  be  found  than  the  use  of 
Mercury  Rollers  and  Blankets. 
These  Rollers  are  very  durable, 
concentric,  unblemished,  well- 
constructed.  Mercury  Blankets 
do  fine  work  because  they  pre 
made  to  conform  with  the 
most  careful  standards  of 
perfection. 
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Take  care  of  your  eyes  . . . 
you’ll  never  get  another  pair 

Scientific  tests  of  the  reference  marks  on 
Linotype  and  Intertype  matrices,  made  by 
means  of  the  Luckiesh-Moss  Visibility 
Meter,  prove  that  BLACK  &  WHITE 
processed  reference  marks  have  a  visibility 
factor  equivalent  to  that  of  9  -point  type, 
as  compared  with  3-point  for  used  non- 
process^  reference  marks.  Write  for  book¬ 
let  describing  these  tests,  and  please  state 
how  many  line  composing^  machines  you 
are  using:. 

Matrix  Contrast  Corporation 

Empire  State  Building  New  York  City 


LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de¬ 
scriptions,  mentioning:  how  matrices 
run  in  machine,  condition  of  lug:s,  teeth, 
side  walls.  We  buy,  sell,  trade  in  all 
kinds  of  Linotype-Intertype  equipment. 
Send  for  free  catalog  new  material. 

MONTGOMERY  &  COMPANY 

(Formerly  Montgomery  &  Bacon)  ' 

Towanda  Pennsylvania 


metal  front  cover  continued  with  scant 
attention,  until  expanded  tits  on  them 
increased  their  width,  often  binding 
them  in  the  magazine  channels. 

Manufacturers  now  realize  the  im¬ 
portance  of  counteracting  matrix  wear 
at  this  point,  and  use  some  form  of 
shock-absorbing  material.  But  thou¬ 
sands  of  the  older  machines  with  hard 
metal  front  cover  contacts  are  still  in 
use,  and  the  protection  of  matrices  used 
in  them  from  this  continuous  source  of 
wear  is  vital  to  their  efficiency  and 
length  of  service. 

V _ 

Auction  of  Printing  Books 

★  The  New  York  Club  of  Printing  House 
Craftsmen  will  conduct  a  book  auction  at 
the  afternoon  session  of  the  Second  District 
Conference  of  the  International  Association 
of  Printing  House  Craftsmen,  at  4  :00  P.M., 
May  16  at  the  Downtown  Athletic  Club  in 
New  York  City. 

The  books  that  will  be  offered  for  sale  at 
this  auction  will  be  from  the  libraries  of  the 
late  Louis  M.  Augustine  of  Baltimore,  for¬ 
mer  international  secretary  of  the  Printing 
House  Craftsmen  and  the  late  Stephen  H. 
Horgan,  famous  for  halftone  work. 

The  full  proceeds  of  the  sale  of  the  books 
will  be  turned  over  to  the  widows  of  the 
two  men  mentioned. 

There  will  be  a  total  of  110  offerings  of 
books  from  the  two  libraries. 

Miss  Dorothy  Eggert  of  the  Typographic 
Library  of  the  Columbia  University  is  pre¬ 
paring  a  description  of  these  books,  for  pub¬ 
lication  in  a  16-page  catalog  that  will  be 
issued  to  all  that  are  interested  in  pur¬ 
chasing. 


GET  ADDED  EFFICIENCY  AT 


LOW  COST 


The  C&G  SAWLINER  will  economically 
meet  most  requirements  for  regular 
sawing  operations  In  the  small  and 
medium  sized  composing  room.  It  has 
many  of  the  exclusive  features  of  the 
more  expensive  C&G  models.  Write  for 
complete  Information. 


MILWAUKEE  SAW  TRIMMER  CORP. 
612  E.  Clybourn  St.,  Milwaukee  Wis. 
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LODGE  ON 
^  L  A  K  E  A 


NATIONAL  PARK  •ARKANSAS 


Your  put  in  Amuica’i  Victory  Ptoqrun  raquino 
•nugy,  vigor  uid  hoalth.  Koop  fit  fay  roludng  at  this 
world-famous  health  spa  in  the  beautiful  C^chita 
Mountains.  Horseback  riding,  golf,  termis,  hiking, 
boating  and  fishing  on  Lakes  Hamilton  and 
Catherine:  and  countless  othu  recreations. 

Oaklawn  horse-racing  season  from  February 
23  to  March  28.  Located  in  its  own  private 
puk,  the  Eastman  offers  quiet  relaxation,  / 
yrt  is  converuently  close  to  everything.  A  / 
wide  variety  of  accommodationaLGovemment 
supervised  bathhouse  under  &e  same  roof.  / 


OkecHen:  SOUTHWEST  HOTEIS  INC 
Mn.  H.  Grady  Monning.Pret. 
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liRfSSiUORH 

ootsiions 


operate  your  rotary  press  with  maximum 
efficiency  and  economy.  The  proven 
PMC  Warnocic  Hook  System,  with 
automatic  locking,  assures  faster  plate 
mounting  and  precision  registering. 
Write  today  for  catalog  and  full 
particulars.  »»■»»» 


THE  PRINTING  MACHINERY  CO. 

436  commercial  square  CINCINNATI,  OHIO 


t3  E.  S6lK  St.,  N«w  Yoitc  CHy  O  608  S.  D«aib«m  S»..  Qicogo 


answered  by 
MAGNUS  A.  ARNOLD 

Ragged  Down  Rules 

Q/  am  enclosing  a  sheet  on  which 
•  we  have  printed  the  down  lines. 
This  was  printed  on  a  platen  press. 
You  will  notice  how  ragged  the  lines 
are. 

We  then  put  a  small  rubber  band 
across  the  grippers  and  that  took  care 
of  a  few  of  the  lines.  But  because  of  the 
automatic  feeder  we  could  not  put  a 
rubber  on  the  gripper  to  take  care  of 
down  lines  on  the  other  side. 

Have  you  any  suggestions  to  make, 
or  is  it  impossible  to  print  good  lines 
on  a  platen  press  on  this  kind  of  stock? 
A.  P.  C.,  Los  Angeles,  Calif. 

A  The  ragged  appearance  of  the 
m  rules  can  be  caused  by  either  one 
of  two  things,  or  both  at  the  same 
time. 

The  set  of  the  rollers  may  be  at  fault. 
If  riding  the  form  too  hard  they  will 
leave  a  deposit  of  ink  which  spreads 
and  causes  the  fuzzy  appearance  in 
printing.  See  that  the  edges  of  rules 
are  thoroughly  cleaned  of  dried  ink 
and  set  the  rollers  for  very  light  con¬ 
tact  with  the  form. 

Next,  note  if  the  tympan  and  top 
sheet  are  lying  perfectly  smooth,  as  any 
least  bulge  will  tend  to  cause  a  slur 
in  the  printing  of  fine  rules. 

All  manila  tympan  and  topsheet 
should  be  used.  This  gives  a  firm 
though  resilient  base  on  which  to  print. 
Two  or  three  sheets  of  S.  &  S.  C.  of  60 
lb.  basis  may  be  used  directly  under 
the  topsheet  to  secure  correct  amount 
of  impression  if  manila  is  found  too 
heavy  or  too  light  for  this  form. 

Six  manilas  of  6  pt.  thickness  and 
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SPEED!  POWER! 


PHENOID  is  made  for  tough  cleaning  jobs— on 
tsrpe,  cuts,  or  press.  It*s  not  for  ordinary  mop* 
ping  up.  Used  by  tiiousands  of  printers. 

Order  from  your  dealer.  Write  for  booklet. 

CHALMERS  CHEMICAL  CO. 

123  Chestnut  St.  Newark*  N.  J. 


N  BLUE  BOY 


OR  Automatic  Precision 


5  WHEEL  BLUE  BOT 
MODEL  5 


6  WHEEL  BLUE  BOT 
MODEL  6 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES  BROOKLYN  N  Y 

HRANCH— 10S  WEST  MADISON  STRE.  ET  CHICAGO  ILL 
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Center-drive  with 
SEPARATE  PLUNGER! 

Use  with  the  cylinder 
. . .  shaft  extends  as  desired  so  that 
plunger  action  impression  takes 
place  beyond  sheet  work  size.  Pre¬ 
cision  construction  for  long  wear. 
Latest  Force  error-prevent¬ 
ing  features.  Ask  Force  for 
an  estimate  on  moderniz¬ 
ing  your  entire  numbering 
eauipmcnt. 


N,  N  '<• 
AGO."-'- 
SCO. CftL 


VER-E-GOOD 

TYPE  CLEANER 

Asks  ISo  Favors 

It  stands  on  its  own  merits — ^is  more 
economical,  quicker  cutting  and  longer 
lasting.  Yet  it  costs  no  more  than  ordi¬ 
nary  type  cleaners.  I.iet  it  prove  itself  to 
you.  Write  for  a  sample. 

DEVERE  COMPANY 

1385  -  20th  St.  Racine,  Wis. 


three  sheets  of  60  lb.  super  makes  an 
ideal  packing  for  platen  press.  This 
measures  .045"  and  affords  sufficient 
flexibility  to  take  care  of  most  forms 
of  different  weight  papers.  A  sheet  or 
two  can  be  dropped  or  added  as  re¬ 
quired. 

V _ 

Oily  Rollers  and 
Bulgy  Tympan 

Q/  shall  appreciate  it  very  much 
m  if  you  will  tell  me  what  is  the 
trouble  with  the  job  enclosed.  There 
are  new  rollers  on  the  press.  I  tried 
halftone  ink,  bond  ink,  and  an  ink  for 
general  purposes  and  the  result  was  the 
same  in  each  case.  The  first  line  par¬ 
ticularly  annoyed  me. 

G.  B.,  Rockville,  Conn. 

A  Your  trouble  is  caused  by  a  com- 
^  •  bination  of  oily  rollers  and  bulgy 
tympan. 

Clean  and  dry  thoroughly  the  ink  disc 
and  rollers  and  use  a  heavy-bodied  ink 
straight  from  the  can.  Set  rollers  for 
light  contact  with  form. 

Use  a  manila  tympan  consisting  of 
six  sheets  of  6  pt.  manila  and  three 
sheets  of  60  lb.  Super.  This  will  give 
you  a  packing  of  .045"  and  will  be  flex¬ 
ible  enough  for  almost  any  kind  of 
stock  you  may  have  to  print.  In  the 
case  of  the  card  you  have  sent,  you  will 
require  two  manilas  less  impression 
than  normal  packing  for  ordinary  stock, 
such  as.  letterheads,  supers,  machine 
finish,  etc. 


HIGH-SPEED  JOB  BLACK  INK 


No.  2141S  (BK10306AD) 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Munufacturmra  of  Winm  Litho  and  Printing  Inks  for  All  Purposos 

26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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CARTON  AND  LABEL  PRINTERS  ...  IT  PAYS 
TO  BE"BASE'^MINDED 


Blatchiord 


THE  ORIGINAL 
HONEYCOMB 


Wood  is  an  unroliablo  plate  mounting  mecUum. 
inefficient  in  this  era  of  modem,  high-speed  print¬ 
ing  production.  Even  its  economy  is  deceptive,  be¬ 
cause  actually  it  is  a  time-waster  when  compared 
with  the  facilities  offered  by  the  Blatchford  Plate 
Mounting  System. 

Blatchiord  Plate  Mounting  Equipment  speeds  up 
production,  eliminating  time-wasters,  and  assuring 
quality. 

Time  is  again  being  measured  in  dollars — time- 
wasters  are  again  being  recognised  as  profit  con¬ 
sumers.  For  that  reason,  the  up  and  going  plant 
finds  it  PAYS  TO  BE,  "BASE"-MINDED. 

Write  for  Information 


WOOD  vs.  METAL 

E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  18fh  St.,  CHICAGO 


CRAFTSMAN  .  .  . 

.  ,  ,  A  Word  Often  Abused! 


TT  HEN  you  speak  of  a  "Craftsman"  you  should  mean  all  that  the  word 
implies.  A  lot  of  thought  was  given  to  naming  the  table  we  manufacture 
and  we  believe  the  word  "Craftsman"  was  aptly  chosen. 

Printers  everywhere  have  found  this  table  of  invaluable  help  in  their 
everyday  work.  It  is  not  only  a  Craftsman  itself  but  is  always  ready  and 
able  to  help  the  printing  craftsmen  do  a  better  lob  in  less  time. 

•  We  know  all  printers  are  familiar  with  the  results  produced  with  a 
Craftsman  Line-Up  Table  so  we  won't  go  into  details  here  as  to  its  work¬ 
ings — our  literature  will  do  that.  We  just  want  to  say  for  the  utmost  in 
p^ting  efficiency  "Get  a  Craftsman  on  the  Job  Today." 

Write  for  full  information  to 


THE  CRAFTSMAN  LINE-UP  TABLE  CORP 

49-59  River  Street 


Waltham,  Mass. 
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for  Chandler  fir  Price  and  Kluge 
presses.  Model  DR,  $8.25... for 
other  machines.  Model  AR,  $7.75 
Non- reset  Model  D,  $6.75 


F.  B.  REDINGTON  CO. 


1 1 0  S.  Sangamon  St.  Chicago,  III. 


GUESSING 

is  cosdy! 

-be  sore  with  a  Redingtoii 


Modern  Redington 

KNOB  RESET 
COUNTERS 


Profit  marfclnt 
these  days  are 
too  slim  to  take 
chances  with  cost* 
ly  unknown  orer* 
runs  .  .  .  produc* 
tion  problems  too 
difiicalt  to  risk 
■hop  squabbles. 
Redington  Goon- 
ten  gfre  you  an 
exact  count — 
there’s  no  guessing 
or  measuring,  your 
preu  runs.  The 
Knob  Reset  is  as 
fiezible  as  a  radio 
dial.  Ask  your 
fellow  •  printers 
about  .  .  . 


SILK  SCfitfn 
OOtSIlOOS 


answered  by 
J.  I.  BIEGELEISEN 


Booklet  by  Silk  Screen? 

Q  After  reading  several  of  your 
•  columns  /  find  I  would  like  to 
know  more  about  the  possibilities  of 
this  process.  /  am  particularly  inter¬ 
ested  in  this  type  of  printing  because  / 
publish  a  monthly  magazine  and  would 
like  an  artistic  cover.  I  don't  suppose 
I  could  do  my  whole  magazine  this 
way? 

W.  H.  Af.,  Taunton^  Mass. 


A  To  answer  your  second  question 
#«  •  first,  the  silk  screen  process  is  not 
meant  for  printing  page  upon  page  of 
small  lettering.  On  several  occasions 
a  completely-screened  booklet  (from 
cover  to  cover)  has  come  to  my  atten¬ 
tion.  But  it  has  usually  been  a  poor 
sample  of  silk  screen  work  done  as  a 
printing  stunt  by  someone  with  loads 
of  time  on  his  hands,  and  generally  not 
worth  the  paper  it  was  printed  on.  As 
a  general  rule,  the  silk  screen  print¬ 
ing  process  is  reserved  for  the  reproduc¬ 
tion  of  colored  designs  or  posters  with 
only  a  fair  amount  of  lettering.  The 
magazine  cover  you  speak  of,  for  exam¬ 
ple,  seems  ideal.  If  you  are  artistically 
inclined,  or  even  if  you  wish  to  repro¬ 
duce  someone  else*s  favorite  design,  you 
will  find  that  with  silk  screen  you  can 
print  a  handsome  cover,  at  little  cost. 


V...- 

Corrugated  Board  Displays 

Q  There  is  one  phase  of  silk  screen 
•  printing  which  puzzles  me.  What 
can  I  do  about  screening  displays  on 


i 

1 


> 

I 

t 

s 
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the  proper  punching 


A  nJ  when  you  put  your 
problem  up  to  us  you  can  be 
sure  of  obtaining  sound,  un^ 

machine  is  still  the  biased  information.  Because 
answer  to  many  op  we  manufacture  both  paper 
YOUR  PROBLEMS  punching  and  drilling  machin¬ 

ery  we  have  no  special  axe  to 
grind ,  •  .  no  interest  other 


Roko 

Punching 

AAochin* 


Pony  Six 
Punching  AAochine 


Special  Six 
Punching  AAachine 


than  to  assist  you  in  doing  each 
job  the  most  efficient,  the  most 
economical,  the  most  profitable 
way. 


AAultiple  Punch 
For  Modem  Bindings 


Send  us  sample  or  descrip¬ 
tion  of  that  difficult  job  you 
have  to  do.  Well  be  glad  to  give 
you  our  best  suggestions , . .  and 
without  obligation. 


E  P.  ROSBACK  COMPANY,  Benton  Harbor,  Mich. 

WorU'g  hargggt  Ma  nufaciurorg  of  Porforatorg, 
Siiictierg  and  Paper  Punching  and  DriJiing  Machinery 
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corrugated  hoard?  /  would  like  to 
print  corrugated  background  displays, 
and  am  wondering  whether  I  can  use 
the  silk  screen  method  for  this  work 
instead  of  the  airbrush  technique? 

N.  /?.,  Greenfield,  Mass, 

A  As  you  know,  the  silk  screen 
•  process  can  only  be  used  to  print 
on  a  reasonably-flat  surface.  As  far  as 
corrugated  board  is  concerned,  there  is 
no  way  in  which  you  could  possibly  con¬ 
trol  the  flow  of  paint  into  the  corruga¬ 
tions  to  conform  with  your  design.  'Hie 
silk  screen  process,  however,  is  fre¬ 
quently  used  for  designing  advertising 
and  background  displays  of  the  kind 
you  mention,  as  well  as  for  printing 
on  corrugated  cardboard  containers.  It 
is  done  by  simply  screening  the  design 
on  the  flat  board  in  the  usual  manner. 
Then,  when  the  imprinted  color  or 
colors  are  dry,  the  cards  are  run  through 
a  corrugating  machine  for  the  desired 
effect. 


NEW  SUGAR 

ENVELOPES 


Because  war-time  rationing  de¬ 
mands  limited  servings  of  sugar 
for  restaurants  and  cafeterias, 
the  open-end  sugar  dispensing 
envelope  is  an  excellent  ‘  new 
sales  item  for  printers. 

It  helps  to  avoid  waste  by  re¬ 
placing  the  community  sugar 
bowl  with  neat,  individual 
packagings.  Imprinted  with  the 
name  of  the  dining  place  it  is  an 
effective  patriotic  gesture. 

Write  for  FREE  samples  and 
further  particulars  for  increased 
printing  sales. 


WESTERN  STATES 


Envelope  Company 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 


**No,  it'a  not  a  shipment  from  Fort  Knox^ 
Just  a  roll  of  kraft  for  the  printing  office- 
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A  primary  defense  activity  of  printing 
plants  is  to  maintain  maximum  production  capacity  to 
meet  the  unforeseen  demands  of  war. 

A  contribution  of  the  printing  industry 
to  the  war  effort  is  preventative  maintenance  of  equip¬ 
ment  that  will  assure  press  production  and  reduce  calls  for 
repair  parts  upon  the  nation's  manufacturing  facilities. 

Frequent  and  thorough  lubrication — 
attention  to  electrical  equipment,  it  is  invaluable  and  likely 
to  become  increasingly  unavailable — care  of  rollers  to 
assure  cleanliness  and  guard  against  excessive  pressures — 
these  are  all  typical  of  preventative  maintenance  that  will 
help  prolong  press  service  and  can  help  the  war  effort. 

The  Harris  service  organization  is  avail¬ 
able  to  consult  with  and  advise  plant  owners  on  means 
^  and  methods  to  secure  maximum  press  performance. 

!I^RLS„OFFSET  PRESSES 


•HARRIS  •  SEYBOLD  •  POTTER  COAAPANY- 


P  f  O  N  K  S  ft  B  U  J  L  b  ,E  R  S  ^  O  F',  .£  U  C  C  6  S  S  ft  «  C  O  ft,P  SET  ,  ft  ft  E  S  S  C.S  ; 

BaMM/OAT/cu;  N— TaA,  MoWtrt  Slwt  »  CUcf,  if.  C  Owt  » 

Wtikmalu  no  Soriat  N.W.  •  Sm  Maifcat  StfMl  •  Maalrail 


COMMUNICATIONS 


Thank  you  for  all  previous  copies  %irhich  I 
appreciate.  Your  articles  and  ads  keep  the 
work  abreast  of  the  times. 

Stanley  L.  Freese 
Providence  St.  Junior 
High  School 
Worcester,  Mass. 

*  •  e 

Continue  sending  GJk.M.  because  of  its 
wealth  of  information  to  all  trades  of  the 
graphic  arts.  By  all  means  continue  to 
send  your  great  magazine.  I  don't  want  to 
miss  an  issue. 

F.  Russell  Knapp 
Fluking,  L.  I.,  N.  Y. 

*  e  e 


Each  month  I  have  received  much  informa- 
tion  from  The  Graphic  Arts  Monthly,  which 
has  helped  me  in  my  work,  and  in  knowing 
what  the  other  fellow  is  doing  with  some 
of  his  problems. 

John  H.  Dunlap 
Menominee,  Mich. 

e  «  e 


The  Graphic  Arts  Monthly  is  the  most  in* 
formative  and  compact  publication  on  the 
graphic  arts. 

Charles  C.  Cowell 
Miehle  Ptg.  Press  &  Mfg.  Co. 
Riverside,  III. 

*  «  * 


GAM  is  the  most  informative  trade  pub¬ 
lication  that  I  see. 

George  E.  Nelson 
Lanston  Monotype  Machine  Co. 
Philadelphia,  Pa. 
e  e  e 

GAM'S  up-to-date  treatment  of  printing 
problems  and  crisp  manner  of  presentation, 
make  it  a  "must." 

David  S.  Edelstein 

New  York  School  of  Printing 

New  York,  N.  Y. 


I  appreciate  receivinp  the  wonderful  little 
magazine.  Am  fuHy  interested  in  what  the 
magazine  puts  forth  each  month  in  both 
reading  matter  and  advertisements. 
Archibald  Weils 
Express  &  Standard  Corp. 
Newport,  Vt. 
e  *  e 

I  think  GAM  gives  a  lot  of  valuable  infor¬ 
mation  each  and  every  month.  It's  TOPS. 
T.  C.  Robinson . 

Western  Newspaper  Union 
Des  Moines,  Iowa 

*  e  * 

GAM'S  small  size  and  many  pages  finds  a 
large  place  in  the  graphic  arts  indi^ry, 
and  is  of  great  help  to  executives. 

Charles  W.  Gainer 
International  Harvester  Co. 
Chicago,  III. 
e  *  e 

I  enjoy  reading  The  Graphic  Arts  Monthly 
regularly  and  have  saved  all  copies  fw 
years.  I  look  forward  to  each  issue  as  I 
would  my  regular  daily  paper. 

George  E.  Metsker 
Detroit  Typesetting  Co. 
Detroit,  Mich, 
o  *  * 

I  thoroughly  enjoy  reading  GAM's  adver¬ 
tisements  and  like  your  Question  and  An¬ 
swer  columns. 

Lester  Shafer 
F.  P.  Rosback  Co. 
Benton  Harbor,  Mich. 

*  *  « 

As  a  wax  engraver  I  find  Graphic  Arts 
Monthly  helpful  in  keeping  in  touch  wilh 
the  activities  and  demands  of  the  printing 
business. 

Fran  Osterloh 
Williams  Fisk  Eng.  Co. 
New  York,  N.  Y. 


•  ENVELOPES 


•  SPECIALTIES 


IMPRINTING 


THE  MULTIPRESS 

Speed  6,500  per  hour.  Ck)ntinuou8  feeder.  Handles  enrelopes, 
paper,  bristols,  booklets,  folders,  tags.  Flat  bed  and  cylinder 
construction;  chase  9''zl2''.  Prints  from  standard  type,  ma¬ 
chine  composition,  flat  plates.  —  Write  Us  on  Production 
Problems. 

B.  Verner  &  Company,  52  Duane  St.,  New  York 
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SPLIT-HAIR 

ACCURACY 

.  IN  CUTIER  SUCKS, 


Irwin  Cutter  Sticks  -  -  -  thoroughly 
.seasoned  maple ---precision  i 
ik  made ---they  always  lay  flat  A 
and  are  easy  to  turn  and 
easy  to  replace.  Order 
now  from 
stock. 


"  iq.  It  .M|t  40JS  J0|S  .MIS  J0|t  J0|S  .M 


X2[Z£3EZ]aEZ][ 


JS|S  JS|S  JS|$  4S|SUS|tl.3S 


S.M|  2.0SI  2.1SI  2.2SI  2J0t  2.00 


2.50|  2.70|  2J0|  2J0|  2.10|  2.M 
2.221  2.2sj  2.201  OJoj  4.42 


|gIliimiyiME3IffT]IET]IOEgaiIEBBIg^ 

nsrritHi'i^t.'jiiTnKTniTTirimgrriTrii-uirTTi 


ItTlK  M  ViSJSiT  frM 


i2MSIMSW,MFrn 

rrn 


2.701  4.MI  4.30 


tJQ|  2.301  2J2|  4J2|  440|  4J0 


4.701  2.221  2.70 


ITTinfT^ 


8.S2I  t.S2|  7421  7J0|  t42|  0.70 


7401  7421  1.MI  0401  t42|i0.S2 
0401  0401  S40|  040|10.40|1146 


0.22  0.70H0.12U042Uly40tl240U4.00 
114211246(1241 


2E2 


H.  G.  IRWIN  LUMBER  CO. 


BLOCKING 


GARLAND,  PA. 

CUTTER  STICKS 


FURNITURE 


Prices  below  ere  per 
dosen  in  3  dosen  lots. 
Orders  for  less  than  3 
dosen  IVs"  o'*  ledger 
sticks  no  service  charge. 
Orders  for  smaller  sizes, 
less  than  3  dosen,  add 
50c.  Intermediate 
lengths  not  listed  fur¬ 
nished  at  the  price  of 
the  next  listed  length. 


DISCOUNTS 

Less  than 

6  Doz.' . No  Disc. 

6  Doz.  and  less  than 
12  Doz.  of  one 

size . . S%  Disc. 

12  Doz.  and  more 
of  one  size..  10%  Disc. 

TERMS  CmK  with  ord«r  or 
C.O.D.  Sond  onough  to  poy 
pootogo.  If  you  ovorpoy  wo 
rofund  immodiotoly  ALL 
PRICES  r  O.  B.  GARLAND. 
FA. 
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PROOntEADINC 

and 

COPY- PREPARATION 

An  Micyciopndic  textbook 
by 

Joseph  Lasky 

An  informativo  volumo  of  672 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subiects. 

Price  $7.50 

PU<m»m  »9nd  mon»y  wsUh  ordmr 


The  Graphic  Arts  Monthly 
608  South  Dearborn  Street,  Chicago 


I 

I  ^  ALBERT  a  HIOHTON  ^ 

SO 

C.  B.  F.,  Sandwich,  Ill.  “When 
proper  names  like  Jones,  Davis,  Ross, 
Nichols  are  used  in  the  plural  form, 
should  they  be  marked  possessive,  as 
the  Jones',  the  Davis',  etc.?” 

No;  the  following  are  the  correct 
forms:  The  Joneses;  Davises,  Rosses, 
Nicholses. 


G.  W.,  Pawtucket,  R.  I.:  “Can  you 
tell  me  the  origin  and  meaning  of  the 
expression  ‘Get  your  ears  put  back’?” 

This  colloquial  phrase  was  commonly 
used  by  the  British  soldiers  in  World 
War  I  and  meant  “Get  your  hair  cut.” 
In  explanation,  strict  army  regulations 
called  for  close  hair-cuts  for  reasons 
of  health  and  cleanliness. 


H.  D.,  Milford,  Conn.:  “Isn’t  it  cor¬ 
rect  to  say  that  a  person  lies  in  a  prone 
position  only  when  his  face  is  down¬ 
ward?” 

The  New  Standard  Dictionary  defines 
prone  as  follows:  “lying  flat  or  ex¬ 
tended,  especially  with  the  face,  front, 
or  palm  downward.” 


L.  G.  N.,  Mason,  Ga. :  “Please  tell  me 
the  origin  of  the  expression  ‘Mind  your 
P’s  and  Q’s’.” 

The  origin  is  uncertain.  One  popular 
explanation  has  it  that  “P”  and  “Q” 
denoted  pints  and  quarts  in  the  old  ale¬ 
house  score,  and  that  the  phrase  was 
an  injunction  not  to  allow  the  score  to 
grow  too  long. 
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DAYCO 

PATENTED 

RENEWABLE  SURFACE 


10  DAYCO  ADVANTAGES 

1.  Not  affected  by  heat  or  cold. 

2.  Do  not  crack  or  chip. 

3.  Better  ink  distribution. 

4.  Right  amount  of  tack. 

5.  No  high  or  low  spots. 

6.  Accurate  circumference. 

7.  No  ink  penetration. 

S.  Not  corroded  by  inks,  var¬ 
nishes  and  washes. 

9.  Increased  press  production, 

10.  Reduced  rolier  costs. 


CANADIAN  REPRESENTATIVES 
Manton  Bros.,  Ltd., 
Elizabeth  Street  -  -  Toronto 

LATIN-AMERICAN  REP. 
National  Paper  ft  Type  Co. 

120  Wall  Street  •  •  New  York 
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This  Typical  Dayco  Replaced  Rollers  Which  Lost 
Their  “Life”  After  Comparatively  Short  Runs 


THE  DAYTON  RUBBER 
MFG.  CO.,  Dayton,  Ohio. 

Originators  and  Pioneers  of 
Synthetic  Rubber  Printing 
and  Lithographic  Rollers 


With  production  costs 
soarinti  on  every  hand 
Dayco’s  economy  and  long 
life  is  especially  important 
today— and  so  is  Dayco’s 


ability  to  eliminate  grief 
and  “down  time.’’ 

Daycos permanently  re¬ 
tain  their  perfect  symme¬ 
try  and  tack  regardless  of 


temperature  extremes.  No 
chipping!  No  cracking!  No 
corrosion  due  to  inks, 
washes  and  varnishes. 
“Tailored”  to  the  exact 
plasticity  your  work  re¬ 
quires,  Daycos  give  you 
more  and  better  work 
longer  at  lower  costs  per- 
month-of -service. 

Remember,  only  Dayco’s 
Patented,  Renewable  Sur¬ 
face  can  be  Re-Daycoed  to 
Original  Efficiency,  time 
and  time  again.  Why  not 
have  a  talk  with  one  of  our 
Special  Representatives? 


“Cut  It  Out!” 

( Continued  from  page  18) 
across  the  top,  say  a  half  moon  or  some 
other  shape  adaptable  to  the  product. 
Then  when  he  die  cuts  the  design  he 
can  at  the  same  time  punch  holes  to 
mount  the  item.  In  some  cases  the 
time  saved  on  mounting  alone  will  more 
than  pay  for  the  added  die  cost. 

The  next  time  you  have  a  spare  mo¬ 
ment,  take  a  pair  of  shears  and  cut  a 
few  designs  on  some  of  your  customers* 
samples.  The  results  may  surprise  you. 
And  get  you  some  business  too. 

V . .  ._ 

The  Initial  Cost  Hurdle 

( Continued  from  page  24) 
same  two-colors  can  be  carried  out  in 
other  pieces  of  printing — all  at  in¬ 
creased  charges,  and  worth  it. 

Remember,  too,  this  was  in  the  nature 
of  an  experiment.  This  is  a  scale-model 
of  what  can  be  done.  We  grant  that  this 
particular  investment  will  not  pay  high 
returns.  But  suppose,  instead  of  ex¬ 
tending  this  benefit  to  a  church  using 
small  amounts  of  stationery,  we  had 
co-operated  with  a  customer  using  a 
minimum  of  5,000  or  10,000  letterheads 
a  year.  Then,  you  see,  the  system  would 
mean  something. 

You  must  be  the  judge  in  this  for 
yourself.  Check  back  over  your  rec¬ 
ords  for  frequency  of  quantity  order 
and  determine  whether  or  not  the  in¬ 


vestment  would  be  sound.  Having  sat¬ 
isfied  yourself  that  a  sufficient  amount 
of'  letterheads  is  used  to  justify  the 
experiment,  chances  are  you  will  have 
no  trouble  selling  the  extra  cost  of 
printing.  The  initial  cost  is  the  thing 
that  bfidks  *em,  almost  every  time,  and 
here  there  is  no  intial  cost  to  the  client. 

This  customer  will  not  easily  stray 
into  the  fold  of  a  rival.  You  have  shown 
your  confidence  in  him,  have  made  him 
know  that  you  consider  him  a  good  in¬ 
vestment,  and  he  will  stay  by  you.  Less 
idealistically  put,  you  hold  the  key. 
You  own  the  cuts.  He  must  buy  from 
you  or  else.  If  the  time  comes  when 
for  some  reason,  good  or  otherwise, 
he  wants  to  terminate  his  dealings  with 
you,  he  may  buy  the  cuts  and  you  will 
have  your  original  investment  back. 

V . . 

Keep  Name  Before  Public 

'At  Today  the  smart  advertising-minded 
business  man  will  keep  his  name  be¬ 
fore  tbe  buying  public  in  spite  of  the 
lack  of  goods,  priorities,  and  war.  He 
remembers  during  the  last  war,  18  of 
the  nation’s  leading  articles  stopped 
advertising  for  the  duration,  and  after 
the  war  were  completely  forgotten  by 
Mr.  and  Mrs.  America.  Business  men 
of  1942  will  not  make  that  mistake 
again.  If  they  do,  they  will  have  no 
one  to  blame  but  themselves. 

— York  Trade  Compositor. 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  large  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books.  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually  1  We  specialize  in  these  pr^ucts  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  ^increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now.  You  can  profit  as  they  have. 


Consumers  Printing  Cr  Paper  Co.,  Newport,  Ky. 


I  Arms.'  fnnii 
Ciru'iiin.it.i ) 
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Reproductions  on  Buckeye  Cover 

Whether  your  catalogue,  folder,  booklet  or  other  printed  adver¬ 
tisement  calls  for  strong,  striking  effect,  full  of  vigor  and  so-called 
punch,  or  whether  it  should  be  soft,  subdued  and  of  subtle  allure, 
you  will  find  in  the  comprehensive  Buckeye  Cover  line  a  color, 
weight  and  finish  adapted  to  your  product.  Propriety  and  good 
taste  are  the  first  essentials  of  good  mailing  pieces  and  can  be 
readily  achieved  through  the  use  of  Buckeye  Cover.  The  obvi¬ 
ous  quality  and  great  prestige  of  this  oldest  and  most  famous  of 
cover  stocks  of  themselves  tend  to  surround  your  printed  message 
with  an  atmosphere  of  worth.  Most  printers  and  advertising  men 
know  and  use  Buckeye  Cover  to  the  advantage  of  their  clients 
and  themselves.  If  you  don^t  have  a  sample  book  of  Buckeye 


Cover  we  shall  hold  it  a  privilege  to  send  you  one. 


THE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
The  Graphic  Arts  Monthly— ilpri/,  1942  51 


points  in  thickness 
All  of  these  can  bes 
which  requires  only||ni{] 
part-time  operator. 

•  The  Elrod  oper^'on 
of  drawing  contintioi  m( 
cooled  mold/  prodwjig  : 
from  '^trapped  air'^s, 
welds.  Elrod  solid  shima 
the  most  severe  pr^so 

#  The  surprisingly  hr  Cl 


Generous  supplies  of  strip  material  are  essential 
to  economy  and  efficiency  in  modern  composing 
room  operation.  Delays  caused  by  the  lack  of 
such  essential  material— searching  for  leads  and 
slugS/  robbing  standing  forms  for  spacing  ma¬ 
terial-piecing  short  strips  together- are  costly, 
even  though  not  itemized  in  production  records. 
#  With  an  Elrod  operating  on  the  floor,  any  com¬ 
posing  room  can  be  assured  of  generous  supplies 
of  every  needed  kind  of  quality  strip  material- 
leads,  slugs,  rule  and  base-from  1-point  to  36- 


^  ^  ALL 

From  One 
Machine— the 
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LROD 


less  af  in  any  required  height, 
n  be  piduced  with  one  machine 
onlyliinimum  attention  from  a 
itor. 

peraii  lon  the  unique  principle 
ntinua  metal  through  a  water- 
)rodu(|b  solid  dense  strip  free 
air"  tiles,  and  brittle  breaks  or 
)lid  stwmaterial  withstands  even 
pressuis  of  dry-mat  stereotyping, 
igly  lor  cost  of  Elrod  operation 


and  maintenance,  with  the  composing  room  econ¬ 
omies  which  follow  upon  its  installation,  makes 
this  machine  truly  profitable.  If  you  are  looking 
for  the  utmost  economy  and  efficiency  in  your 
composing  room,  we  suggest  that  you  investigate 
the  Elrod.  Complete  information  regarding  an 
Elrod  equipment  adapted  to  your  requirements 
will  be  gladly  sent  to  you  upon  request. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

Set  in  Ludlow  Ultra-Modern  and  Tempo  Medium 


Cleaning  Liners 

am  obliged  to  take  issue  with  the 
correspondent  who  recommended  in  this 
splendid  column  to  clean  liners  with  a 
wire  bristle  brush.  If  the  brush  is  good 
for  the  liners,  why  isn’t  it  good  for  the 
mold,  vise  jaws  and  elevator  jaws?  We 
all  know  the  answer,  especially  if  the 
brush  has  steel  bristles.  “Why  then,  will 
not  a  burnishing  brush  wear  matrices 
when  cleaned  in  that  manner?”  you  ask. 
It  will  damage  the  matrices  if  they  are 
cleaned  as  often  as  it  is  recommended 
to  clean  liners. 

It  is,  of  course,  important  and  neces¬ 
sary  that  mold,  liners  and  jaws  be  kept 
clean  if  we  expect  to  produce  perfect 
slugs  with  good  justification.  All  too 
frequently  we  decide  that  the  knives 
are  misadjusted  or  dull,  or  that  the 
clutch  is  weak  when  we  have  become 
careless  about  routine  cleaning  or  when 
the  mold  cap  is  a  little  warped  (high 
in  the  center). 

It  is  not  necessary,  ordinarily,  to  re¬ 
move  the  mold  for  deaning  except  at 


relatively  long  intervals,  but  surely  the 
mold  and  liners  must  be  kept  free  from 
scales  of  metal  and  blotches  of  dirt. 
Use  a  rag,  brass  rule  and  dry  graphite 
in  the  mold  cell,  and  scrape  the  liners 
by  holding  the  edge  of  the  brass  flat  on 
the  liner;  also  the  front  and  back  of 
the  mold  and  the  vise  jaws.  Intertype 
molds  should  be  treated  likewise  when 
liners  are  changed. 

To  keep  the  brass  rule  sharp,  hold  it 
at  right  angles  to  a  file.  This  gives  it 
a  square-cornered  (right  angle)  sharp¬ 
ness  that  is  most  effective. 

E,  B,  Harding, 

South  Dakota  State  College 
V . .  ._ 

Locating  ^‘Drop-Outs^’ 

★  Locating  “drop-outs”  (or  broken  let¬ 
ters)  is  a  headache  to  most  pressmen, 
especially  if  the  form  is  a  large  one. 

Here  is  a  positive,  never-failing 
method  that  is  sure  to  work: 

Remove  all  ink  from  the  form  and 
raise  the  rollers.  Then,  without  inking 
( Continued  on  page  S7) 


ELECTRIC  EYE  IRde  Register  Control 

for  Accurate  Sidewise  Register  on  Web  Printing 
Presses,  Slitting  and  Rewinding  Machines,  Etc. 

.  •  •  incorporating  Constant  Wah  Tension  Control 
tor  accurate  Icngthwiae  register  in  printing,  and  for 
uniforiiity  wound  rolts  in  slitting  and  rewinding 
equipment.  Write  tO< 

CAMERON  MACHINE  CO.,  61  Poplar  St.,  Brooklyn,  N.  Y. 
Miducest  Office:  Harris  Trust  Bldg.,lil  W.  Monroe,  Chicago 
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ER  MILLS 


HOWARD 

E  AETNA 

CORRiCT 


MILU  •  FriRkKR,  Ohio 

•  mAXWiU  OFFSET 


ENVELOPE  CO.  •  •  •  OiytoR,  Ohio 

ALL  GRADES,  ALL  STYLES,  ALL  SIZES 


% 


JUST  A 
TIMELY  TIP: 


SUMMER 

ROLLERS 

TODAY... 


- 


'T^  ON'T  wait  for  hot  weather  to  Jolt  you  into  ordering  your 
composition  rollers  for  summer.  Act  on  this  tip  today. 
Order  AMERICAN  ROLLERS  for  better  service  through  the 
hard  months  to  come.  They're  pre-conditioned  for  the  grind 
they'll  have  to  stand.  Produced  by  skilled  roller  craftsmen  in 
one  of  today's  most  modem  roller  plants,  there's  no  finer  print¬ 
er's  rollers  in  all  the  world.  Change  to  AMERICAN  ROLLERS 
for  real  service  this  summer.  Order  today. 


We  Also  Manufacture 

AMERICAN  ALL-SYNTHETIC  RUBBER  ROLLERS 
for  Letterpress,  Offset  and  Newspaper  Work 


ADDITIONAL  BRANCH  OFFICE:  1531  BRANCH  STREET,  ST.  LOUIS,  MISSOURI 


AMERICAN  ROLLER  COMPANY 

1342  NORTH  HALSTED  STREET . CHICAGO,  ILLINOIS 

INDIANA 


c  r  V 


c  T  n  r  i  T 


KJniAKIAf^OI  IS 


the  form,  run  through  several  sheets 
that  were  printed  early  in  the  run,  or 
that  you  are  sure  have  no  “drop-outs.” 
The  damp  ink  from  the  printed  sheet 
will  he  transferred  hack  to  the  type  and 
the  sheet  will  appear  gray  all  over — all 
over  except  where  the  “drop-out”  oc¬ 
curred. 

The  letters  that  dropped  out  (or  were 
smashed),  will  show  up  like  a  sore 
thumb. 

Charles  Broody 
ChicagOy  Illinois 


Speed's  my 

MIDDLE  name 


Save  Wash-up  Time 

if  Onsiderahle  wash-up  time  in  mixing 
colors  on  the  cylinder  press  can  be 
saved  if  the  pressman  will  ink  just  a 
narrow  band  on  the  rollers  for  each 
“try”  instead  of  inking  the  full  length 
of  the  roller.  In  this  manner  three  or 
four  “trys”  can  be  made  before  a  wash- 
up  is  necessary. 

Eugene  Rhodes, 
Greenwood,  Miss. 

V _ 


...CHALLENGE 
Hi-Speed  QUOINS 


When  you  can  cut  lock-up  time  in 
half— that's  speed  .  .  .  And  you  can 
do  it  with  Challenge  Hi-Speed 
Quoins!  Only  two  are  needed  in 
place  of  four  to  eight  ordinary 
quoins  .  .  .  you  handle  only  two 
pieces,  instead  of  8  to  16  .  .  .  and 
the  form  can  be  locked  absolutely 
tight  with  only  two  to  four  turns  cf 
the  key,  instead  of  24  to  48. 

Challenge  Hi-Speed  Quoins  are 
self-contained — will  not'  slip — lock 
true  their  entire  length,  always 
parallel  with  the  form.  Register 
indicator  assures  accuracy  when 
unlocking  and  relocking  form.  Made 
in  six  sizes  from  4)^  to  12  inches 
long,  rust  proof  plated.  Write  for 
details  today!  4„ 

THE  CHALLENGE 
MACHINERY  CO. 

Main  Office  and  Factory:  GRAND  HAVEN,  MICH. 
Eastern  Sales  Office:  50  Church  St., NEW  YORK,  N.  Y 


ALL  SIGNS  POINT  TO 


Extra  business— extra  profits  . . .  yours 
under  Ever  Ready's  Profit  Plan.  Earn 
20%  clear  profit  on  business  that 
averages  $50.00  per  customer  yearly. 
Write  now  for  Ever  Ready's  Profit  Plan 
and  48-page  catalog! 

EVER  READY  LABEL  CORPORATION 

145  lAST  SSth  STtUT  •  NIW  YOIK,  N.  V. 


Press  Static 


STATIC 


II 


Speeds  up  production  and 
increases  your  profit 

Inexpensive  •  Dependable 

10  DAY  FREE  TRIAL 

Writ*  for  lUuatrotod  Fotdor 

A  Complete  Line  of  Printer's  Brushes 


Western  Brush  Co.,  Inc. 

29  South  M.irkct  Street 
Chic.igo,  Illinois 


dr  An  interested  reader  pens  the  follow¬ 
ing  to  this  column :  have  always  felt 
and  particularly  now  that  I  am  out  of 
school  that  there  was  too  great  a  transi¬ 
tion  between  school  shop  production 
'  and  the  production  schedules  in  an 
actual  shop.** 

The  young  printer*s  observations  are 
keen  enough  to  note  the  discrepancy 
between  the  average  of  school  work  and 
actual  shop  conditions.  He  is  right  as 
rain. 

The  profound  leisure  of  school  shop 
work  and  the  rush  and  bustle  of  com¬ 
mercial  shop  conditions  are  at  odds  in 
most  instances.  This  of  course  refers 
to  vocational  education  for  entrance 
into  the  trades,  and  not  in  the  general 
educative  processes  conducted  in  indus¬ 
trial  arts  courses. 

The  leisure  should  not  exist,  of 
course.  It  gives  a  student  the  wrong 
sense  of  time  as  an  element  in  produc¬ 
tion.  This  time  element  is  of  greatest 
importance,  and  should  never  be  min¬ 
imized. 

But  it  is  minimized.  The  learning 
processes  are  slow,  we  grant,  but  our 
correspondent  continues :  think  that 

some  effort  should  be  made  to  teach  the 
student  the  work  as  rapidly  and  as  sys¬ 
tematically  as  he  is  expected  to  work 
in  the  trade.  I  do  not  mean  that  actual 
production  jobs  should  be  the  basis  of 
his  training.  1  am  in  favor  of  learning 
to  do  operations  thoroughly  and  with  a 
complete  understanding  of  the  funda¬ 
mentals  of  printing.  Perhaps  a  little 
more  time  might  be  spent  in  the  boy*s 
final  year  at  school  to  the  building  up  of 
speed  and  to  familiarizing  of  shop 
conditions.** 

Printers  are  often  amazed  at  the  slow¬ 
ness  of  the  graduates  of  a  few  schools. 
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AUCTION 

VALUATION  $250,000.00 

Fully  Equipped,  Modern 

PRINTING  PLANT 


FORMERLY  EQUIPMENT  OF 


TRADE  PRESS  ROOM,  Inc. 


ON  THE  PREMISES 


317  South  Central  Avenue,  Los  Angeles,  California 

Thursday,  Apr.  23,  at  1 0  A.M. 


CONSISTING  OF 


3  Harris  Offset  Presses. 

1  Scott  Offset  Press. 

7  Miehle  Cylinder  Presses. 

3  Linotype  Machines. 

2  Monotype  Machines. 
Ludlow  Equipment 
Lithograph  Transfer  Press. 
Monotype  Camera. 

Potter  Proof  Press. 

Diamond  Power  Cutter. 
Dexter  Full  Automatic  Paper 

Cutter. 

3  Dexter  Folders. 

2  Cleveland  Folders. 

3  Monitor  Wire  Stitchers. 


Monotype  Photo  Composing 
Machine — ^AU  Accessories. 

Heinrich  Rubber  Plate  Vulcan- 
izer.  Type  Ifi  Gauge. 

Christensen  Gang  Stitcher. 

Morrison  Stitcher. 

Omaha  Portable  Folder. 

Scripp  Power  Miterer. 

Sheridan  Glue  Binder. 

32  Extra  Magazines  and  Mats. 

Imposing  Tables,  Offset  Plates, 
Galley  Cabinets,  Slide  Cabi¬ 
nets,  Magazine  Racks,  Make¬ 
up  Banks,  Arc  Lights,  Office 
Furniture. 

30  Tons  Paper  Stock. 


To  Be  Sold  in  Single  Lots 
Open  for  Inspection  Daily  9  A.M.  to  5  P.M. 

For  Further  Information  or  Descriptive  Circular  Communicate  with 

J.  J.  SUGARMAN  RUDOLPH  CO. 

COMMERCIAL  AUCTIONEERS 

415  East  Ninth  Street  •  Tucker  3131  •  Los  Angeles,  Calif. 


CASLON  FOR  YOUR  PROFIT 


SEE  YOUR  CASLON  DISTRIBUTOR 


PAK  UP  NOW  AND  SELL  PACKAGED  PRINTING 


32"  PORTABLE  SHEAR 


For  Cutting  Card  Board,  Paper,  Prints, 
Leather,  Celluloid,  Rubber,  Veneer.  Any 
soft  sheet  material  up  to  W*  thick. 

THE  SHAWVER  CO.,  Springfield,  O. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 


vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


Cenvsniantl  CompactI  CImrI 

oeciirata.  mM 

to  print,  pockagnri  hi  •  rinrriy. 


Mraga  or  Jnhvnry  milt.  Tho  Pok  koMO*  10 
proclieal  Coilcn  UMHy  Oonoo  Iko  bon  Oh 
too  doik  rirowor.  Ono  or  too  toooti  ora  l»> 
•tonlt,  ovoloblo.  toto  too  bon  oori  too  Pok 
cor^  your  lobok  ITi  toora  ol  ro*or0or  toon. 


m  MUWSINS  PARI  (OMPANT  •  CNKA60,  lUINOB 


and  of  their  general  lack  of  knowledge 
of  production.  To  do  the  job  right,  a 
teacher  must  take  cognizance  of  this. 
Just  like  the  embryo  stenographer  may 
not  think  of  making  a  carbon  copy  of  a 
letter  (because  she  never  made  any 
such  copies  at  school  on  “practice” 
work),  the  story  is  told  of  a  printing 
school  graduate  who,  on  his  first  job 
as  a  slug  machine  operator,  actually 
dumped  his  type  into  the  hell  box  after 
having  made  his  corrections,  to  the  pro¬ 
found  dismay  of  the  foreman.  He  had 
“always  done  this  at  school!”  Of  course 
this  is  an  isolated  case,  but  it  brings 
to  light  that  such  students  can  be  grad¬ 
uated  without  much  of  an  idea  of  run¬ 
ning  a  printing  establishment.  Such  a 
school’s  objectives  may  be  remote  from 
the  actual  workaday  world.  This  is  a 
serious  indictment. 


How  can  so-called  “shop  sense”  be 
transmitted  to  the  student?  This  is 
what  printers  and  lithographers  want, 
and  they  should  get  it  in  any  and  all 
youth  employed  by  them.  Speed, 
with  accuracy — and  intelligent  thinking 
about  the  job  at  hand  are  of  paramount 
importance. 

Our  answer  is  in  teaching  standards 
— standards  that  either  make  or  break 
an  employer. 

A  necessity  of  any  course  in  printing 
is  a  knowledge  of  the  time  it  takes  to 
perform  a  given  job.  Workers  cannot 
piddle  around  and  still  hold  a  job.  The 
more  a  school  does  to  instill  this  in 
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PRINTERS 


YOU  can  profit  by  using  ROBERTS  Typo¬ 
graphical  Numbering  Machines  because: 

1 .  They  are  precision  made. 

2.  Plunger  drives  actuating  pawl  swing  di¬ 
rectly — thus  eliminating  lost  motion  and 
minimizing  wear. 

3.  Low  prices,  below,  are  an  incentive  to 
replace  your  old  equipment  now. 

Model  27, 5  Wheel — $12.00  each,  less  40%  or  $7.20  net 
Model  28, 6  Wheel — $14.00  each,  less  40%  or  $8.40  net 

Extra  Benefits : 

1.  Roman  or  Gothic  style  figures.  3.  Additional  quantity  discounts. 

2.  Forward  or  backward  action.  4.  Trade  in  allowances. 

ROBERTS  NUMBERING  MACHINE  COMPANY 
694-710  Jamaica  Avenue  Brooklyn,  New  York 


N-D  Bench  Model  ROTARY  PERFORATOR 


Renders  an  all-around  perforating  service. 
Within  its  capacity,  does  everything  larger 
perforators  can  do. 


e  Now  no  shop  needs  to  be  with- 
.  out  a  perforator.  The  N-D  BENCH 
MODEL  ROTARY  fits  any  pocket- 
book.  Uses  same  cutter  heads 
and  die  heads  as  our  larger  mod- 
:  els,  and  is  interchangeable  with 
them.  Cabinet  of  rich  crackle  fin¬ 
ish.  One  shelf.  Levelers  in  cabi¬ 
net  legs.  Equipped  with  two  per¬ 
forating  heads.  As  many  extra 
heads  as  desired  may  be  used. 

AMAZING  FEATURES 

O  Handles  full  19-inch  sheet.  Does 
office  forms;  bank  checks;  fac¬ 
tory  forms;  knife-cut  snap  out 
perforating  for  one-time  carbon 
^  forms.  •  Single  or  multiple  scor¬ 
ing  for  cards,  book  covers,  filing 
folders.  •  Crimping  for  loose  leaf 
sheets.  •  Write  for  complete  de- 
I  tails. 


Nygren-Dahly  Co.,  218-230  N.  Jefferson  St.,  Chicago,  III. 
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their  graduates,  the  better  the  educa¬ 
tional  processes  will  be.  Generally 
speaking,  there  is  too  much  time  spent 
soldiering  and  leisurely  performing 
tasks — even  if  they  are  of  the  “practice” 
type. 

Let  us  assume  for  the  sake  of  dis¬ 
cussion  that  it  takes  six  minutes  to 
hang  a  packing  on  a  vertical  press. 
If  a  student  can  do  this  in  12  minutes, 
he  is  only  half  as  good  as  a  journeyman. 
The  point  is  that  he  should  know  this. 
If  the  hand  setting  of  a  22  pica  line 
takes  .05  hours  for  journeyman  stand¬ 
ards,  then  the  student  who  does  the  job 
in  .15  hours  is  only  a  third  as  good. 
Again  we  say  that  the  student  should 
know  this.  Any  student  should  always 
know  where  he  stands  as  to  the  time 
element.  As  much  work  is  now  laid 
out  in  advance  by  layout  men  or  in 
reprint,  the  quality  can  take  care  of 
itself  in  many  cases — and  we  have  only 
one  element  left — time. 

We  suggest  the  setting  up  of  a  series 
of  problems  in  all  operations  to  be 
solved  by  students.  The  problems 
would  be  typical  ones  in  the  trades,  and 
those  which  would  be  the  most  com¬ 
mon.  Then  for  these  problems,  we 
would  set  up  a  chart  giving  trade  stand¬ 
ards  in  time  for  each  job.  We  could 
give  minimum  time  standards  for  the 
purpose  of  rating,  marking  or  “grad¬ 
ing”  the  work.  A  student  could  thus 
mark  himself.  In  the  case  of  hanging 


the  packing  (with  six  minutes  for  jour¬ 
neyman  work),  we  could  say  that  a 
student  would  earn  an  A  mark  for  six 
minutes,  B  for  eight  minutes,  C  for 
10  minutes,  D  for  12  minutes,  etc. 

In  this  way,  and  only  this  way  as 
we  see  the  problem  brought  out  by  our 
correspondent,  can  the  importance  of 
the  time  element  in  the  graphic  arts 
be  taught  thoroughly  and  satisfactorily. 
Then  printer-employers  will  know  that 
marks  are  at  last  tangible  things — ^with 
meaning — and  not  some  teacher*s  guess, 
good  or  bad  student*s  personality,  or 
how  the  teacher  felt  at  the  time  of 
marking.  These  will  be  eliminated  as 
controlling  factors. 

As  the  plan  develops  over  a  period 
of  time,  standards  set  up  on  this  basis 
will  be  reported  in  this  column. 

V _ 


**Somethintt  ammm*  to  homo  gonm  ttrong  wllJb 
Smtthmn*  nom  ancllon  ioodmr.** 


WORLD’S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW- 


iMw  alloy  steel— haaf  treated 


t 


>y  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW^  KNIVES  nowl 


OHIO  KNIFK 


CINCINNATI 
OHIO  -U.S.A. 
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Amarican  printers  of  the  1850  s* 
It  appears,  sometimes  saWaged 
the  paper  linings  of  tea  chests 
and  used  such  papers  to  obtain 
fine  impressions  of  engraTings* 


Under  a  statute  enacted  by  the  Tennes* 
see  legislature  In  1809,  papermakers  of 
the  state  were  excused  from  attemUng 
militia  musters  and  from  laboring  on 
highways. 


SENEFELDER 


The  first  3<olor  printing  from 
3^1or  copper  plates  was  pro* 
duoed  In  1719  by  Le  Blond. 


According  to  one  authority,  near* 
ly  300  years  before  Senefelder 
"Invented**  lithography,  this 
process  was  being  practised  in 
Germanyl  Specimens  of  the  an* 
dent  a^  It  is  said,  were  pro* 
served  at  the  Royal  Museum  at 
Munich. 


Printing  for  the  Doctor 

by  E.  C.  Van  Zant 

★  Doctor  Mitloff  dashed  into  Joe  Allen's 
Print  Shop.  He  had  no  more  than  opened 
the  door  when  he  said  “Joe,  print  me  a 
thousand  statements,  a  thousand  appoint* 
ment  reminders  and  give  me  envelopes  for 
both.” 

The  doctor  had  been  doing  just  this  for 
years,  and  Joe  knew  what  he  wanted.  Joe 
in  turn  also  had  been  a  rather  steady  cus¬ 
tomer  for  a  slightly  longer  period.  The  most 
recent  case  was  an  appendectomy. 

“Wait  just  a  minute,”  yelled  back  Joe: 
“Doctor,  there  are  a  few  questions  you  will 
have  to  answer  before  I  can  start.”  And 
then  Joe  started  down  the  list.  “Your  full 
name?  Address?  Home  phone  number? 
Wife’s  maiden  name?  How  many  children 
have  you?  Ages?  Any  dead?  Father — 
Living  or  dead?”  About  that  time  the 
doctor  began  to  boil.  His  face  turned  the 
color  of  a  ripe  vermiform  appendix  and  he 

said  “What  the  H . 1  difference  does  that 

make  to  you?  All  I  want  is  some  printing.” 
And  Joe  said  “Well,  Doctor,  I  am  very 
sorry  to  trouble  you  with  all  these  minor 
details,  but  they  will,  in  a  large  measure 
assist  me  in  what  I  should  do  for  you.” 

The  doctor  answered  no  more  questions, 
although  Joe  had  about  fifty  more  on  his 
list.  The  doctor  said  “Well,  if  this  is  the 
way  you  feel  about  it  and  must  know  all 
about  me  and  my  family  I  will  go  over  and 
see  Bill  Printrite  across  the  street.  I 
bandaged  a  thumb  for  him  one  time  when 
he  got  it  caught  in  the  press.”  Joe  Allen 
called  the  doctor  back  with  the  teaser — 


“But,  Doctor,  that’s  just  one  of  the  things 
I  wanted  to  talk  to  you  about.  Do  you 
remember  when  I  came  to  your  office  and 
made  arrangements  for  my  recent  opera¬ 
tion?  Do  you  remember  that  I  had  to 
answer  a  questionnaire  that  covered  points 
that  possibly  I  had  forgotten?  And  do  you 
remember  that  when  I  asked  you  for  price 
you  remarked  ‘Oh,  it  will  be  reasonable. 
The  operation,  preparation  and  all  calls  I 
made  at  your  office  took  approximately  six 
hours  and  seventeen  years  of  training.’  The 
last  time  I  delivered  printing  to  you  you 
told  me  that  Bill  Printrite  said  he  could 
print  the  job  cheaper  and  asked  me  if  I 
couldn’t  do  it  for  the  same  price  Bill  would 
do  it.  Now,  Doctor,  I  have  had  twenty- 
three  years  experience  in  my  business.  I 
have  had  intensified  training  and  have  an 
investment  of  $7,000  which  compares,  at 
the  most  to  $2,000  in  your  case.” 

But  Joe  didn’t  get  the  order ! 

V _ 


★  An  arresting  four-color  full  page  bleed 
advertisement  published  in  the  April  issue 
of  Fortune  by  the  Gilbert  Paper  Company, 
affords  an  example  of  how  the  printing  arts 
are  helping  to  stimulate  public  morale,  and 
to  strengthen  the  determination  to  win  a 
quick,  complete  victory. 

Large  22"x28''  posters  in  color  for  post¬ 
ing  in  factories,  offices,  public  places,  etc., 
are  offered  free  to  anyone  writing  the  Gil¬ 
bert  Paper  Company,  Menasha,  Wisconsin. 

This  represents  a  large  order  to  the  print¬ 
ing  trade  and  is  an  especially  effective  piece 
for  building  the  worker  morale  so  sorely 
needed  in  our  national  emergency. 


To  Stimulate  Worker  Morale 


Airport  Buck  Condensed  Titu 

Baltoty pe’$  newest  exclusive  version  of  the  Airport  family,  with  the  power 
of  TNT,  yet  condensed  to  give  greater  character  count.  Now  ready 
from  1 8  to  48  point  (two  24  point  sizes)  caps,flgures  and  points.  Airport 
Block  Condensed  Title  is  one  of  the  Baltoty pe  line  of  over  100  series. 

BALTIMORE  TYPE  *  15  S.  Frederick  St.,  Baltimore,  Md. 
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BETTER  BUY 
A  LINOGRAPH  “50  ” 
NOW 

Never  before  has  it  been  so  important  to  you  to  check 
your  equipment  and  make  replacements  while  we  can  still 
supply  new  machines.  Like  other  manufacturers,  Linograph 
is  putting  all  resources  to  work  producing  the  equipment 
needed  by  the  boys  at  the  front.  "Only  MORE  will  win 
the  War." 

New  typesetting  machines  are  getting  hard  to  obtain — 

Better  Buy  a  New  Linograph  "50"  Now! 

We  say  again  —  Check  your  present  equipment.  Will  it 
stand  up?  Write  today  while  these  NEW  machines  are 
available. 

THE  LINOGRAPH  CO. 

DAVENPORT,  IOWA 
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NEWS  RELEASES 


WPB  Explanations 
*  Explanations  of  preference  rating,  limita¬ 
tion  and  mandatory  orders  which  directly 
concern  the  printing  and  publishing  indus¬ 
try  were  made  on  March  18  by  George  A. 
Renard,  acting  chief  of  the  Printing  and 
Publishing  Branch  of  the  War  Production 
Board.  The  statement  in  part  follows : 

“Explanations  of  recent  orders  affecting 
the  printing  and  publishing  industry. 

“This  report  extends,  amplifies,  or  re¬ 
vises  explanations  issued  by  this  Branch  in 
Releases  No.  100,  101  and  102  made  avail¬ 
able  for  general  distribution  on  January  2, 
1942.  We  have  attempted  here  to  present 
the  situation  with  respect  to  availability  of 
many  items  involved  in  our  manufacturing 
operations  and,  if  the  entire  industry’s  op¬ 
erating  and  processing  supply  picture  is 
viewed  in  broad  perspective,  a  not  too 
dismal  picture  is  indicated. 

“Nonetheless,  in  the  interest  of  the  war 
effort,  it  is  strongly  recommended  that  each 
individual  printer  and  publisher  adopt  every 
possible  conservation  measure  to  the  end 
that  materials  needed  by  the  industry  be 
stretched  as  far  as  practicable,  and  that  the 
industry  be  maintained  to  the  fullest  extent 
possible  under  war  conditions. 

‘"Priorities  Regulation  No.  1  as  amended 


December  23,  1941.  This  regulation  applies 
to  inventories  of  operating  and  processing 
supplies  and  is  applicable  to  both  purchaser 
and  seller  or  supplier.  All  users  of  mate¬ 
rials  in  the  printing  and  publishing  industry 
who  have  current  inventories  of  any  mate¬ 
rial  in  excess  of  a  ‘practicable  minimum 
working  inventory’  must  refrain  from  ac¬ 
cepting  further  delivery  until  stocks  have 
been  restored  on  a  basis  that  will  permit 
acceptance  of  delivery  without  violating  pro¬ 
visions  of  the  Order.  Also,  this  regulation 
prohibits  the  seller  or  supplier  from  know¬ 
ingly  making  delivery  of  material  which  will 
increase  the  inventory  of  the  receiver  above 
a  ‘practicable  minimum  working  inventory’ 
as  defined  in  the  Order. 

“In  view  of  this,  it  is  suggested  that  any 
supplier  who  may  have  reason  to  believe 
that  materials  so  delivered  are  in  excess  of 
the  requirements  of  the  user,  secure  a  sworn 
statement  from  the  user  as  to  the  inventory 
position  of  material  under  consideration  be¬ 
fore  making  delivery.  In  this  way  the  seller 
or  supplier  can  observe  strictly  the  regula¬ 
tion  and  avoid  penalties  of  non-compliance. 

“The  following  statements  although  not 
official  interpretations  are  offered  as  sug¬ 
gestions  to  guide  the  industry  in  conform¬ 
ing  with  provisions  of  Part  944.14  of  P.R. 
No.  1  with  respect  to  ‘practicable  minimum 


66 


The  Graphic  Arts  Monthly — April,  1942 


working  inventories'  of  operating  and  pro¬ 
cessing  supplies.  If  and  when  official  in¬ 
terpretations  are  published  it  is  thought 
they  will  not  be  more  liberal  than  the  fol¬ 
lowing  : — 

"Processing  Supplies — An  inventory  of 
any  grade  of  any  material  included  in  the 
finished  product  (e.g.,  paper,  ink,  stitching 
wire,  adhesives,  etc.)  in  excess  of  ninety 
days  supply  of  each  item,  on  the  basis  of  . 
current  method  and  rate  of  operation  b  con¬ 
sidered  the  maximum  quantity  required. 

"Operating  Supplies — An  inventory  of 
any  grade  of  any  material  employed  in 
producting  the  finished  Product  (e.g.,  pho¬ 
tographic  materials,  gum  arabic,  electro¬ 
typer's  backing  metal  and  foil,  etc.,  and  all 
operating  supplies  other  than  those  specified 
below),  in  excess  of  sixty  day's  supply  of 
each  item,  on  basis  of  current  method  and 
rate  of  operation  is  considered  the  maximum 
quantity  required. 

“The  following  items  are  some  of  the  ex¬ 
ceptions  to  the  above  “operating  supply”  ex¬ 
planation:  copper  (in  all  forms) — 30  days; 
lead — 45  to  M  days;  glycerine — 30  days; 
nickel — 30  days ;  chromium — 30  days ;  rub¬ 
ber — 30  days. 

"PD-25A  or  PD-25X.  The  production 
Requirement  Plan  fits  admirably  many  in¬ 
dustries  but  inasmuch  as  no  preference  rat¬ 
ings  for  paper  are  available  under  this  plan 
(or  any  other  basis)  and  as  printers  and 
publishers  have  P-100  available  to  them 
with  its  A- 10  preference  rating  for  all  main¬ 
tenance  repair  and  operating  supplies,  it  is 
the  considered  counsel  of  this  Branch  for 
the  present  that  printers  and  publishers  elect 
to  continue  under  the  existing  provisions 
and  determine  not  to  accept  the  proposed 
assistance  available  under  the  Production 
Requirements  Plan. 

"P'lOO  —  jOperating  Supplies;  Mainte¬ 
nance  and  Repair  Materials.  An  automatic 
A-10  rating  for  supplies  and  materials  is 
granted  to  manufacturers,  fabricators  or 
processors  for  items  not  included  in  the 
finished  product.  Provided  that  provisions 
of  PR  No.  1  Amended  are  not  violated  the 
Order  permits  the  use  of  materials  up  to 
110  per  cent  of  1940  rate  of  usage  and  de¬ 
liveries,  and  110  per  cent  of  December  31, 
1940  inventories,  all  based  on  ‘aggregate 
dollar  volume.'  This  Order  applies  most 
advantageously  to  self-contained  plants  in 

(Continued  on  page  79) 
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to  work  for 

YOU 


Partial  List 
of  Offerings 

The  New  Miller  2-col.  Auto.  27"x 
41”.  Ser.  5500 — slightly  used. 

2 — No.  4 — 4  roller  ]^fiehle  Auto. 
Units  31”x41”  bed.  Ser.  18000 
— Rebuilt. 

1— Miller  Simp.  20"x26"— Reblt. 

1—  Miller  ffigh  Speed  13"x20” 
Swing-away  feeder  &  Delivery 
Speed  5000  per  hour — ^Rebidlt. 

2—  No.  2  KeUys  26”x35"  bed— Ex¬ 
pertly  rebuilt. 

2— B.  Kellys  17"x22”.  Ser.  5000. 

2— Miehle  Vert.  Model  36— Reblt. 

1 — 5/0  single  color  Miehle  46”x 
65"  bed.  Ser.  12000— Rebuilt 

1 —  No.  4—4  roUer  single  color 
Miehle.  Ser.  13800 — ^Rebtdlt 

2 —  ^Pony  Miehles  26"x34"  bed — 
Rebuilt 

1 —  ^Ludlow  Outfit  AC  crucible,  etc. 

2 —  Steel  Cabinets.  36  Fonts  Mats 
— 8  sticks. 

1 — ^Model  8  linotype.  Ser.  41000. 

1 — ^Intertype  Model  CSM.  Rebuilt. 

1 — ^MdL  5  Lino.  Low  base— Reblt. 

1 — 50”  Seybold  Auto.  Cutter, 
Model  6Z — ^Rebuilt. 

1 — 44"  Oswego  Auto.  Clamp- 
Cutter — ^Rebuilt 

No.  1  Christensen  Gang  Stitcher — 
2  hds. — 4  sta. — ^Like  new. 

12x18  Craftsman  Kluge  Unit — ^Re¬ 
built 

Model  14  linotype.  Ser.  46000. 

Write,  Wire  or  Phone 

Chicago  Prinlers*  Hach’y  Works 

609  W.  Lake  S».  Chicago,  III. 
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Advertising  Is  Essential 

★  Advertising  can  contribute  to  the  war 
effort  in  many  ways  and  need  not  permit 
itself  to  be  classed  as  a  wartime  non-essen¬ 
tial,  John  H.  Morse,  director  of  commercial 
and  economic  information  of  the  Bureau  of 
Foreign  and  Domestic  Commerce,  told  the 
marketing  conference  of  the  American  Man¬ 
agement  Association,  held  March  4-5  in 
New  York  City. 

One  of  the  major  jobs  that  advertising 
can  shoulder  at  this  time,  he  declared,  “is 
that  of  providing  information  to  those  fight¬ 
ing  on  the  home  front  and  in  the  production 
armies — information  which  will  help  them 
in  every  possible  way  to  increase  the  pro¬ 
duction  of  fighting  tools,  and  the  efficient 
use  of  products  for  civilian  needs. 

“This  includes  news  of  better  ways  of 
using  machinery — of  time-saving  methods 
that  can  be  widely  adopted,  of  labor-saving 
made  possible  by  new  attachments  or  new 
operating  tricks.  You  and  your  advertising 
agency  and  your  trade  papers,  can  dig  up 
scores  of  pieces  of  worthwhile  helpful  in¬ 
formation,  which  the  readers  of  your  adver¬ 
tisement  will  be  grateful  to  you  for  passing 
along.  It  may  well  prove  that  doing  this 
job  successfully  will  call  for  the  use  of 
more  and  larger  space  in  the  trade  press 


than  you  would  use  in  a  selling  type  of 
campaign.  It  is  a  type  of  advertising  that 
specializes  in  long  copy — long  enough  to 
tell  the  whole  story. 

“Other  opportunities  to  use  informative 
advertising  will  appear  as  the  war  pro¬ 
gresses.  For  example,  we  are  nearing  the 
time  when  a  vast  increase  in  the  number  of 
women  workers  in  industry  must  be  accom¬ 
plished.  Manufacturers  of  equipment  can 
anticipate  this  time  and  develop  training 
plans  or  new  gadgets  needed  to  aid  women 
in  using  heavy  machinery  effectively. 

“There  is  also  much  to  be  done  on  devel¬ 
oping  alternative  products  and  to  pass  the 
word  along  in  your  advertising.  Requests 
for  lists  of  alternative  products  come  to  the 
Bureau  in  ever-increasing  volume.  We 
know  that  spreading  such  news  to  industry 
would  build  good-will. 

“In  the  consumer  field,  them  are  oppor¬ 
tunities — opportunities  being  increasingly 
used  by  advertisers — to  keep  the  home  front 
informed  of  food  values  and  of  new  ways 
of  preparing  and  saving  foods  ;  of  alternative 
products  and  how  to  make  them  do ;  of  ways 
of  lengthening  the  life  of  articles  now  in 
use  which  cannot  be  replaced  if  they  wear 
out  before  the  war’s  end,  and  of  repair  pro¬ 
grams  to  keep  home  appliances  operating. 
A  sound  advertising  policy  is  to  see  that 
your  company  becomes  known  for  aid  of 
this  type.” 

In  becoming  more  informative,  Morse 
said,  advertising  “is  returning  to  its  logi¬ 
cal  place  in  the  selling  program,  retreating 
from  the  dangerous  position  of  being  asked 
to  do  more  of  the  selling  job  than  it  could 
carry  and  of  being  sold  by  its  practitioners 
to  do  more  than  it  should  be  called  upon 
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to  do.  .  .  •  A  low-pressure,  helpful  policy 
now  is  likely  to  heal  many  old  irritations.” 

Citing  the  maintenance  of  morale  as  an¬ 
other  field  in  which  advertising  can  contrib¬ 
ute  to  the  war  effort,  Morse  declared: 

“There  is  a  big  job  for  advertising  to  do 
in  keeping  hope  and  courage  and  determina¬ 
tion  blazing  in  the  minds  of  those  on  the 
production  lines  and  in  the  minds  of  those 
behind  the  production  lines.  Much  of  this 
can  be  done  by  the  informative  material 
which  you  supply.  Much  of  this  can  be 
done  by  telling  the  story  of  the  growing 
might  of  industry  in  war  production — with¬ 
out  giving  aid  to  the  enemy,  in  fact  adding 
to  his  discomfort.  Such  a  story  can  be  told 
in  percentages,  perhaps.  Tell  America  about 
it  until  the  people  feel  the  surge  of  rising 
confidence  that  the  achievements  of  indus¬ 
try  can  start.  English  industry  is  carrying 
on  in  that  style.  It  should  be  a  policy  here.” 

“There  is  another  job  for  advertising  to 
do  during  the  duration,  while  the  shelves  or 
the  showrooms  are  empty  of  your  goods,” 
Morse  continued.  “We  hear  talk  of  deferred 
demand  that  is  going  to  leap  out  of  the 
brush  as  soon  as  the  cannons  cease.  One 
trouble  with  deferred  demand,  as  far  as  we 
have  been  able  to  measure  it,  seems  to  be 
that  when  it  is  deferred  too  long,  it  dies. 
People’s  habits  change.  They  forget  how 
much  they  desired  things.  They  become 
rooted  in  different  ways  of  life. 

“Advertising  can  keep  the  spark  of  life 
in  that  deferred  demand,  keep  it  flickering 
gently  until  that  day  when  the  United 
States  returns  to— not  normal  demand  but 
our  usual  ’stimulated’  demand — for  we  did 
not  build  our  standard  of  living  on  the  nor¬ 
mal  demands  of  human  beings.  No  one  here 
has  ever  operated  in  a  normal  market.  We 
have  had  a  stimulated  demand  economy 
throughout  our  lifetime.  Advertising  has 
been  the  great  stimulator,  and  now  is  no 
time,  in  our  estimation,  to  shut  off  the 
spark  that  energizes  America.” 

In  looking  forward  to  the  post-war  pe¬ 
riod,  Morse  urged  business  to  plan  its  fu¬ 
ture  activities  “with  the  chief  objective  of 
creating  more  customers.” 

Thank  You 

The  top  line  heading  used  on  page  66  of 
this  issue  consists  of  Patriotic  Initials  plus 
Onyx.  This  was  set  by  and  is  being  used 
through  the  courtesy  of  Warwick  Typogra¬ 
phers,  Inc.,  309  North  Tenth  Street,  St. 
Louis,  Mo. 


Timely  Specialties 

from  Goes 
I  ^ 

1942  Baseball  Calendar 

Features  schedules  for  both  Majors  and 
five  class  AA  Minors,  and  sixteen  pages 
of  interesting  Baseball  factsand  figures. 
Samples  now  ready. 

Specialty  'blotters 

as  follows : 

Jap  Navy  Blotter 

An  unusual  Blotter,  designed  so  one 
can  “Keep  his  own  score”  and  “Cross 
them  off  as  they  go  down.” 

IJ*  S.  Navy  Blotter 

A  Blotter  which  features  interesting 
facts  and  figures  pertaining  to  our  own 
Navy,  also  chart  showing  distances  be¬ 
tween  various  strategic  points. 

1942  Ucense  Blotter 

Shows  reproductions  in  color  of  License 
Plates  for  48  states  and  7  Canadian 
provinces.  A  proved  seller! 

Goes  Easter  Une 

A  portfolio  of  attractive,  salable  Easter 
Letterheads  and  Folders. 


You  can  sell  these  Timely  Special¬ 
ties  and  make  money  by  selling 
them.  Write  for  samples. 


LITHOGRAPHING  COMPANY 

01 W.  Olst  Street,  (hicego  •  53B  Perk  Pi.,  Neui  York 
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Convention  of  Lithographers 

★  The  Lithographers  National  Association 
will  hold  its  annual  convention  at  the  Edge- 
water  Beach  Hotel,  Chicago,  May  12-15. 

In  making  this  announcement,  the  Asso¬ 
ciation  pointed  out  that  the  many  serious 
problems  facing  the  lithographic  industry 
today  indicated  the  desirability  of  choosing 
a  centrally-located  point  where  the  industry 
— Association  members  and  non-members 
alike — might  come  together  for  joint  coun¬ 
cil. 

The  Lithographers  National  Association 
points  out  that  during  the  past  year  it  has 
bent  its  every  effort  and  has  devoted  all  of 
its  strength  and  resources  to  the  single  prob¬ 
lem  of  keeping  the  lithographic  industry  on 
a  functioning  basis  and  in  this  same  spirit 
of  industry  service  the  convention  is  being 
held  at  a  time  and  place  and  under  circum¬ 
stances  which  invite  every  lithographer  in 
the  United  States  to  be  in  attendance.  The 
program  that  is  now  taking  shape  might 
best  be  described  as  a  problem  clinic  where 
every  lithographer  will  have  full  opportunity 
to  share  in  the  discussion  of  the  problems 


of  the  industry  and  in  shaping  its  future 
course. 

Interestingly  enough,  war  clouds  were 
overhanging  the  scene  when  the  convention 
was  last  held  in  Chicago — September  1916, 
That  year  the  convention  met  at  the  Hotel 
Sherman.  Chicago  is  a  leading  lithographic 
center  in  the  United  States  and  the  Edge- 
water  Beach  Hotel  situated  on  the  North 
Shore  Lake  front  is  admirably  suited  to  care 
for  a  convention  such  as  this.  Entertain, 
ment  will,  of  course,  be  planned  because 
relaxation  is  necessary  if  the  most  is  to  be 
gotten  out  of  a  serious  business  program. 
The  chief  emphasis,  however,  will  be  on  the 
business  side  and  not  the  entertainment  fea- 
tures.  V ...  * 

Asks  Price  Ceilings 

★  Approximately  200  manufacturers  of 
kraft  converting  papers,  coarse  sulphite 
papers  and  tissue  papers  have  been  asked 
by  the  Office  of  Price  Administration  on 
March  5,  to  agree  not  to  exceed  prices  at 
which  they  sold  all  grades  of  such  items 
during  the  period  from  October  1,  to  Oc¬ 
tober  IS,  1941,  inclusive. 


exelMe  PLASTIC  BINDING  featun 
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.  .  .  extra  powerful  selling  tool  your 
customers  welcome  to  make  printed 
pieces— catalogs,  manuals,  other  ref¬ 
erence  books — far  more  profitable. 

PLASTIC  BINDING  is  the  on/y  me¬ 
chanical  binding  having  completely 
visible  backbone  permitting  colorful 
stamping  of  titles,  for  reference  and 
identification.  Write  today  for  de¬ 
tails  and  surprisingly  low  costs. 

Smnd  dummima  for  PUuHe  Bind’ 
ing  in  ehoiem  of  thiriomn  popular 
eolora.  No  coat  or  obligation. 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  Chicago,  Illinois 

LICENSEES  EVERYWHERE 
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Wartime  Advertising  Suggestions 

■ft  Because  it  is  convinced  that  new  kinds 
of  advertising  are  needed,  the  Strathmore 
Paper  Company,  West  Springfield,  Massa¬ 
chusetts,  offers  many  suggestions  in  its  new 
folder,  “How  to  Build  Tomorrow’s  Busi¬ 
ness.”  The  folder  contains  fifteen  practical 
suggestions  for  institutional  booklets,  house 
organs,  articles,  speeches,  special  letters, 
statements,  reports,  prospectuses,  direc¬ 
tories. 

Each  suggestion  is  in  the  form  of  a  minia¬ 
ture  representing  a  sales  and  advertising 
idea.  For  example:  one  miniature,  “Our 
Part  in  the  Emergency,”  is  a  suggestion 
for  a  company  to  tell  its  past  customers 
what  it  is  doing  in  war  production.  Another 
miniature,  “You  and  Your  Company,”  is  a 
suggestion  for  a  company  message  to  build 
employee  good-will.  A  third  is  a  cheerful 
house  organ  cover.  Today'new  house  organs 
are  being  created  to  preserve  customer  rela¬ 
tions  and  also  for  internal  use  with  employ¬ 
ees. 

These  fifteen  advertising  suggestions  are 
the  start  of  Strathmore’s  “New  Business 
Series”  for  1942.  The  company  states  that 
additional  practical  useful  ideas  for  wartime 
advertising  will  be  released  later  during  the 
year. 

Pressman’s  Handy  Book 

★  The  Pressman’s  Pocket  Manual  by  J.  N. 
Harrison  has  just  been  published  in  a  re¬ 
vised  edition.  It  is  an  illustrated  book  of 
more  than  200  pages  covering  the  well- 
known  platen,  automatic  platen,  cylinder 
and  automatic  cylinder  presses.  It  contains 
chapters  also  on  offset  printing,  numbering 
machines,  printing  inks,  paper,  helps  and 
hints,  and  definitions. 

An  excellent  feature  of  the  book  is  its 
size.  It  measures  354"x5^''.  The  price  of 
the  revised  improved  edition  is  $1.50  a  copy. 

V _ 

Front  Cover  Illustration 

The  illustration  on  the  front  cover  of  this 
issue  shows  coloring  being  added  to  the 
pulp  in  a  beater  in  a  paper  mill.  The  beater 
is  a  tub  in  which  the  fibres  are  separated^ 
frayed  and  properly  hydrated.  Coloring, 
sizing  and  other  necessary  ingredients  are 
added  to  the  pulp  in  the  beater. 


HARD 

TO 

BELIEVE! 


Watch  the  spurt 
in  speed  and 
effidency  when 
you  install  Royal 
Chairs! 


ROYAL  CHAIRS 

for  Bindery,  Press  Room 


Royal  chairs  have  adjust¬ 
able,  form-fitting  backs; 
saddle-shaped  seats;  and 
they're  also  adjustable  for 
height  That  means  they  fit 
the  worker,  no  matter  what 
his  physical  make-up.  These 
features  elinfinate  fatigue, 
the  enemy  of  fast  produc¬ 
tion. 

★ 

WRITE  FOR  CATALOG 

There's  a  Royal  chair  or 
stool  for  every  printing 
plant  or  bindery  job.  Write 
for  catalog.  Free  30-day 
trial  to  any  respondble  firm. 


★ 


ROYAL  METAL  MFG.  CO. 

190  N.  Michigan,  Dept.  C,  Chicago 

New  York  Los  Angeles  Toronto 
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LIQUIDATING 

Surplus  Equipment  of  Mil¬ 
waukee  Publication  and 
Chicago  Color  Plants 

2  Model  8,  2  Model  14,  1  Model  26 
Linotype  machines,  2  Seybold  32'^ 
and  74"  automatic  and  1  Sheridan  50" 
Cutters,  18  Hamilton  type  cabinets, 
choice  of  steel  or  wood,  Cleveland 
Folders,  Miehle  Presses  and  wide  va¬ 
riety  of  other  machines. 

Circular  On  Request 

TYPE  &  PRESS  OF  ILLINOIS 

220  S.  Jefferson  Street 
CHICAGO 


for  Press 

perlorrrreeec 

Spccu'l  ^ 


“  It’i  processed  .  .  to  Lie  Flat” 

THE  GUMMED  PRODUCTS  COMPANY 
o/ficfs  Troy,  Ohio 


Ink  Manufacturers  Report 

★  The  National  Association  of  Printing  Ink 
Makers  has  released  the  result  of  a  survey 
it  has  conducted  recently.  The  report  is  as 
follows : 

1.  There  is  at  this  time  no  curtailment  by 
the  War  Production  Board,  on  the  use  of 
color  in  printing,  excepting  metallic  inks; 
and  inquiry  from  the  various  departments 
of  WPB  discloses  that  none  is  in  contempla¬ 
tion.  Such  curtailments  as  there  are,  per¬ 
tain  to  materials  heretofore  entering  into 
the  manufacture  of  color  printing  inks. 

2.  These  curtailments  of  raw  material  use 
by  the  ink  maker,  have  not  yet  affected  the 
printer  or  publisher  to  any  appreciable  de¬ 
gree  in  available  printing  jobs  and  advertis¬ 
ing,  so  that  as  of  today  and  for  some  time 
to  come,  printing  ink  will  present  no  seri¬ 
ous  problem. 

3.  Conversion  of  entire  industries  to  war 
production  (automobile — refrigerator — rub¬ 
ber  tire — typewriter — radio — washing  ma¬ 
chine)  has  wholly  removed  the  consumption 
of  printing  ink  from  their  uses  in  magazine 
advertising,  catalogues  and  others.  There 
are  other  industries  partially  affected  in 
their  use  of  tin  for  cans,  paperboard  for  car¬ 
tons,  all  of  which  used  color  in  their  print¬ 
ing  ink  needs.  Thus  it  becomes  possible  for 
the  printing  ink  maker  to  spread  his  allotted 
supply  of  critical  materials  to  printing  for 
industries  not  yet  similarly  affected  or  for 
their  proportion  remaining  unaffected. 

4.  Research  laboratories  in  the  printing 
ink  industry  are  developing  alternates  and 
replacements  for  critical  materials.  Tung 
oil,  for  example,  is  frozen,  yet  the  industry 
is  making  satisfactory  inks 'without  Tung 
Oil,  for  the  purposes  for  which  inks  for¬ 
merly  containing  Tung  Oil  are  used. 

5.  Concededly  the  objective  of  any  color 


Franklin  Printing  Catalog 

An  accurate  method  of  valuing  all  printing  orders 

SAVES  TIME  BUILDS  PATRONAGE 

AVOIDS  ERRORS  INSPIRES  CONFIDENCE 

Writm  today  for  dotaiU  of  trUd^ordor  plan 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY«  UTAH 
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printing  is  to  present  to  the  reader  an  at* 
tractive  reproduction  of  some  picture  or  de¬ 
sign.  Available  inks  and  those  to  be  avail¬ 
able  for  some  time  yet  to  come,  will  not 
alter  that  reproduction  to  any  extent  no¬ 
ticeable  by  the  reader. 

6.  Materials  for  the  manufacture  of  black 
inks  are  in  ample  supply  and  there  is  no 
likelihood  that  this  supply  will  be  affected. 

7.  Newspapers,  publishers,  advertisers,  la¬ 
bel  and  package  users  and  others  employing 
black  or  color  in  their  printing  needs,  may 
safely  plan  programs  at  least  for  the  bal¬ 
ance  of  this  year. 

V  . .  .- 

Use  A-10  for  Rollers 

The  National  Association  of  Printers’ 
Roller  Manufacturers  recently  recommended 
the  following  form  for  use  by  their  members, 
the  form  to  be  sent  to  printers. 

“In  accordance  with  Preference  Rating 
Order  P-100,  an  A-10  may  be  applied  to 
purchase  orders  for  materials  to  be  used  for 
maintenance,  repair  or  operating  supplies 
for  the  Printing  and  Publishing  business. 

“Recent  rulings  of  the  WPB  have  greatly 
limited  the  use  of  many  raw  materials,  and 
it,  therefore,  becomes  necessary  for  us  to 
request  that  all  our  customers  who  are  en¬ 
titled  to  the  use  of  an  A-10  Rating  be  sure 
to  send  us  written  orders  with  the  endorse¬ 
ment  thereon,  properly  sigrned.” 

As  yet  there  are  no  materials  required  for 
printers’  rollers  that  cannot  be  secured  with 
an  A-10  rating,  but  there  are  many  that  are 
very  difficult  to  obtain  in  sufficient  quanti¬ 
ties  without  this  A-10  rating. 


V _ 


“/I  seems  the  laundry  gent  the  tea  nhoppe'e 
bundle  by  mistake.** 


PROFITS  for  you 


CATALOG 

No.  2 


A  tHowme  or 

OHi-UHt  seMi 
smmtMS,  snip  tints, 
omtmtiiTs,  sosstss 
miD  mn  mets 


Amt  iTti  mini 


when  you 
use  the 

RCmE 

TYPE 

CHTHLOG 

O 

Send 

for 

FREE 

TYPE 

BOOK 

o 


1/  Write  to  any  of  the  following  reliable 
concerns  on  your  company  letterhead  for 
a  free  catalog. 

Write  today  don't  delayl 


CHICAGO,  ILL. 

General  Type  &  Comp. 
161  W.  Harrison  St. 

CINCINNATI,  O. 

Cincinnati  Type.  Co. 
436  Commercial  Sq. 

CLEVELAND,  O. 

Aiken  Typesetting  Co. 
1270  Ontario  Street 

DENVER,  COLO. 

A.  E.  Heinsohn 
1441  Blake  Street 

DETROIT,  MICH. 

Detroit  Typesetting  Co. 
1959  E.  Jefferson  Ave. 


INDIANAPOLIS 

Typographic  Service  Co. 
TS  N.  New  Jersey  St. 

KANSAS  CITY 

Seth  Thornton  Co. 

606  Broadway 

MILWAUKEE,  WIS. 

Trade  Press  Typo. 

407  E.  Michigan  St. 

NEW  YORK  CITY 

Eirmehmer  &  Taylor 
228  East  45th  Street 
Judson  Type,  Inc. 

Ill  West  23rd  Street 

ROCKFORD,  ILL. 

S.  M.  Hoffman 
423  South  Wyman  St. 
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Completa  with 
Spring  Qaug* 


The  Jacques  Bookbinders'  Shear 

IRON  TABLl — SC  inches  O L  A  M  P — ^FPot  eUmpinc 
wide  with  nickel  pitted  with  onr  sectiontl  clmp. 


roles  for  csnglng.  which  rsises  psnilel  and 

J  SClf-ad  jUStinf  tO  til 

GAUGES— ^pidly  ad-  widths  and  tM^esses  of 
justed  for  aecnrate  cutting,  stock. 

SPRING  GAUGE — for  SIZES — 8S  inch;  40  inch; 
narrow  cutting  furnished  4B  inch;  BO  inch;  40  inch; 
unless  otherwise  ordered.  T2  inch. 

ITrlfe  /or  Catalog  and  Priea$ 

JOHN  JACQUES  &  SON 

EsUblished  in  1880 

93  Webster  Street  Worcester,  Mass. 


SIZES — 88  inch:  40  inch; 
4B  inch;  80  inch:  40  inch; 
72  inch. 


War  Takes  Estimators! 

Train  NOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed  as  military  service  draft  causes 
vacancies.  Our  25  lesson  course  includes 
personal  coaching  and  3  bound  books — 
actual  production  records  on  cmnposition. 
press  work  and  bindery  operations.  Thor¬ 
ough  training  means  better  jobs.  PRE¬ 
PARE  !  Write  today  for  details  about  easy 
method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  G 

105  W.  Monroe  St.  Chicago,  III. 


"PRINTING  PAPERS" 

by  William  Bond  Wheelwright 

tells  the  printer  what  he  ought 
to  know  about  paper, 

• 

Order  from  GAM  Price  $2.50  per  copy 


PRINTERS 


Sales-Booster 


Mid-States 

LABEL  DESIGN  SEE-LEC^TOR 
12  pages  oi  ideas,  24  designs, 
864  combinations 

WHITE  tor  FBEE  COPT 

M1D-8TATCS 
eUMMED  PAPER  CO. 
2S15  8.  DatneBi  Ave.,  Chicago 


Abstracts  Over  600  Articles 

★  During  1941,  R.  Randolph  Karch,  chair¬ 
man  of  the  Research  Commission  of  the 
International  Association  of  Printing  House 
Craftsmen,  abstracted  647  of  the  major  ar¬ 
ticles  appearing  in  about  sixty  American 
trade  journals  for  the  club’s  monthly  maga¬ 
zine,  the  Share  Your  Knowledge  Review, 
read  by  over  6,500  craftsmen. 

Carbon  copies  of  the  work,  bound  for  ref¬ 
erence,  make  a  book  9x11x3  inches. 

In  addition  to  abstracting  the  major  ar¬ 
ticles  in  all  important  journals,  Karch  also 
indexes  all  items  for  the  “Index  to  Graphic 
Arts  Periodical  Literature,”  which  appears 
as  a  supplement  to  the  Share  Your  KnowU 
edge  Review. 

Other  activities,  in  addition  to  his  job  as 
principal  of  Printing  High  School  in  Cin¬ 
cinnati,  are  regular  monthly  columns  in 
several  printing  and  educational  journals. 

Articles  appearing  in  The  Graphic  Arts 
Monthly  are  both  abstracted  and  indexed 
by  the  Research  Commission  of  which  Mr. 
Karch  is  the  sole  member.  During  the  year 
1941,  fifty-five  articles  appearing  in  The 
Graphic  Arts  Monthly  were  abstracted. 

V _ 

To  Preserve  Rollers 

★  To  help  conserve  vitally  needed  mate¬ 
rials,  The  Dayton  Rubber  Manufacturing 
Company,  Dayton,  Ohio,  has  inaugurated 
a  campaign  to  bring  to  the  attention  of 
pressmen  the  things  to  do  in  order  to  secure 
the  maximum  life  from  synthetic  rubber 
rollers.  The  company  sends  to  pressmen, 
each  month,  a  card  carrying  instructions 
for  cleaning  letterpress,  offset  and  all  Dayco 
rollers.  The  card  calls  attention  to  the  spe¬ 
cial  wash-up  tank  the  company  has  available. 


The  Galveston  News 
★  Fired  by  the  cry  “Remember  the  Alamo,” 
and  a  burning  desire  to  bolster  the  tottering 
Texas  Republic,  Samuel  Bangs,  a  roving 
soldier-printer,  toiled  all  night  on  his  hand- 
press,  under  sperm  candle,  in  a  one-room 
shack,  and  issued  on  the  morning  of  April 
11,  1842,  a  puny  four-page  folder :  Volume 

I,  No.  1 — The  Galveston  News. 

Today,  spurred  by  another  slogan  “Re¬ 
member  Pearl  Harbor,”  this  selfsame  pub¬ 
lication  on  its  giant  rolls  dedicated  on  April 

II,  1942  its  one-hundredth  milestone  of 
36,525  days  of  continuous  service  under 
three  flags,  across  seven  cycles  of  panic 
and  prosperity,  and  upon  the  threshold  of 
its  sixth  war:  Volume  101,  No.  1 — The 
Galveston  News. 

A  special  edition,  for  which  “copy”  has 
been  in  the  making  since  late  summer,  has 
been  issued.  The  centennial  edition,  accord¬ 
ing  to  its  publishers,  is  characterized  by  that 
same  spirit  of  Defense  as  originally  exempli¬ 
fied  by  Bangs  and  maintained  throughout 
the  century — Defense  of  home  and  country, 
of  community  and  nation,  of  individual  and 
state. 

The  story  of  The  News  with  its  hair¬ 
breadth  escapades,  its  fiery  political  cam¬ 
paigns,  its  defiance  of  blockades,  and  its 
issuance  of  editions  during  flood  and  fire, 
reads  almost  like  fiction.  Its  lone  survival, 
when  other  newspapers  during  the  era  of 
the  Republic  collapsed,  is  legend. 

Restless  Bangs  and  his  brother-in-law 
editor,  George  H.  French,  relinquished  the 
paper  within  a  few  months  and  it  changed 
hands  several  times  during  the  next  two 
years.  Throughout  these  changes  it  re¬ 
tained  the  same  plant  and  the  same  name. 

Fate  evidently  intervened  when  this  neg¬ 
lected  offspring  came  into  possession  of 
Willard  Richardson,  an  ambitious  young 
school  teacher  from  South  Carolina  in  1844, 
who  remained  with  the  paper  for  more  than 
a  quarter  of  a  century,  guiding  it  through 
annexation,  secession  and  the  Civil  War. 

While  the  city  was  under  blockade  during 
the  Civil  War,  The  Galveston  News  moved 
lock,  stock  and  barrel,  to  Houston. 

Shortly  after  the  Civil  War,  a  North 
Carolina  veteran.  Col.  Elfred  H.  Belo, 
joined  the  staff  as  bookkeeper.  He  was  soon 
admitted  to  partnership  and  after  Richard¬ 
son’s  death  in  1875  became  chief  owner. 
Under  Belo’s  regime  The  News  became  the 
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We  Specialize  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with 
''specials''  of  all  types  .  .  .  "at  a 
price!" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  I NK  f  or  SPOT  CARBON  PRI NTI NG 

Just  tell  us  your  Cartx>n  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERL^S-IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL 
MANUFACTURING  CO. 

Factory:  401  Mulberry  St.,  Newark,  N.J. 
Branch;  321  Broadway,  New  York  City 


o  PIN  NIT 
electric 

P&oeR  ORtLl. 

C 

iKCL.  CkC  y 
Hoi-LoWBiT  l'~~^  „ 

Extra  Bits 

IN  13  5  fZTS 


^rodl'Cts.  Inc 


INCH 

or  PAPER 
AT  A  stroke 

TABLE  12X18 
CHIP  DISPOSAL 

Aojustable 

GAUGES  S  STOPS 


■^!S5  HATsuE  ST 
R  CC  H  ESTER  .  N.Y. 


leading  newspaper  in  the  Southwest,  main* 
taining  correspondents  in  key  cities  of  the 
state  and  nation,  building  the  first  news* 
paper  plant  in  its  section  and  utilizing  the 
newly  invented  telegraph  and  telephone  fa¬ 
cilities  for  news  coverage. 

In  1885  the  Belo  Company  establUhed 
the  Dallas  News  and  published  both  papers 
simultaneously.  This  was  the  first  time  in 
history  that  two  papers  were  linked  together 
by  a  leased  wire  and  published  under  com¬ 
mon  management. 

The  day  following  the  Galveston  storm 
The  News  came  out  with  an  issue — ^merely 
a  list  of  the  available  names  of  the  dead. 
But  the  heroics  entailed  in  compiling  this 
data  can  only  be  read  between  the  lines. 

Col.  Belo  died  in  1901  and  in  1923  The 
Galveston  News  was  purchased  by  W.  L. 
Moody,  Jr.  and  associates,  of  Galveston, 
from  the  Belo  interests.  Three  years  later 
The  News  bought  The  Galveston  Tribune, 
an  afternoon  daily.  The  two  are  now  pub¬ 
lished  as  a  morning  and  afternoon  news¬ 
paper  by  the  News  Publishing  Company. 

Many  are  the  men  whose  names  are  now 
well  known  in  the  business  and  literary 
worlds  who  received  their  early  training  on 
The  Galveston  News.  The  lives  and  efforts, 
famous  or  obscure,  have  gone  into  making 
The  News  live  through  one  hundred  years. 

The  present  officers  are:  W.  L.  Moody, 
Jr.,  president;  W.  L.  Moody,  III,  vice- 
president;  Louis  C.  Elbert,  vice-president; 
and  Silas  B.  Ragsdale,  secretary-treasurer. 


V _ 


Southern  Printers  to  Meet 

•k  The  Southern  Graphic  Arts  Association 
will  hold  its  annual  convention  at  the  Hotel 
Seminole,  Jacksonville,  Florida,  on  May  24, 
25  and  26. 


At  the  Center  of  Sverything 
in  Mtimorel 

LORD  BALTIMORE  HOTEL 

700  COMFORTABLE  ROOMS  DELICIOUS  MARYLAND  CUISINE 
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Showing  one  of  the  ISO  ahida  for  ahipment 
and  an  arrangement  of  labels  In  the  V  form 


For  Sugar  Rationing  Books 
★  Paper  Manufacturers  Company,  Inc., 
Philadelphia,  calls  attention  to  a  news  story 
that  appeared  in  the  March  19  issue  of 
The  Philadelphia  Evening  Bulletin.  The 
story  reads: 

“Into  a  freight  car  at  5th  and  Willow 
Streets  today  workmen  trundled  3,000- 
pound  crates  of  gummed  paper,  notable  be¬ 
cause  it’s  to  have  a  role  in  determining 
how  much  sugar’s  to  go  in  your  coffee  and 
tea. 

“It’s  the  first  shipment  on  an  order  for 
165  tons  of  paper  to  be  made  into  sugar 
rationing  books  for  storekeepers.  The  Gov¬ 
ernment’s  orders  total  918  tons. 

“The  paper  is  bound  for  one  of  the  print¬ 
ers  who  will  turn  out  the  books  for  store¬ 
keepers.  Coupons  issued  to  consumers  are 
to  be  ungummed  paper.  The  storekeepers 
will  paste  the  coupons  in  the  books,  which 
when  filled  will  make  the  dealers  eligible 
to  replenish  their  stocks  for  the  amount  of 
sugar  sold.” 

An  interesting  feature  is  that  all  of  this 
paper,  which  is  one  of  the  regular  grades 
of  Perfection  Gummed  Paper,  is  to  be 
printed  on  the  gummed  side. 

V _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


WARNING! 

PREPARE! 

AND 

KEEP  YOUR  PRESSES 
RUNNING  WITH 

CHICAGO 

ROLLERS 


CHICAGO 
ROLLER  CO. 

554-570  W.  Harrison  St. 
CHICAGO,  ILL. 

"The  Longer 

You  Use  'em 

The  Better 

You'll  Like  'em" 
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New  Lithographic  Plates 

★  Two  new  plastic  lithographic  mats,  the 
Lithomat  and  the  Photomat,  are  being  an* 
nounced  by  the  Lithomat  Corporation,  170 
Summer  Street,  Boston. 

The  Lithomat  is  a  direct-image  offset  mat 
on  which  one  can  typewrite,  Vari-Type, 
write,  print,  or  draw  with  pen,  pencil,  brush, 
litho  crayon  or  air  brush.  Because  it  is 
translucent,  one  can  also  trace  copy  through 
the  mat.  Proofs  may  be  pulled  on  it,  and 
the  mat  may  be  stored  away  for  future  use. 
After  the  sketch,  typewriting,  or  other  im¬ 
age  is  made  on  it,  it  is  clamped  on  to  a 
lithographic  press  in  the  usual  manner ;  and 
the  procedure  thereafter  is  the  same  as  in 
standard  lithographic  practice. 

Some  of  the  advantages  claimed  by  the 
manufacturer  for  Lithomat  are  that  the 
plate  is  light,  flexible,  long-wearing  and  as 
easy  to  handle  as  a  sheet  of  index  bristol. 
It  is  said  that  thousands  of  faithful  sharp 
reproductions  may  be  run  off  from  the 
Lithomat ;  and  that  its  printing  life  is  equal 
to  that  of  metal  plates.  Lithomat  is  already 
being  used  widely  for  forms,  reports,  fac¬ 
simile  reproductions,  and  line  drawings 
which  can  be  copied  directly  on  to  the  sur¬ 
face  of  the  mat. 

The  Photomat  is  a  photo-offset  mat  from 
which  can  be  produced  halftones,  small  type 
faces  and  fine  illustrations.  It  is  a  strong 
plastic  mat,  impregnated  with  synthetic 
resins  and  colloidal  chemicals.  It  has  the 
appearance  of  a  coated  Tympan  paper;  and 
it  is  manufactured  in  rolls  up  to  52"  in 
width.  It  can  be  handled  without  fear  of 
spoilage  by  light,  up  to  the  time  it  is  sensi¬ 
tized.  Sensitizing  is  accomplished  by  im¬ 
mersion  in  a  bath  solution  and  then  dried. 
The  original  copy  is  photographed,  the  nega¬ 
tive  placed  over  the  plate  in  a  vacuum  frame 
and  exposed  for  the  required  time  before 
the  carbon  arc  lamps.  The  mat  is  then 
rubbed  up  with  “Developit,”  a  special  de¬ 
veloping  ink,  and  afterwards  washed  out  in 
water  to  remove  the  developing  ink — except 
where  it  remains  in  the  image  or  exposed 


William  G,  Mullen  (left)  and  Joteph  E. 
Gilligan  check  a  sample  of  a  Photomat  run 
on  a  Webendorfer  Little  Chief. 


portion  of  the  mat  which  later  attracts  the 
printing  ink.  From  here  on,  the  standard 
developing  procedure  as  used  in  albumen 
coated  metal  plates  is  followed. 

A  few  of  the  advantages  claimed  by  the 
manufacturer  for  Photomat  include:  elimi¬ 
nation  of  deoxidization  because  the  plate  is 
not  metal  and  therefore  cannot  oxidize ; 
elimination  of  graining,  coating,  whirling, 
mixing  of  albumen,  dissolving  of  ammonium 
dichromate,  and  straining.  And  because 
they  eliminate  many  of  the  operations  here¬ 
tofore  necessary  in  the  making  of  metal 
plates,  they  also  eliminate  the  cost  of  the 
materials  heretofore  necessary. 

The  Lithomat  and  the  Photomat  are 
available  in  almost  all  sizes  for  all  types  of 
lithographic  and  offset  presses.  They  may 
be  clamped  on  to  any  standard  offset  dupli¬ 
cating  machine  or  fit  into  the  grippers  of 
any  lithographic  press. 

These  new  mats  are  the  result  of  ten 
years’  research  and  experimentation  on  the 
part  of  Joseph  E.  Gilligan,  general  manager 
of  the  Lithomat  Corporation,  William  G. 
Mullen,  Technicolor  research  expert  and 
authority  on  planographic  printing  emul¬ 
sions,  and  William  A.  Kingman. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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DOMORE  AUTOMATIC  PROCESSING 
MACHINES 


•  VIRKOTYPE 

Psrrr\af]en\  Compounds 

"X”  BASE  INKS  ' 
Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 


WPB  Explanations 

(Continued  from  page  67*) 

procurement  of  operating  supplies.  How¬ 
ever,  it  is  somewhat  discriminatory  as  some 
purchasers  of  printing  such  as  banks,  insur¬ 
ance  and  real  estate  companies  (considered 
‘non-producers’  because  they  do  not  fabri¬ 
cate  or  process  materials),  are  not  privi¬ 
leged  to  apply  the  rating  and  therefore 
photo-engravers,  electrotypers,  offset  plate 
makers,  and  other  trade  services  when  tiling 
such  orders,  cannot  apply  the  rating  for 
procurement  of  items  included  in  their  end- 
products.  Two  forms  of  relief  are  provided 
the  electrotyper,  photo-engraver,  etc.  for 
obtaining  materials  in  such  cases. 

(1)  Submit  Form  PD-IA  for  necessary 
materials  only  or 

(2)  Submit  Form  PD-25A  to  obtain 
blanket  rating  for  all  operating  and  process¬ 
ing  supplies.  (If  Production  Requirements 
Plan  is  accepted,  it  must  be  understood  that 
no  preference  rating  other  than  those  as¬ 
signed  under  this  plan  will  be  used  by  the 
applicant  to  obtain  deliveries  of  production 
materials,  maintenance,  repair  and  operat¬ 
ing  supplies,  unless  specitically  authorized 
by  the  Director  of  Priorities,  received 
through  the  P.R.P.) 

“This  Branch  is  now  drafting  a  ‘Main¬ 
tenance,  Repair  and  Operating  Supplies 
Order  for  Printing  and  Publishing  Industry’ 
in  which  it  is  hoped  this  discrimination  can 
be  eliminated.  P-100  will  remain  in  force 
until  proposed  order  is  approved  and  re¬ 
leased.’’ 


Hammond  Equipment  is  guar¬ 
anteed  for  live  years,  guaranteed  to 
perform  faster  and  more  accurately, 
guaranteed  to  repay  its  purchase  price 
in  one  year  or  less 
when  used  25%  of 
the  time. 


Ease  of  operation, 
greater  accuracy, 
larger  capacity 
melting  pot,  re¬ 
duces  casting  time 
as  much  as  50%. 


Built  for  cleaner  papers 
and  for  saving  press 
time.  Will  rout  out 
black-ups  in  a  jiffy  and 
accmately  plane  your 
plates. 

Write  for  Prices  and 
Literature  Today. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


I’RINT  IT  ON  AN  -AmPt  R 


Display  Urges  Salvage 
★  In  the  campaign  to  conserve  waste  paper 
for  re-use  in  the  war  effort,  American  Writ¬ 
ing  Paper  Corporation  has  taken  a  very 
active  part.  Besides  cooperating  with  other 
paper  manufacturers  in  radio  and  newspaper 
appeals,  it  has  used  windows  in  the  general 
office  in  Holyoke  for  displays,  one  of  which 
is  shown  here. 

Against  a  background  of  patriotic  colors, 
this  display  features  containers  for  shells  of 
various  sizes,  cartons  for  fuses,  matches, 
spools  and  other  materials  used  in  the  con¬ 
duct  of  war.  These  and  many  other  items 
vital  to  war  production  make  use  of  waste 
paper  and  scrap,  which  are  of  g^rowing  im¬ 
portance  because  of  the  increased  govern¬ 
ment  demand  for  wood  pulp.  The  sign  in 
the  display  tells  the  public :  “Paper  is  at 
war.  Save  every  scrap.” 

V _ 

Wartime  Advertising  Suggestions 

Realizing  that  war  is  changing  many  ad¬ 
vertising  programs  and  bringing  in  different 
kinds  of  advertising,  Strathmore  Paper 
Company,  West  Springfield,  Mass.,  is  just 
issuing  its  first  “Demonstration  Portfolio” 
to  show  kinds  of  printed  advertising  effec¬ 
tive  under  wartime  conditions. 


With  little  or  nothing  to  sell,  many  com. 
panies  will  want  to  issue  institutional  book¬ 
lets,  covering  the  history  of  the  company, 
its  personnel,  its  policies,  its  record  of 
achievement,  its  research  facilities,  its  plans 
for  “after  the  war.” 


The  Demonstration  Portfolio  No.  1  con¬ 
tains  a  Check  List  of  all  items  which  might 
go  into  an  institutional  booklet — and  dso 
several  specimens  of  institutional  booklets. 

This  Demonstration  Portfolio  ties  up  to 
Strathmore’s  1942  “New  Business  Series” 
mailing  pieces,  demonstrating  how  some  of 
the  ideas  in  the  “New  Business  Series”  can 
be  utilized  and  adapted  to  actual  institu¬ 
tional  booklets. 


This  first  Portfolio  is  one  of  eight  sched¬ 
uled  for  the  year.  Each  issue  will  be  on  a 
different  subject  and  will  be  in  a  limited 
edition,  to  be  distributed  and  purchased 
only  through  Strathmore’s  paper  merchants. 


Control  to  Executives 

★  An  important  event  in  the  history  of 
James  Gray  Inc.,  216  East  45th  Street,  New 
York  City,  took  place  recently  when  James 
Hamilton  Gray,  founder  and  chief  executive 
of  the  Gray  letter-shop  and  lithographing 
plant,  announced  that  he  had  voluntarily 
relinquished  control  of  the  business  by  pre¬ 
senting  his  four  key  executives  with  equal 
shares  in  the  enterprise.  “I  believe,”  said 
Mr.  Gray,  “that  the  men  who  were  directly 
responsible  for  the  expansion  and  progress 
of  our  business  should  be  responsible  for  its 
future.” 

All  of  the  participating  executives  have 
been  with  the  company  for  many  years. 
They  are  Jack  Gold,  vice-president  in  charge 
of  production;  W.  MacF.  Beresford,  vice- 
president  in  charge  of  sales;  Edward  N. 
Mayer,  Jr.,  secretary  and  H.  Leslie  Ward, 
treasurer.  Mr.  James  H.  Gray  will  continue 
to  serve  as  president. 

The  history  of  the  Gray  organization  is 
a  dramatic  one.  In  less  than  twenty-five 
years  it  has  grown  from  a  one-man  business 
to  a  very  large  lettercraft  and  lithographing 
plant.  Behind  this  success  lies  a  story  of 
pioneering,  patience  and  pride  of  achieve¬ 
ment.  It  is  a  story  of  men  rather  than 
money  ...  a  tribute  to  hard  work,  straight 
thinking  and  sound  business  policy. 
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ClcM^ied  /idue^UiiUi^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


advertising— HOME  STUDY 


the  advertising  minded 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  222C,  Chicago. 


ANNOUNCEMENTS 


WEDDING  INVITATIONS  Paneled  Cards 
Mourning  Religious  &  Sympathy  Cards  for 
Undertakers,  Rotary  Cutting  Sobering  any 
color  etc.  M.  S.  House,  363  Canal  St.,  N.Y.C. 


ANNOUNCEMENTS— BLANK  STOCK 


WEDDING  CABINETS  49c.  Baronials, 
business,  round  corner  and  name  cards. 
Social  and  commercial  envelopes.  Samples 
on  Request.  Economy  Paper  Products,  30 
E.  23rd  St.,  New  York,  N.  Y. 


ANNOUNCEMENTS— PATRIOTIC 


PATRIOTIC  Stock  Designs  Genuine  En¬ 
graved  on  Notes  and  Folders  furnished 
blank  to  Printers  or  Engravers  for  your 
own  imprinting  of  Announcement,  Invita¬ 
tion,  Program,  etc.  copy  for  Commercial 
or  Social  Functions.  Send  for  FREE  samples 
and  prices.  STAUDER  ENGRAVING  CO., 
Dept,  p-4,  4128  Belmont  Ave.,  Chicago. 


The  Treasury  Department  or  the 
Federal  Reserve  Banks  will  hold 
your  Defense  Savings  Bonds  for 
safekeeping  free  of  charge. 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


ACMISTAIiaS 
MOEASETK  SCOPE 
OF YOUR  WORK 

12"  reach  permita 
.wide  scopeof  work. 
Instantly  int'er- 
changeable  ^d- 
dleback  and  flat 
tables  furnished 
with  machine.  • 

la  Daily  Usa  hy  Thaasaads  at  Priatars  aad  FaUsiaa 

4'  STAM  SIZES  WrmOUT  f  »/4“  %a"  %“  S* 

MECHANICAL  CHANGE  (  LEG  LENGTHS 


1663  HADDON  AVE 


ACME  STAPLE  CO  .  CAMDEN,  N  ) 


ANNOUNCEMENTS  AND  WEDDING 
INVITATIONS 


FREE  POSTAGE  if  check  with  order.  Ther- 
mographed  Wedding  Invitations,  $2.75 
per  100  sets,  inc.  stock.  1942  Sample  book 
free.  Same  day  mail  service.  Ideal  Ther¬ 
mographic  Service,  51  W.  19  St.,  N.  Y.  C. 


NEW  PANELING  PROCESS  resulted  in 
increased  production,  also  lower  prices  on 
weddings,  informals,  commencements,  name 
cards.  S^amples  on  request.  U.  S.  Announce¬ 
ment  Card  Co.,  116  W.  14th  St.,  New  York. 


(Free 

Licenses) 


TAUBER  MULTI  RING 

New  individual  plastic  coil.  Red,  white 
and  blue.  Sizes  from  8/16"  to  1^. 

TAUBER-TUBE 

Colorful  plastic  tube 
1  \r>r  M  binding.  6  colors.  9  bind- 
w  ^  ing  styles.  Sises  from 

— /  3/16"  to  1". 


O  TAUBER  ROYAL 
BINDING  RING 

Inezpensive  new  plastic  ring. 
Red.  white  and  blue.  Special 
binding  styles.  Sizes  frmn 
8/16"  to  1*. 

TAUBER-TUBE 

200  Hudson  Street  New  York  City 


The  Graphic  Arts  Monthly — April,  1942 


ART  WORK  AND  CUTS 


K,sWOOCOOOC»■OVV*•rfVV^<^Al^r^AA■^A^.AWt«> 


ENGRAVING  at  mihimum  cost 


J^LfLO.  Cu  it 

^  /  11/  /  Ad  Loyoot,  Le^*erhe-jas 

t  vtO^K.  Cata'cgue  Preparation 
Air  Brur-  Re*ouchinq 


ANDREWS 


PHOTO  eNaRAviiec*. 

90<$0  Svtphin 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BARGAINS  FOR  PRINTERS 


Price  per  1000 

Litho.  Blotters  3Jix6J4".  Many  des...$2.50 

Litho.  Blotters  4x9".  Many  des .  3.50 

Fancy  Card  Stock,  7x8^ .  1.75 

Round  Corner  Cards,  India  2x3  H . 40 

Litho.  Mailing  Cards  4x9  2.50 

Illustrated  Mailing  Folders  7x10" .  1.50 

Liquidating  3,000,000  Greeting  Cards  for 
Birthday,  Everyday,  Valentine,  Easter, 
Mother’s  Day,  at  one-half  original  cost. 
Bulletin  Freel  Liberal  samples  25c. 

Fantus,  440  North  Wells  Street,  Chicago. 


BLANK  ANNOUNCEMENT  STOCK 


IVORY  INFORMALS/  $3.50  per  1000  sets. 
Paneled  announcements,  business  cards, 
etc. — low  prices.  American  Business  Card 
Co.,  142  W.  24th  St.,  New  York,  N.  Y. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


sou'll  li/ee  CM  too/,. 

XXM.  S'u4lfiA--VxiAjuje  iMqHajcn*^/)  oMd^o^!  | 
HQirjQttKC  ^  inCHES-6S8 

nMLr  I  Ulltl  100  -120  SCREEN 

LIRE  CUTS  un  rnouniE  _ i 

Ui\iXe.  vuuiT  ^f^Aijcs.  oMi 

CTOCCnDnEncRAumc  co. 

3  I  llllUllll  UIHEOTOnjLL. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup- 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tyingf  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  SU 
New  York,  N.  Y. 


BUSINESS  OPPORTUNITIES 


IF 

The  War  Situation  Creates  the 
Necessity  of 

LIQUIDATING  ASSETS 

Our  Many  Years  of  Specialized 
Expierience  Liquidating 

PRINTING  PLANTS 

(All  branches  of  the  Graphic  Arts) 
Assures  Principals  the  Highest  Returns 
— Confidential  Appraisals — 

See  Our  Ad  on  the  Front  Cover  of 
Printing  Trades  Blue  Book 

Liquidators  Anywhere  in  the  U.S.A. 

Printcraft  Representatives 


305  Broadway,  N.Y.  REctor  2*1395 
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•  818  ■tyles  of  ready-to-intot 
calendar  rad  plates  —  modem  and 
old  favorite  desisns;  yearly ,  three* 
at-a-fflance  and  ainsla  months* 


The  Reliable  3  Disk  Cam  wickersham 

Over  14,000,000  Sold 

ThI*  quoin  will  not  loosen  or  slip;  conforms  to  non-parsUM 
surfaces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


business  opportunities 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity,  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calendar 
Co.,  3696  E.  Forest  Ave.,  Detroit,  Mich. 


CALENDARS  and  FANS  for  Printers. 
Write  for  particulars.  Henry  Tirrill  &  Co., 
1708  Delmar,  St.  Louis,  Mo. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


■  caleSpaSStters 


CALENDAR  PADS 


1942  CALENDAR  PADS,  sizes  from  1^x1 
to  22x10^,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue,  fish  pads,  3-months-at- 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York  City 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES 


USE  JtEADY-TO-PRINT 


%^CALENDAK  PAD  PLATES 


ALMANACS:  Anthentic,  aathoii- 
tative  and  accurate.  WeaUier 
forecasts  and  moon  phase  infor¬ 
mation  in  manuscrint form.  Writ* 
for  eiUaloa.  Encloee  tSe  rehiek 
wiUhe  ereditedto  your  fir tt  order. 


VAN  BUREN  CHICAGO 


Largest  assortment  of  Pads.  Beat  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  Interested.  Orders  filled  Immediately. 


JOSEPH  MOOVIt  O  SONS  CO. 
Market  and  49tK  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortnnent  in  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  /AFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati,  . 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ;  I 
write  for  sample  books  and  prices.  L- 
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Help  Win  the  War 

Fifty  per  cent  of  the  money  paid  to 
G.  C.  Cooper,  author  of 

TIPS  ON  PRESSWORK 

through  salee  of  fhia  heipful  book  wUL 
at  his  own  roquost,  bo  paid  in  Doions# 
Stamps. 

Price  $1.50 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  St.  Chicago,  IN. 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


\AWU  have  a  Car- 

TT  la  At  f  •  bon  Paper  problem? 

Let  IMPERIAL  giTe  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  ifufTYPES 

Pencil  Carbon,  One  Time  Carbon 
Strip^  Carbon,  8eml  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  Quality,  long- 
lasting  economy.  Expert  technicians  will 
be  glad  to  advise  yon  on  your  problems. 
Samples  and  prices  vrithout  obligation. 

PEERLESS-KEY  IMPERIAL  MFC.  CO. 
Factory:  401  Mulberry  SL,  Newark,  N.  J. 
Branches:  321  Broadway,  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


CARD  CASES 


OUR  NEW  BOOK-FORM  Card  Cases 
build  business  —  handsome,  durable  with 
your  adv.  as  low  as  3c.  Samples  10c. 
Schramm,  210  E.  Wilson,  Glendale.  Calif. 


OUR  LONG  WEARING  leatherette  card 
cases  increase  printing  orders.  As  low  as 
23^e.  Samples  10c.  Illustrated  price  list. 
Craft  Card  Case  Co.,  58  W.  31  St.,  N.Y.C. 


CARD  SPACES 


A  SUBSTITUTE  FOR  BRASS  AND  COPKR 

PkUUpi  Card  Spaces 

One-half  and  One  point  thickness.  Oil-dipt.  6  to  48  pi 
8  two-oz.  boxes  $2.25.  (1  size  in  box)  Specify  sizes  and 
thickness.  JudsoiiType,  111  W.2Srd  St.,  NewYork 


ONE  TIME  Blue  or  Black  Carbon  Paper 
7SC  .M;  6x9— 90c  M;  F.O.B. 
Chicago.  Subject  to  prior  sale.  Also  other 
sizes.  Many  Other  special  values.  EXCEL 
PAPER  CO.,  25  S.  Desplaines  St.,  MON- 
roe  8337,  Chicago. 


ONE-TIME  and  Printers  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


Zinc  CTCHincs 
and  HOLFTOnCS 


At  lOW  At  OCf 


WRITE  FOR  AFir  PRICE  LIST 


MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  •  INDIANAPOLIS  .  INDIANA 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collms 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company  let¬ 
terhead  for  free  instruction  books  and  prices. 
A.  M.  COLLINS  MFG.  CO.,  226  West 
Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


CHRISTMAS  and  Everyday  close-outs. 
Samples  of  10  different  assortments  $3.00. 
Morlin  Card  Co.,  207  Fulton  Bldg.,  Pitts¬ 
burgh,  Pa. 


CLOSE  OUT  Bargains.  Write  for  details. 
Turner  &  Porter,  1233  Main,  Buffalo,  N.  Y. 


cuTSTo'srJb 

OmcHica)  LOW  POSTPAID  | 

comPUTi  p»T  wnD  CUT  scivici 

Etchings  <100 
OR  Halftones  '^L — 

NATIONWIDE  ENGRAVERS 

TYtea , TtXAS 
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FLEXO 

Better  Raised  Printing  Compounds 

RAISED  PRINTING 

Fiexo  Manufacturing  Co.,  Inc. 

35  Howard  Stroot  New  Yoik,  N.  Y. 
TeL  CAnal  6-0796 


CHRISTMAS  LETTERHEADS 


CHRISTMAS  LETTERHEADS,  beauti¬ 
ful  colors — Close  outs — $1.50  per  thousand 
up — write  for  samples.  Baumgarth,  1060 
W.  Adams,  Chicago. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS— 
Also  other  engrfaved  stationery.  Samples 
furnished  to  printers.  Si^rist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


,„SDEFEN5E9^CUTS 

PAei  *  W-YIUMMITH  »I.»C  *  CDIKACC 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


LiUleBlackA  WhiteCuts 

(inexpensive)  helpful,  add  zip  and  verve  to 
text  for  small  ads.  circulars,  blotters,  house 
orsans,  booklets,  announcement!,  etc.  Send 
TODAY  for  FREE  PROOFS.  BAW  (B) 
OUTS,  209  South  High  St.,  Oolumbut,  Ohio. 


CUTS  (TYPE  CAST) 


U.  S.  SERVICE  INSIGNIA 

Send  for  Llat 

STERLINQTYPE  FOUNDRY 
^  Vermontvllle,  MIoh. 


NewSPEEDAUMAT 

OABINET8  AND  TRAYt.  AU  sisei.  also 

built  to  speciflcationa.  Sturdy  eonstroBUon 
—olive  green  flnlah.  Rouoneble  PriOM. 
ADDRES80QRAPH — MaeblBoa.  FUteo, 
Frames.  Cabinets  and  Traya,  Bought,  Gkda 
and  Exchanged.  Reconditioned  and  FuRy 
Guaranteed. 

NATIONAL  ADDRESS  PLATE  CORP. 
900  West  Van  Buren  St.  Chicago 


CUTTING  DIES 


a  toughtempered 

^  A  Buy  yours  from 
■  the  originator  of 

steel  rule  dies. 

J-  A.  Richards  Co. 
Kalamazoo,  Mich. 
Also  manufacturers  "Multiform"  "Elec- 
tromatic"  "Do-More  "Clipper"  Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak- 
Ing  Outfits.  Super  Self-Cleaning  Punches. 


MR.  PRINTER  _ —  you  sell  Printing  Im- 

?ressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


DIES  at  prices  you  can  afford  to  pay.  Low¬ 
est  prices  always.  Send  for  estimate.  K.  C. 
Prose,  Newburgh,  Ind. 


DURO  OVERLAY  BOARD 


FOR  CHALK  Relief  Halftone  Overlays, 
13x19  for  Cylinders,  20c,  for  Platens,  15c. 
Duro  Overlay  Process,  Hales  Corners,  Wis. 


ENGRAVED  WEDDINGS,  ETC. 


FREE  CATALOG  OFFER 

NEW  1942  CATALOG  NOW  READY, 
finest  of  its  kind,  sampling  GENUINE 
ENGRAVED  and  PROCESS  PRINTED 
wedding  and  social  stationery.  Liberal  dis¬ 
counts  allowed.  A  sample  book  will  be 
mailed  FREE  to  established  printers.  Write 
for  copy  today  on  your  business  letterhead. 

Ace  Engraving  &  Embossing  Co. 

422  S.  Dearborn  St.  Chicago,  III. 


ENVELOPE  PRINTING  PRESSES 

LIGHTNING  SPEED  Envelope  Presses. 
Sizes  5  to  12 — lOM  to  18M  per  hr.  Like 
that  used  by  U.  S.  Govt.  Ptg.  Office.  Post 
Mfg.  Works,  671  Diversey  I^wy.,  Chicago. 
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DESIRABLE  EQUIPMENT  '^^and^guaIlantIed'*’^ 


1 —  14  X  22  Thomson  \nth  5 — Morriaon  6-2-3  Stitchers  1 — 10  x  15  Kluse  Unit 

Gold  Leaf  Attach.  1 — wricfat  Multiple  Drill  3 — ^ThomsOTi.  victoria.  Uni- 

2 —  Brackett  Strippers  2 — High  Die  CJuttin*  Presses  - _ 

3—  Model  B  Kelly  Presses  Clereland  ‘'O”  »B»  io=No  M  -  4  “5  :  TBfen 

14 — 8x12 — 10x15 — 12x18  Folders  Stitchere  <  “oswn 

0  &  P  Presses  Hand  and  Power  Cutter  2 — Baum  Quintuplet  Folders 

Large  stock  printers’,  bookbinders'  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


1 —  10  X  15  Unit 

3 — ^Thomson,  victoria.  Uni¬ 
versal  Presses 

8 — Portland  Punch.  Mchns 
10 — No.  2  -  3  -  4  -  5  -  7  Boston 
Stitchers 

2 —  Baum  Quintuplet  Folders 


ENVELOPES 


CONSULT  US  on  your  envelope  prob¬ 
lems.  Our  prices  are  low ;  our  deliveries  as 
fast  as  today’s  conditions  allow.  GENERAL 
ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 


Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly,. 
608  S.  Dearborn  St.,  Chicago. 


FOR  SALEl — Direct.  Complete  stereo,  fdy. 
equip.  Pot,  boxes,  rougher,  shaver,  planer, 
beveler,  trimmer,  router,  nailer,  saws,  rollqr, 
steam  tables,  other  items.  Box  1259,  GAM, 
608  S.  Dearburn  St.,  Chicago. 


NEWSPAPER  color  plant.  Complete  com¬ 
posing,  stereo  and  64  page  fast  press.  Lino¬ 
type  and  Printers  Repair  and  Supply  Co., 
270  Lafayette  St.,  New  York  City. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


USED  hand  and  pow.  presses.  Cutters, 
type,  ink,  paper,  cuts,  slugs,  spaces,  comp, 
equip.  Rollers  cast.  Bulletins.  We  buy 
shops.  Bradshaw,  3214-G  Huron,  Chicago. 


THOMPSONS  —  and  —  MONOTYPES 
Giant  Caster — Ludlow — Elrod 
Everything  in  Typesetting  Equipment 
Bert  Frank,  1119  S.  St.  Louis  Av.,  Chicago 


AUTOMATIC  Gluing  Machines  —  1  Hi- 
speed  Staude  practically  new,  1  S.A.M. 
Both  excellent  condition.  Can  be  seen  op¬ 
erating.  Box  1209,  GAM,  608  S.  Dearborn. 


Sofnss  Automatic  MOUTHPIECE  WIPER 


For  ALL  model*  30-em  Linotypes! 


Attached  In  15  mlnutae;  no  hole*  to  drill. 
Change  slug  sizes  without  fear  of  squirts. 
Vents,  Jets  keep  clean,  type  face  sharp. 
Sent  complete,  ready  for  use,  $34.50.  For 
literature,  free  trial,  write  .  .  . 


C.  &  J.  PRINTING  SERVICE,  INC. 


2101  E.  Wash.  St. 


Indianapolis,  Ind. 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 


Over  500  satisfied  printers  last  year.  Quick 
service,  right  price,  free  boxes,  orders  pre¬ 
paid  by  us.  Write  for  price  list  and  FREE 
SHOP  GADGET.  Motor  City  Roller  Co., 
747  Beaubien  St.,  Detroit,  Mich.  “Bill” 
Lewis,  Owner. 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time- savers  in  the  industry.  Pioneer 
Mtg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  units,  Kelly  presses.  Verticals,  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


Addressing  Machines 


Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


LINOTYPERS — Parts  and  Supplies,  new 
and  used. 

G.  S.  LORING  &  CO. 

470  Atlantic  Ave.  Boston,  Mass. 


WELLS  CROSS  RULE  Form  Machine,  3 
years  old,  perfect  condition.  Cost  $295  will 
sell  for  $175.  Kenosha  News,  Kenosha,  Wis. 


Mi«hl«  Piwwa  all  gizM. 
K«llv  PrMMs. 

Job  Prossot. 

Harris  Offsot  Prossos. 
Doxtor  Suction  Pilo  Foodors. 
Cross  Foodors. 


AAASON-MOORE-TRACY.  INC 
28.30  East  4th  St.  Now  York,  N.  Y. 

Our  kabuill  MoeJUiMry  H«a  •  Kromm  Folue 
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These  Machines  Carried 


m STOCK 


The  machinery  listed  below 
is  backed  by  our  guarantee  to 
be  reliable  and  comparable 
to  new.  It  is  real  economy  to 
replace  your  inefficient  equip¬ 
ment  with  machines  from 
HOOD  -  FALCO. 


CYLINDER  PRESSES 

1— 5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del. 

2— 1/0  Two-color  Miehles,  43x56.  Feeder  and 
ext.  optional. 

2— 5/0  Special  Miehles,  46x68"  bed.  Feeder 
and  Extension  Delivery  optional. 

4—5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3— 2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 

page,  8-col.  newspaper  work. 

2— No.  1  Miehles,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

2— No.  2  Miehles,  35x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspapjer. 

2— No.  3  Miehles,  33x46"  l^d.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

2— No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2— Pony  Miehles,  25x34"  bed. 

2— No.  41  Miehle  Automatic  Units,  bed  size 
31x41.  One  with  stream  feed. 

HIGH  SPEED  AUTOMATICS 

1—  Miller  Major,  27x40  automatic. 

2—  No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2—  Miehle  Verticals,  Model  36,  131/2x20". 

3—  C&P  141/2x22"  Craftsman  Auto.  Units.  Feeds 


SPECIAL 

No.  1  Kelly  Automatic,  22x28  sheet. 
Used  less  than  one  year  in  private 
plant. 


OPEN  JOBBERS 

1 — Model  J  Thomson  Laureate,  14x22". 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS,  10x15";  12x18";  14x22". 

TYPESETTING  MACHINES 

1 — Ludlow  Typecaster  with  full  equipment — 3 
cabinets  of  mats. 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optionaf. 

2 —  Model  B  Intertypes,  2  mags.,  9as  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 —  Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

2 —  Model  C3  and  C4  Intertypes — late  Style 
streamline  models. 

PAPER  CUTTERS 

1 — 38"  Seybold  Power  Cutter. 

1 —  44"  Oswego  Power  Cutter,  auto,  clamp. 

MISCELLANEOUS 

2 —  Rosback  Automatic  Index  Cutters. 

2 — Fuchs  &  Lang  Bronzers,  sizes  40  and  54 — 
one  with  Hollingsworth  Conveyor. 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 


Write^  Wire  or  Phone  us  your  needs  todtty! 

.  Jk  ■  Office  and  Display  Room 

47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 
Tel.:  Stilwel  4-8026 

OD  A  T  I  ^  kJ  343  SOUTH  DEARBORN  STREET,  CHICAGO 

K  A  I  I  \/  N  Tel.:  Harrison  5643 


WOOD  RECLET 
□  FURNITURE] 


It’s  economical.  All  widths 
to  24  line.  Buy  any  amounu 
V  Free  type  gauge  on  $2  order. 

6  pt.  Reglet,  $2.00  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bundle 
18  pt.  Reglet,  $1.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 
Also  labor  saving  lengths  and  cabinets. 
AMERICAN  WOOD  TYPE  MFQ.  00. 

610  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  O. 


EQUIPMENT  FOR  SALE 


METAL  FEEDERS  for  Linotype  or  Inter¬ 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kitids  of 
Metal  Feeders,  buy — sell — trade;  write  us 
your  needs.  William  Reid  Company,  2271 
Clyboum,  Chicago. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


BLISS-BOSTON  Box  Stitcher,  15"  throat. 
Morrison  Stitcher,  21"  throat.  Complete 
with  motors.  Perfect  condition.  Box  1275, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


KLEAN-O-MAT  Process  Magazine  and 
Mat  Washing  and  Drying  Machine.  Prac¬ 
tically  new,  conmlete,  $90.00.  Box  1271, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


LUDLOW,  latest  style,  self-contained  cool¬ 
ing  system,  22^  em,  electric  pot.  Box 
1274,  G.A.M.,  608  S.  Dearborn,  Chicago. 


FOR  IMMEDIATE  DISPOSAL 

I — ^2/00  MIehle  Unit,  SMial  No.  13320, 
with  Dexter  Pile  Suction  Feeder. 

I — No.  4—4  Roller  MIehle  Unit.  Serial 
No.  10079.  Dexter PlleSuetion  Feeder. 

I — No.  2  MIehle  Unit,  Serial  No.  14759, 
with  Dexter  Suction  Pile  Feeder,  8»> 
rial  No.  6170. 

1 — No.  2  Miehle.  Serial  No.  11976. 

1 — Miehle  Vertical.  1 — ^B  Kelly. 

1 — Cleveland  B  Folder,  Serial  No.  2067, 
with  Feeder,  Modd  H  Serial  No.  243. 

1 — Super  Speed  Heidelberg.  Serial  No. 
51.335.13x19.  2 — 10x15  Sillier  Presses. 

1 — 38"  Acme  Cutter.  89x63  Hamilton 
Steel  Stone.  2 — Boston  Chitchers. 

1 — Model  8  ( Single  Magaaine)  Linotype. 
Serial  No.  32920  with  Lndwlck  Feeder. 

1 — Model  8  Linotype,  Serial  No.  45124, 
with  Monomelt. 

INDUSTRIAL  EQUIPMENT  CO.,  Inc. 
71  West  23rd  St.  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 


1 9x25  Miller  Simplex 
12x17  Automatic  Rotaprint 
28x42  Harris  Offset 
14x20  Baum  Folder 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


IMMEDIATE  LIQUIDATION 

of 

Chandler  and  Price  job  presses 

8x12  C  &  P . . „$  47.50 

8x12  New  Series,  C  &  P~ _ _  M.OO 

10x15  C  &  P . .  75.00 

10x15  New  Series,  C  &  P _  100.00 

Price  includes  two  chases,  roller  cores,  and 
wrench.  Above  presses  were  operating  at 
time  they  came  into  our  possession.  Can  be 
seen.  Immediate  delivery.  Order  at  once 
through 

THE  CRAFTSMEN  FINANCE  CO. 

908  Standard  Bldg.  Cleveland,  Ohio 

Phone  Cleveland  Pr.  1812,  Ext.  6 


THOMPSON  TYPECASTER,  excellent 
condition,  includes  14  fonts  of  6  to  48  point 
mats.  Must  liquidate  immediately  $650.00 
cash,  F.O.B.  New  York.  Printcraft  R^rc- 
sentatives,  305  Broadway,  New  York  City. 


MIEHLE  28x40  Cylinder  Press. 

PERRY — Lining  Machine. 

THOMPSON  14x32.  All  in  good  condition. 
No  reasonable  offer  refused. 

P.  O.  Box  1885,  Springfield,  Mass. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50r  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48th  Ave.,  Long  Island  City,N.Y. 

Sold  by  All  Dealers 
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FOR  SALE 


PRESSROOM 

1 — 6/0  two-color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 — 5/0  two-color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 —  3/0  two-color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

2 —  1/0  two-color  Miehles,  C.E.D. 
and  Cross  Feeders. 

2 — 5/0  single  Miehles,  C.E.D. 

1 —  4/0  single  Miehle,  C.E.D.  and 
Dexter  Suction  Feeder. 

2 —  No.  1  Miehle  presses  with  Cross 
Feeders. 

1 —  Miller  Major  Simplex. 

2 —  Miehle  Horizontal  Presses. 

2 — 1 2  X  1 8  N.S.  C  Gr  P  Presses. 

2 —  1 0x15  N.S.  C  Gr  P  Presses. 

BINDERY 

1 — No.  1  Smyth  Case  Making  Ma¬ 
chine. 

1 — 25"  Sheridan  Case  Making  Ma¬ 
chine,  No.  97. 

1 — No.  24  Smyth  Casing-in  Machine, 
Large  Style,  Like  New. 

1 — No.  24  Smyth  Casing-in  Machine, 
Regular. 

1 — Model  B  Cleveland  Folder,  con¬ 
tinuous  feeder. 

1 — 50"  C  Gr  P  Cutter,  late  model. 

1 — 44"  Dexter  Auto.  Clamp  Cutter. 

1 — 44"  Seybold  Auto.  Clamp  Cutter 

— lOZ. 

1 — Christensen  Stitcher,  4  stations. 

1 — No.  16  Multiple  Head  Boston 
Stitcher. 

1 — No.  2  Boston  Wire  Stitcher. 

3 —  Portland  Power  Punches — 24", 
with  large  assortment  of  standard 
and  special  dies. 

1 — Rosback  Pony  Punching  Machine, 
power  driven,  with  assortment  of 
heads. 

1 — ^Tatum  Punching  Machine,  power 
driven,  with  assortment  of  heads. 

1 — Crawley  Rounding  Gr  Backing 
Machine. 


1 —  Rosback  Power  Perforator. 

2 —  1 0  Gallon  Sta-Warm  Electric  Glue 
Pots. 

COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — No.  25  Vandercook  Proof  Press. 

1 — C.S.M.  Intertype,  Ser.  No.  10264. 

1 — Model  C.  Intertype, Ser. No. 8309. 

1 — Model  14  Linotype,  Serial  No. 
46235. 

1 — Model  8  Linotype,  Serial  No. 
33322. 

1 — Model  25  Linotype,  Serial  No. 
37131. 

1 —  Model  26  Linotype,  Serial  No. 
37214. 

65 — Fonts  of  Linotype  Mats,  late 
faces. 

2 —  Hamilton  steel  top  imposing 
stones,  51  x  75",  with  steel 
frames,  and  storage  space. 

1 1 — Extra  full  length  Brass  Maga¬ 
zines. 

1 8 — Border  Slides. 

1 — Border  Block. 

Liners  and  Spacebands. 

Blatchford,  Wesel,  Warnock- Bases 
and  Hooks. 

MONOTYPE  EQUIPMENT 

1 — Monotype  Slug  and  Rule  Caster. 

3 1  — Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

3 — Proof  Presses. 

1 — Hill  Curtis  Trimmer  Saw  . 

7 — Double  Hamilton  Type  Cabinets. 

29 — Hamilton  Steel  Storage  Cabinets 
with  1 00— 8  %  X  1 3"  Galleys. 

7 — Hamilton  Steel  Storage  Cabinets 
with  100 — 10  X  16"  Galleys. 

A  large  quantity  of  Steel  Furniture  in 
assorted  sizes. 

100 — Tons  of  Linotype  and  Mono¬ 
type  Metal. 

60 — Numbering  Machines. 

1200— —Warnock  Blocks,  4  x  4". 

2500 — Warnock  Hooks. 


THE  VANCE  R.  HOOD  CO.  225  Varick  Street,  New  York 

WAIker  S-S083 


Ludlow  and  Electric  Pot. 

Intertype  CSM. 

Linotype,  Model  8,  High  Serial. 
Miehle  Automatic,  22x28  unit. 
Horixontal  Miehle,  Straightline. 
Kelly,  Style  A,  13x20. 

Cleveland  B  Folder  and  Feeder. 

ABC  MACHINERY  WORKS 

606  S.  Sherman  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


MONOTYPE  EQUIPMENT 

Composition,  Material  and  Giant  Casters. 
Keyboards,  Compressors,  Mats,  Molds. 

SEND  FOR  COMPLETE  LIST 

GRAPHIC  ARTS  EQUIPMENT  CO. 
157  W.  Harrison  St.,  Chicago 


CAP  CRAFTSMAN  Heavy  Duty  14j4x22 
Automatic  Unit,  Standard  Equipment,  2 
chases,  DC  motor.  Excellent  condition. 
Bargain  $1450.00  cash  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York  City. 


LINOTYPES,  INTERTYPES,  Presses, 
other  larger  items  used  ptg.  equip,  list^ 
our  Bargain  Reference  Sheet.  Write  for  it, 
or  state  needs.  Classihed  Dept.  Service,  Edi¬ 
tor  &  Publisher,  1700  Times  Tower,  N.Y.C. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.  Inc.,  17 
East  42nd  Street,  New  York  City. 


CHASES  for  7/0  Miehle,  both  bars  shift; 
220  V.  Intertype  elec,  pot ;  Linotype  uni¬ 
versal  mold;  font  10  pt.  Bodoni  Book  with 
italic.  Morton  Printing,  Pontiac,  Ill. 


SAVE  MONEY! 

World's  Largest  Stock  of 
LINOTYPES  AND  INTERTYPES 

All  models  on  display,  $500  and  up. 
Ludlows,  from  $500  and  up  (gas  or  elec¬ 
tric). 

150  Linotype  and  Intartype  Magazines. 
Miller,  C.  A  G.,  and  Hammond  (Q3) 
Saws.  Practically  New.  —  Magazine 
Racks. 

Linotype  and  Ludlow  Mats  and  Cabinets. 
Motors,  A.C.  and  D.C. 

Complete  Stock  of  Parts,  New  and  Used. 
Exporta  Our  Specialty 
Appraiaera  and  Liquidator  a 

LINOTYPE  SUPPLY  CO. 
337-339  Canal  St.  New  York  City 
Est.  1914  CAnal  6-0916-0917 


For  Immediate  Delivery 

1 — 12x18  New  Kluge  unit — rebuilt. 

1 — 28"  Rosback  Rotary  Perforator- 
new. 

1 — Hammond  Glider  G-2-F  Saw — new. 

1 —  Model  5  Linotype — used. 

2 —  10x15  New  Series  Kluge — rebuilt. 

Several  rebuilt  open  presses. 

Power  and  lever  cutters,  rebuilt  and 
guaranteed  mechanically  the  same 
as  new. 

Tompkins  Printing  Equipment  Co. 

545  W.  Lamed,  Detroit,  Mich. 


EQUIPMENT  FOR  SALE 


TURNER  BARGAINS 

6/0  Two  color  Miehle  auto. 

3/0  Two  color  Miehle  auto. 

1/0  Two  color  Miehle  auto. 

Two  color  Miller  auto.,  late  style. 

No.  2  Kelly  auto.,  two  years  old. 

You’ll  Save  by  Buying  Now.  Write 
TURNER  TYPE  FOUNDERS 
2630  Payne  Ave. 
CLEVELAND 

Chicago  Detroit 


CAP  PRESSES;  Cabinets;  Proof  Press; 
Stitcher ;  Stapler ;  Hand,  Automatic  Ther¬ 
mograph  machines.  D.  J.  Larson,  336  W. 
25th  St..  Chickering  4-3543,  N.  Y.  City. 


MODEL  5  LINO.  A-1.  Can  be  seen  in  op¬ 
eration.  Complete  $800.00.  No.  4  Boston 
Stitcher,  excel,  cond.  $135.00.  Home  Ptg. 
Co.,  Canton,  Ohio. 


34"  WHITE  Power  Paper  Cutter,  auto 
clamp,  good  condition.  Box  1269,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


36"  COMBINATION  Oswego  Pinking 
and  Paper  Cutting  Machine.  Box  1272, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


MODEL  8  LINOTYPE,  serial  numbw 
over  45,000,  electric  pot.  Box  1273,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


35"  KENT  Power  Cutter,  auto  clamp.  Box 
1270,  G.A.M.,  608  S.  Dearborn,  Chicago. 


REBUILT— GUARANTEED 

Book  Sewing  Machines. 

Case  Makers. 

Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Dexter  1 89 A  Folders. 

Brown  38x50  Double  16-32. 

Sheridan  and  Seybold  4  rod  Embossers. 
Seybold  Round  Corner  Machine. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 
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FOR  SALE 

Surplus  Printing  and  Bindery  Equipment 


Miehle  Pony,  Serial  No.  352,  Hand 
Feed,  Fly  Delivery.  Size  25%"x  41". 

Two  (2)  Dexter  Croze  Feeders,  50"x 
74",  Serial  No.  4175  and  No.  4178. 

One  (1)  Dexter  Cross  Feeder,  49V^"x 
69V^",  Serial  No.  4183. 

Anderson  Folder,  Style  77,  Serial  No. 
999. 

Dexter  Folder  Jobber  No.  91,  Serial  No. 
3183.  Maximum  Size  39"x  52";  Min¬ 
imum  Size  22"x  32".  No  Feeder. 

Anderson  Two  Fold  ParalleL  Serial  No. 
643.  Maximum  Size  36"x  36";  Minimum 

All  equipment  to  be  sold 

The  Cuneo  Press,  Inc.,  2242 


Size  16"xl8".  With  McCain  Feeder. 

Dexter  Folder  No.  104,  Double  16,  Se¬ 
rial  No.  3022.  Maximum  Size  40"x  50"; 
Minimum  Size  19"x  30".  No  Feeder. 

Swart  One  Fold,  Serial  No.  20-16.  Max¬ 
imum  Size  46"x  28";  Minimum  Size 
15"x  10".  With  King  Feeder. 

Dexter  Two  Fold  Parallel.  Maximum 
Size  48"x  48";  Minimum  Size  24"x  24". 
No  Feeder. 

Hall  One  Fold  Folder.  Maximum  Size 
38"x  25".  With  McCain  Feeder. 

Grammer  Wax  Sprays — 7A"  Long. 
for  cash  as  is,  where  is 

Grore  Street,  Chicago,  III. 


EQUIPMENT  FOR  SALE 


BABCOCK  Cylinder,  25  x  38 
Miehle  Swing  Back  Unit,  22  x  34 
B  Kellys,  Rebuilt  and  Modernized 
Chandler  &  Price  Presses 
Lever  Paper  Cutters 
Vandercook  Proof  Presses 
Steel  Top  Stones 
Type  Cabinets,  Stands  or  Cases 
Thomson  Laureate  Press 

WAGNER  &  LEHMAN 
31  Beekman  Street  New  York  City 


MIEHLE  No.  4  —  2  roller  with  Dexter 
comb,  feeder,  perfect  condition.  Box  1265, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


Oswego  50"  Automatic  Paper  Cutter. 
Brown  and  Carver  34"  Power  Paper 
Cutter. 

Hand  Lever  Cutters,  various  sizes. 
Seybold  Round  Cornering  Machine. 
Jacques  60"  All-iron  Shear. 

ALTAIR  MACHINERY  CORP. 

55  Vandam  Street  New  York  City 


EQUIPMENT  FOR  SALE 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 14  pt.  up  to  30  pt. 
including  Gothic  Display  mats. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


OFFSET  EQUIPMENT  —  Hands  Offset 
Presses  S4L  19x30 ;  S7L  36x48 ;  S8L  28x 
42 ;  ^  Levy  Gallery  Camera  24x24 ;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 


FROHN  Continuous  Air  Wheel 
Feeder  for  25x38"  Folder. 
MOYER  late  model  Auto  Gang 
Stitcher,  3  Boston  Heads,  4  Feed¬ 
ing  Stations. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  St.  Chicago,  111. 
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AH4efMH 
TRUCKS 

for  Pressroom  and  the 
Bindery  SAVE  Space, 
Time  and  Labor. 

Sand  for  Clrcvlar 
C  F.  ANDERSON  fr  CO. 

Fmtdimg  Mmthtmn  '■  BundUng  PrmMma 
3229  Calumaf  Ava.,  Chicago,  lU. 


EQUIPMENT  FOR  SALE 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Klug:e  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 


I  JtaXti  9  I 


30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers' 
Machinists  —  Finnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  up; — 
precision  equal  to  big  machines,  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


ROSBACK  Rotary  Perforator;  Vandercook 
Proof  Press ;  Portland  Power  Punching 
Machine ;  Kelly ;  Kluges ;  Miller  Saws,  etc. 
Acme  Ptg.  Machy.  Co.,  33  W.26St.,N.Y.C. 


No.  lO-HOE  C&C  Press  69x49  with  2  color 
printing  attachment.  Box  1207,  GAM,  608 
S.  Dearborn,  Chicago. 


2  i  )  ears  of  Practical  Kxpvrit'ocv 


FOR  SALE 

LI  NOTYPES- 1 NTERTYPES 

W«  Guarantee  the  Best  Buys  in  Late 
Model  Machines 

Our  Stock  Is  Complete  with  Items  Best 
for  Composition  Plants 

Plantt  Bought  mnd  Sold 


LINOTYPE  MAINTENANCE  CO. 
496  Broome  St.  New  York,  N.  Y. 


PUBLIC  AUCTION  SALE 

Tuesday,  April  21st,  10  A.M. 

450  cases  (App.  25.000  lbs.)  new  used  type, 
leads,  slugs,  B-L  rule,  borders,  etc.  Eleem 
motors  1/6  to  10  H.P..  paper,  inks,  wood  fm. 
niture,  steel-filing,  t3rpe,  rnle.  cabinets,  piipg 
cutter,  knires,  press,  stitcher,  numbering  nu. 
chines,  etc.  Will  sell  in  lota  to  suit  bidden. 
Inspection  April  19.  20.  Terms:  Gash  or  iwnfc 

draft.  9Qg  Locust  St.,  Murphysboro,  III. 

O.  SITTER,  Auctioneer,  P.  O.  Box  5SS 


EQUIPMENT  FOR  SALE 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


MODEL  C  INTERTYPE,  serial  3967, 
with  gas  pot,  late  style  Monomelt,  geared 
motor,  3  molds,  $2,200.  Machine  carefully 
reconditioned  by  expert,  refinished,  operates 
and  looks  good  as  new.  D.  Chapman,  706 
S.  17th  St.,  Omaha,  Nebr. 


FOR  SALE 

No.  1  Kelly  Press,  22x28,  latest  im¬ 
provements. 

A.T.F.  Kelly,  17x22,  almost  new. 
Miehle  Horizontal,  straightline  defy. 
Style  B  Kelly  Press. 

2/0  Miehle,  56",  suction  feeder,  ext. 
del. 

No.  3  Miehle,  46",  suction  feeder, 
ext.  del. 

4/0  Miehle,  62",  cross  feeder,  ext. 
del. 

No.  4  Miehle,  41",  automatic  swing- 
back  unit. 

Brackett  single  head  Stripper. 
Christensen  Automatic  Stitcher. 

B  Cleveland  Folder,  automatic  feeder. 
No.  4  Smyth  Sewer. 

STL  Harris  Offset  Press,  36x48. 
Linotypes,  Models  5-8-14. 

2  Model  C  Intertypes. 

Model  A  Duplex  Newspaper  Press. 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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FOR  SALE 

Mlehla  Vertical,  fully  rebuilt. 

B  Special  Kelly,  with  Ebctension. 

Kluge  Automatics,  all  sizes. 

Rice  C&P  12x18  Automatic  Unit. 

8x12,  10x15,  12x18  C&P  Presses. 

54",  36",  32"  Automatic  Paper  Cutters. 
32",  30",  26",  23",  19"  Lever  Cutters. 
Saws,  Cost  Cutter,  Miller.  C&6. 

7  Double  Type  Cabinets,  like  new. 

Proof  Presses:  Poco,  Potter.  Vandercook. 

TnilDIflMC  Printing  Equipment  Co. 
lUnli  IViriO  709  8.  Dearborn,  Chicago 


EQUIPMENT  FOR  SALE 


COMPOSITOR'S  SPECIAL  $1.50 
r  For  students  and  compositors. 
Includes  12"  Brass  Line  Gauge, 
Pair  of  Tweezers,  Make-Up  Rule. 


NEW  ELECTRIC 
MOTORS 


Ml  sizes  nailable  from  1/8  H.P. 
to  50  H  P^kC.  andO.C.  Save 
moMjf  on  electrical  equipment. 
America's  Electrical  Equipment 
Bargain  House 


. . .  for  printing  press 
service  adjustable  or 
constant  speed  with 
control  equipment 


AT  REDUCED 
PRICES 


AMERICAN  WOOD  TYPE  MFQ.  CO. 

608  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  O. 


FOR  SALE  AT  A  BARGAIN— 1  Hacker 
Test  Press  No.  7  B,  size  30x25".  This  press 
has  been  used  only  a  few  hours  and  for  test¬ 
ing  purposes  only.  So  far  as  use  is  con¬ 
cerned,  new  in  every  respect.  Might  con¬ 
sider  smaller  Hacker  in  trade.  Large  enough 
for  proofing  two  colors  at  a  time  on  most 
jobs  by  splitting  a  set  of  rollers.  Write  for 
price.  Box  1266,  GAM,  608  S.  Dearborn. 


EQUIPMENT  WANTED 
See  Page  98 


Improved  Qualify  —  Groafor 
Output.  Four  Color  Cottroll 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes). 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Marsh  Co. 
Philadelphia 


THE  MOTOR  REPAIR  &  MFC.  GO. 

1548  Hamilton  Ave.  •  Cleveland,  Ohio 


FANS 


FANS — Paper  Novelties — Samples  either 
line  SOc.  R.  Maltz,  Towanda,  Pa. 


FLEXIBLE  PERMANENT 
COMPOUNDS 


EMBOSSOGRAPHY 

Rahed  Printing  at  its  best! 
100%  hard,  flexible  and  perma¬ 
nent  compounds  and  inks.  Hand 
and  automatic  machines. 

EMBOSSOGRAPH  PROCESS  CO.,  Inc. 
251  WIHlam  Straet  New  York  Qly 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built.  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


EARHART  COLOR  PLAH 

Makes  Color  Selection  Easyl 

.  .  .  provides  a  simple,  practical  means  of 
selecting  color  combinations  that  are  dou¬ 
bly  effective  because  they  are  so  seldom 
used  .  .  .  eliminates  guesswork  and  experi¬ 
ments  .  .  .  saves  time  in  sdecting  colors 
with  customers  .  .  .  saves  money  In  the 
pressroom.  Endorsed  hundreds  ofprint- 
ers  and  artists.  Send  for  your  EARHAKT 
COLOR  PLAN  now.  Price  $3.00. 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 
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HEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Bast  on  tho  Marfcot 

S^iriiigToiigiie  Gouge  Pins 

Res.  U.  S.  Pat.  Office 


Visa  Grip— $1.75  sot  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complmte  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GAUGE  PINS 


iHS  “FOUR  POINT”  «$}*«« 


Sample  Free 


3  for  50c 
12-$1.65 


CHAS.  L.  STILES  CO. 

64  Hanford  Street  Columbus,  Ohio 


GREETING  CARDS 


YEAR  'ROUND  money-makers!  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub- 
Ashers,  North  Abingdon,  E-200,  Mass. 


MAKE  money,  quickly,  easily  with  Amer¬ 
ica's  outstanding  $1  year  round  assort¬ 
ments.  Sample  cards  10c.  Evers,  5156G 
Simonson,  Elmhurst,  N.  Y. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  Ill. 


GROVE'S  Improved  "NO-SLIP** 

Register  Gaupe  Pins  with 
Spring  Tongues 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  0. 


INK  SAVER 


SEALSPRAY  prevents^  “Ink  Skinning.” 
Saves  money.  Send  for  trial  order  of  1  lb.  and 
sprayer,  $1.75.  Write  on  your  stationery. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  **G'* 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


LABELS 


LIBERAL  DISCOUNTS 

to  printers  on  ail  kinds  of  label  work. 

4j  year',  of  experience.  Design  free. 

LABEL  COMPANY 

7,'52  S.  Federal.  Chicago 


FRASER 


Serving  the  Trade  for  over  50  years 
PRINTED  TIIDFIC  ENGRAVED 
EMBOSSED  L  n  D  L  L  d  METAL  • 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  Yoik 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  yon  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  HO 

Black— 5  lbs.  for . 

|(50e  additional  beyond  5th  zone)  . 

VAVRA-FREY  INK  CO. 

312  N.  Laflln  St.  Chicago,  III. 
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‘Cowan”  Perforators  and  “Cowan”  Slitters 


FOR  CYLINDER 
PRESSES 


Patent 

2,084.573 


Cowan”  Perfo¬ 
rate  also  avail¬ 
able  for  Miehle 
Verticals. 


Smooth  ball-bearing  operation — ^no  oiling 
— ^perforates  full  length  while  sheet  still 
held  in  grippers — a  clean  accurate  time- 
saver. 

Have  you  ewer  stopped  to  think  about 
the  saving  that  can  be  made  by  using 
“COWAN^’  Perforators  and  Slitters  on 
Cylinder  Presses?  Especially  it  this  true 
where  accuracy  is  essential,  for  the  perfo¬ 
rating  and  slitting  Is  straight  and  at  right 
angle  to  the  grippers,  an  important  feature 
where  the  work  is  to  go  to  the  cutter  or  the 
folder.  Printing,  perforating  and  slitting 
at  one  operation. 


20,000  sheets  38x50.  100  Ib.  coated  book 
can  be  slit  with  one  Gem  blade — ^blade 
easily  changed  without  disturbing  adjust¬ 
ment. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Calif. 


LETTERHEAD  DESIGNERS 


LETTERHEAD 


PLYMOUTH 


HEAD  [UTS  I 

BLaC^CMICACOj 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Hmioluln, 
California.  Washington.  Florida,  eveiy- 
where,  attend.  Free  catalog.  Address — 

Milo  Bennott's  School  Maumeo,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.  (own  building),  New  York. 
16  machines;  14’s;  Intertypes.  State  Li¬ 
censed.  Day  course  $15  weekly;  evenings 
$8  weekly.  Est.  1906.  Operators  supplied. 


_ MAILING  MACHINES _ 

DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


Cosh  In  on  Menn  Cover  Profits 

Door  opener  for  restaurant  business.  Send  for 
NEW  descriptive  folder  and  price  list.  Large 
selection  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  special  desi^s. 
National  distribution.  Largest  exclusive  line  in 
country.  Priced  to  meet  all  competition. 

Buy  direct  from  manufacturer.  Act  today! 

SANITARY  MENU  COVER  CO. 

910  W.  Van  Buren  St.  Chicago,  III. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
•Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 
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NUMBERING  MACHINES 


PRINTERS  npnRni 

NUMBERING  MACHINES  CO.  KrHAIH 
655  Sixth  Ave.,  New  York,  N.  Y. 

Preu  and  Hand  Machines  1111111 

Estimates  on  request  llUWff 


^  Good  Rebuilt  Machines  $5  and  $6. 
^^We  repair,  rent,  trade  ail  makes. 
^NUMBERING  MACHINE  SERVICE  CO. 
r  618  S.  Dearborn  St.  Chicago,  III. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR  —  Many  types 
of  perforations.  Efficient,  low  cost.  Will 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wasley  Co.,  Builders,  Frank  St., 
Norwich,  Conn. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  neg^ative  col> 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


LITHOSTAT  MECHANICAL  NEGA¬ 
TIVE.  Eliminates  Camera,  produces  sharp¬ 
er  copy.  Saves  time  and  money.  Ask 
Lithostat  Co.,  5017  Cermak,  Cicero,  Ill. 


PICTURE  SERVICE 


W¥VR  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen.  PIX- 
PAGE,  316  N.  Michigan  A 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  V.-icuuiii 
t!  allies,  lenses,  caiiieras.  cold-tup  enamel, 
acid  proof  process  ink.  Write  fur  bargain 
list,  stating  wants.  Can  save  >ou  up  to 
I.arKe^t  screen  stock  in  I’.  ,s. 

MOORE  LABORATORIES 
pspn  W'liodwao!  Avo.  Hetrijit.  Midi. 


PERFORATOR  PINS 


iV 


to  lit  all  makM  ol 
Round  HMe  Petfont. 
Inc  Maehinea.  Pimpt 
deuTery  on  all  oidm 
— large  or  small  ana,.. 
tltlM.  Perforaton 
paired  and  rebuilt. 
New  diea. 


FISCHER  &  LATHAM 
20  Wost  22nd  Street  New  York  City 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  jc^  work,  any  press  .02/ 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SALES  BOOK  COVERS 


HIGHEST  QUALITY  —  Low  prices  in 
Sales  Book  Covers.  Let  us  quote  your  re¬ 
quirements.  Parcal  Binding  Co.,  629  Van 
Nest  Ave.,  New  York  City. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Duir 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  North  Cicero  Avenue,  Chicago 


SITUATION  WANTED 


SUPERINTENDENT  or  Production  Man¬ 
ager,  with  excellent  background  and  expe¬ 
rience  in  typesetting  machines,  composing, 
presswork  and  binding,  seeks  connection 
with  good  medium-sizM  plant.  Box  1262, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 
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^SAIES  BOOKS 


Scrre  your  ciutoinen:  increase  your  proqts. 
Deal  direct  with  plant  established  50  yean. 
We  help  yon  with  wide  variety,  fine  Quality, 
seirice.  low  prices,  libei^  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.«  Topoka,  Kans. 


STAPLES 


for  BOSTON  5  bx.  (25M)  $3.50;  10 
bx.  $6.70.  Cash  prepaid.  Guar.  Barg^ains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  ^"5  bxs.  (25M)  $4.50, 
10  boxes  (50M)  $8.25.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STATIONERY  BOXES  AND  EASELS 


MR.  PRINTER,  get  our  prices  on  station¬ 
ery  and  card  boxes;  letterhead  and  legal 
transfer  filing  cases,  corrugated  or  wood; 
and  also  easels  of  all  sizes.  Grigsby  Bros. 
Paper  Box  Mfrs.,  233  N.  Clackamas  St., 
Portland,  Oregon. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


THERMOGRAPHY  SUPPLIES 


STOKES’  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


TICKETS 


UNION  MADE  TICKETS 
Roll  —  Folded  — Cou^n  —  Flat 
Stock  and  Special  Printed 
Daly  Ticket  Company,  Collinsville,  Ill. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.  Dept.  G,  Toledo,  Ohio. 


\0cm  a  PHOTO  ENGRAVING 
BUSINESS.' 


---  I 


Own  a  proflUble  busiaeas  or  work 
for  otbera.  We  supply  Iow-oo«t  »ut> 
mstic  equipment,  teach  you  quickly 
at  home.  Earn  while  you  learn.  Cuts 
in  this  magaxine  made  by  process  we 
teach.  Big  illustrated  catalog  free! 

T  n  5  0  P  E‘ 

Dept.  536  Aurora,  Mo. 
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•k  NATIONAL 

PRESS  NUMBERING  MACHINES 


5  Wheel— 


'W" 


Wheel 


Highest  quality  guaranteed 
Forward,  backward  or  skip  whaal 
Ordar  from: 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Laiayotto  St,  Now  York  Cltr 

NATIONAL  NUMBERINO  MACHINES 
1  Bookman  8t,  Now  York  Cltr 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  PTS.  20A  Es.  6  pt.  COPP  PL,  1-2-S-4.  |2.00 
4  PTS.  lOA  Ea.  12 pt.  COPP.  PL  GOTH..  12.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  PONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  PONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  PONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  ON  REQUEST 
RULEX  TYPE  DO. 

549  S.  Wells  St  Ohioago,  III. 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  us.  Send  for 
complete  specimen  price  hst  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


ACIi  $I  for  complete  font.  Other  late 
faces  at  low  prices.  Catalog  and 
complete  lists,  6c  stamps.  National  Type 
Company,  Dept.  G,  Jackson,  Michigan. 


^eqOIIIO  INVITATIOIIS 
1  Ft.  14  Pt.  lOA  20o  $3.20  1  30  Day  Spadal 
1  Ft.  18  Pt.  8A  18a  $3.80 1  At  Only  $5.80 
Othsr  Focos  at  Savings,  ^ad  for  Cofofog 
HMSE  nPE  PDRY,  1847  N.  HalitM  St.,  Cbleare,  III 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


NEW  PRODUCTS 
WANTED 

Will  consider  developing  now  ior  post¬ 
war  production  —  can  be  mechanical 
or  consumers'  goods.  Confidential. 
Responsible*  progressive  machinery 
building  and  sales  organisation. 

Address  Box  1 264 
The  Graphic  Arts  Monthly 
608  S.  Dearborn  St.,  Chicago 


TYPE  METAL  THERMOMETER 


2*5  CTuaranteed  accurate  50 
vri^ki  to900*F.  Send  for  folder. 

United  Stereotype  Supply  Corporation 
14  Cambria  St.,  Boston,  Mass. 


WANTED 


BUST  of  Ben  Franklin.  Give  description, 
state  condition  and  price.  Also  old  type 
specimen  books ;  also  other  objects  asso¬ 
ciated  with  the  Graphic  Arts.  Box  1276, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


WANTED— EQUIPMENT 


MODEL  8  LINOTYPES  (Not  Rebuilt). 
State  serial  number;  A.C.  or  D.C. ;  number 
magazines,  molds ;  gas  or  electric  pot ;  price. 
Box  1268,  Gr^hic  Arts  Monthly,  608  S. 
Dearborn  St.,  (Chicago. 


WANTED  2000  or  3000  pound  metal  fur¬ 
nace,  automatic  pour.  Box  1267,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


BOOKMAN,  8,  10,  12  with  Italic;  Model 
8  or  14  Linotype.  Capital  Type,  621  Hazel, 
Lansing,  Mich. 


LINOTYPE  MACHINE— Give  full  de¬ 
tails.  Ed.  Showers,  Sheridan,  Penna. 


PAPER  CUTTER  16  in.  or  smaller.  Guy 
Lewis,  Coeur  d’Alene,  Idaho. 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  i.  S.  Mmrtlm  and  Harry  Keuteh 

IndispensabI*  for  fha  boginnor  and 
tha  axpert  in  offsat  printing. 

Prica  $6.00  par  copy 

Plaasa  sand  monay  with  ordar 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Doarborn  St.  Chicago,  IIL 


PRINTERS)^ 

Mast  or  Beat  OompeUtlon  ASv 
With  Our  Lina  of  /M/i 
1  A  A  DUPLICATE  $  « 

I  V  U  8ALE8BOOK8 

Imprinted  with  your  name  on  ovary  ihaat. 

14  Day  Dallvary  84rvioa.  Ufrita  Tod^. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T..  COLUMBUS,  OHIO 


WIRE 


SPECIFY  PRENTISS  1 
STITCHING  WIRE  | 

Sold  by  Leading  Dealers  Evarywhars 

♦  Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  g^uarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  TYPE 


WOOD  TYPE 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette,  N.  Y.  C.  608  8.  Dearborn,  Chgo. 


BUY  WOOD  TYPE  direct  from  tnfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


CURRENT  COPIES  —  Printing,  Litho¬ 
graphic,  Business,  Trade,  Vocational,  Diver¬ 
sion — Magazines.  Choice  400  different  pub¬ 
lications — over  100  callings.  Free  price  list. 
Books  for  the  Graphic  Industries.  Commer¬ 
cial  Engraving  Publishing;  Co.,  34A  North 
Ritter,  Indianapolis,  Indiana. 


50  NEW  Letterhead  Ideas  $2.00.  Tucker 
Letterhead  Service,  New  Philadelphia,  0. 
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PHOTOLITHOGRAPHY  «  HO 

and  OFFSET  PRINTING  0:2^ 

hy  /.  S.  Mertle  and  Harry  Keusch 

Encyclopedia  of  Ideas _ Price  $20.00 

Proofreading  and  Copy- Preparation _ Price  $  7.50 

by  Joseph  Lasky 

Letterhead  Design  and  Manufacture _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _ Price  $  3.75 

by  Fred  W.  Hoch 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Pressroom  Problems  and  Answers _ .—.Price  $  3.00 

by  Fred  W,  Hoch 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W.  Hoch 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

Arithmetic  for  Printers _ Price  $  1.72 

by  /.  Woodard  Auble 

Elementary  Platen  Presswork _ Price  $  1.50 

by  Ralph  W.  Polk 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _ ...Price  $  1.50 

by  G.  C.  Cooper 

Pressman's  Pocket  Manual _ Price  $  1 .50 

by  J,  N,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 
PLEASE  SEND  MONEY  WITH  ORDER 

Orders  from  foreign  countr'es  must  include  10%  additional 
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TO  DISPLAY  ADVERTISERS 


ABC  Machinery  Works .  90 

Acme  Staple  Co . —  81 

Acme  Type  Foundry . 73 

American  Numbering  Machine  Co .  39 

American  Roller  Co . 56 

Anderson,  C.  F.,  &  Co .  92 

Automatic  Saw  Sharpening  Co _ _  60 

Baltimore  Type .  64 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  51 

Bingham’s,  Sam’l,  Son  Mfg.  Co . .  29 

Blatchford,  E.  W.,  Co .  41 

Bolton,  John  W.,  &  Sons,  Inc .  30 
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M  &  L  Type  Foundry .  31 
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Northern  Machine  Works .  92 

Northwest  Paper  Co . Inside  Front  Cover 
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For  better  presswork 
at  lower  costs  • .  • 


TYMPAN 


The  color  of  Cromwell  Tympan 
has  been  changed  due  to  absence 
of  chlorine  in  its  preparation. 
This  slight  change,  made  necessary 
by  government  chlorine  needs,  in 
no  way  affects  the  quality  of  this 
famous  tympan. 


Cromwell  Special  Prepared  Tympan  has  no 
peer  among  tympans  when  it  comes  to  tensile 
strength.  Its  strength  means  protection  for  your 
most  delioete  makeready  jobs.  You  can  pull  it 
tight  .  .  .  yet  it  won't  tear  or  stretch  from  the 
clamp.  Thus  your  plates,  type  and  press  are 
protected.  Likewise,  its  great  strength  enables 
it  to  take  amazing  punishment  from  high  speed 
presses,  from  sharp  rules  and  edges.  No  matter 
what  the  obstacles,  Cromwell  Tympan  turns  out 
clean  impressions  throughout  the  entire  run. 
Cromwell  Special  Prepared  Tympan  is  available 
in  rolls  or  sheets  accurately  cut  to  fit  any  high 
speed  press.  Order  from  your  local  distributor. 

THE  CROMWELL  PAPER  CO. 

4801-29  S.  Whipple  St.  .  .  .  Chicago,  Ill. 


AMERICA 

FOREVER 

Puritans,  Pilgrims,  Quakers — all  who  risked  all 
to  GLORIFY  and  WORSHIP  GOD — gave  birth 
to  this  country . . .  and  today  AMERICANISM  IS 
CHRISTIANITY  in  ACTION— and  God  will  al- 
ways  continue  to  BLESS  her. 

The  most  valiant  soldiers  the  world  has  ever  seen 
have  the  faith  to  FIGHT. 

American  business  men — ^in  the  Graphic  Arts 
Industry — ^let  us  show  the  soldiers  we  have  the 
FAITH  to  invest  to  more  economically  and  effi¬ 
ciently  manufacture  the  printed  word  •  •  •  the 
first  bulwark  of  freedom. 

I’ll  express  my  FAITH-IN-YOU  by  offering 
three-year  terms  on  modern  automatic  folding 
machines. 

RUSSELL  ERXEST  RAUM 

PHILADELPHIA 


